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With  American’s  Priority  Parcel  Service,  your 
small  parcel  is  only  hours  away  from  an^here 
we  serve  in  the  continental  U.S. ,  Hawaii, 

Canada,  Mexico  or  the  Caribbean.  We’re  avail¬ 
able  when  you  need  us:  24  hours  a  day,  seven 
days  a  week.  You’re  never  forced  to  waste  an 
entire  day  waiting  for  the  evening  flight  of  a 
next-day  delivery  service. 

To  take  advantage  of  our  in-hours  alternative 
to  next-day  service,  all  you  have  to  do  is  call 
toll-free  (800)  638-7320.  In  Maryland,  call  (301) 

269-5503.  Just  ask  for  Priority  Parcel  Service 
and  we’ll  provide  door-to-door  pickup  and  de¬ 
livery  anytime,  day  or  night. 

When  a  few  hours  can  make  all  the  differ¬ 
ence,  call  us  immediately.  We  don’t  think  you 
should  wait  till  the  next  day  when  we  can  put 
your  parcel  on  the  next  flight. 

AmericanAirlines 
Priority  Parcel  Service 

O  1982  Ameiican  Airlines  Freif^t  System 


URGENT  REMINDER:  Media  execs  agree 

"Linage 

performance 
is  important 
in  gauging  a 
newspaper’s 
value.” 

Tell  your  success  story — linage  success, 
editorial  verve,  market  dominance — to  the 
media  decision-makers  who  will  be  studying 
the  comprehensive  reports  on  1981 
newspaper  advertising  linage  totals,  in  the 
annual 

Editor  &  Publisher 
LINAGE  ISSUE 

Published  May  29 

Space  reservation  deadline:  May  19 

Advertising  copy  deadline:  May  20 

Advertising  Rates:  Page  (7"  x  10")  $1750;  half-page  (5"  deep  x 
7"  wide)  $1030;  third-page  (SVz"  deep  x  7"  wide)  $735;  quarter- 
page  (2y2"  deep  x  7"  wide)  $610 — or  your  contract  rates  apply. 

Reserve  your  space  now 
for  this  important  issue 

Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022  •  212-752-7050 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JUM 

iutv 

»  M  T  «  T  F  t 

t  M  T  «  T  F  ft 

1 

1  2  3  4  5 

1  2  3 

2  3  4  5  6  7  6 

6  7  6  9  10  11  12 

4  5  6  7  8  9  10 

9  10  11  1?  13  14  15 

13  14  IS  16  17  ia  19 

11  12  13  14  15  t6  17 

16  17  18  19  20  21  22 

20  21  22  23  24  25  26 

18  19  20  21  22  23  24 

23  24  25  26  27  28  29 

30  31 

27  28  29  30 

25  26  27  28  29  30  31 

*  Mafor  meetings  in  bold  face 

MAY 

16-19 — Institute  of  Newspaper  Controllers  S  Finance  Officers, 

Hyatt,  Hiiton  Head,  S.C. 

19-22 — National  Association  of  Advertising  Publishers,  Franklin 
Plaza  Hotel,  Philadelphia,  Pa. 

21 — UPl  Michigan  Editors  Conference,  Bay  Valley  Inn,  Bay 

City,  Mich. 

21-22 — Pennsylvania  Press  Conference,  Pa.  Newspaper  Pub¬ 

lishers  Assn.,  Pa.  Society  of  Newspaper  Editors,  Pa.  Women’s  Press 
Assn.,  Marriott  Inn,  Harrisburg,  Pa. 

23- 24 — Mid-Atlantic  Circulations  Managers,  Myrtle  Beach  Hilton 

Motel,  N.  Myrtle  Beach,  S.C. 

24- 28 — International  Federation  of  Editors  &  Publishers  (FIEJ), 

Oslo,  Norway. 

25 — Gannett  Co.,  Inc.,  annual  meeting  of  stockholders,  10  a.m., 
Rochester,  N.Y. 

26-28 — Suburban  Newspapers  of  America,  Bellevue-Stratford, 

Philadelphia,  Pa. 

28-31 — Gay  Press  Association,  Downtown  Hotel  Inn,  Denver,  Colo. 


JUNE 

3-6 — National  Society  of  Newspaper  Columnists,  Grand  Plaza  Ho¬ 
tel,  Grand  Rapids,  Mich. 

6-10 — Newspaper  Division,  Special  Libraries  Assn.  Conference 
Westin  Hotel,  Detroit,  Mich. 

8 — NASA,  Chicago  Chapter,  Chicago  Athletic  Association. 
10-12 — New  York  State  Dailies  Advertising  Managers  Bureau, 
Queensbury  Hotel,  Glen  Falls,  N.Y. 

10-12 — South  Carolina  Press  Association,  Myrtle  Beach,  S.C. 

12- 16 — American  Advertising  Federation  national  convention, 

Omni  International  Hotel,  Atlanta,  Ga. 

13- 17 — Association  of  Newspaper  Classified  Advertising  Mana¬ 

gers,  Doubletree  Inn,  Monterey,  Calif. 

16- 18 — Second  Canadian  Design  Workshop,  Hotel  Vancouver 

Vancouver,  Can. 

17- 19 — Tennessee  Press  Association,  Knoxville 

19- 23 — 54th  Annual  ANPA  Production  Management  Conference 

Dallas  Convention  Center,  Dallas,  Tex. 

20- 23 — California  Ad  Executives  Association,  Doubletree  Inn, 

Monterey,  Calif. 

20- 24 — International  Circulation  Managers  Association,  Annual 

Conference,  New  York  Hilton  Hotel,  N.Y.C. 

21- 25 — The  Newspaper  Guild,  Biltmore  Hotel,  Los  Angeles,  Calif. 

24- 16 — Texas  Press  Association,  San  Antonio. 

25- 27 — Investigative  Reporters  &  Editors  National  Conference, 

Sheraton  National,  Arlington,  Va. 

27- 30 — Newspaper  Personnel  Relations  Association,  Washington 

Plaza  Hotel,  Seattle,  Wash. 

28- 30 — Newspaper  Personnel  Relations  Association,  Annual 

Conference,  The  Westin  Hotel,  Seattle,  Wash. 

29- July  2 — National  Conference  of  Editorial  Writers,  Annual  Conference, 

Sheraton-Plaza,  Chicago,  III. 


JULY 

15-17 — Virginia  Press  Association  annual  meeting,  Fredericksburg 

18-21—  INAME  summer  meeting.  Hotel  Del  Coronado,  Coronado,  Calif. 

22-24 — Arkansas  Press  Association  summer  convention.  Eureka 
Springs. 

22- 24 — North  Carolina  Press  Association  annual  convention,  Wil¬ 

mington. 

23- 25 — Alabama  Press  Association  summer  convention.  Gulf 

Shores. 
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THE  SOURCE;  A  GUIDE  FOR  FINANCIAL 
REPORTERS.  It’s  the  timely  newsletter  for  financial 
reporters,  published  by  IDS.  Each  issue  answers 
your  questions  concerning  today’s  ever-changing 
financial  market.  Such  as  “How  does  the  new  tax  law 
impact  wrap-around  annuities?”  or  “What’s  the 
constant  net  asset  value  of  a  money  market  fund?” 

THE  SOURCE  gives  you  a  clearer  picture  of 
new  financial  developments  so  you  can  better  report 
news.  And  you’re  free  to  quote  or  reprint  any  portion 
of  THE  SOURCE. 

We  have  over  88  years  of  experience  in  the 
financial  business.  And  we  have  the  concise,  accurate 
answers  you  need.  For  a  reliable  new  source  of 
information,  consider  THE  SOURCE.  Send  in  the 
coupon  for  free  regular  issues  of  THE  SOURCE, 
or  call  an  IDS  expert  at  612/372-3316. 


Send  me  THE  SOURCE  for 
financial  reporters. 


Name  Title 

Company 

Address 

City  State  Zip 

IDS,  IDS  Tower,  Suite  :t;i.S9,  Box  9464,  Minneapolis,  MN  .6.6472. 


About  awards 


Hearst  Honors  .  .  .  The  Chief  Plaque  for  the  best  written 
newspaper  in  the  Hearst  urban  group  was  won  for  1981  by  the 
staff  of  the  Baltimore  News  American,  on  the  basis  of  points 
scored  in  the  writing  and  photography  contests.  The  symbol 
of  photographic  excellence,  the  John  Randolph  Hearst 
Memorial  Trophy,  went  to  the  San  Francisco  Examiner.  In 
the  community  service  category  the  plaque  and  cash  prize  of 
$1,000  went  to  the  Los  Angeles  Herald  Examiner  for  its 
“massive  expose  of  sweatshop  conditions”  in  the  garment 
industry.  The  Midland  (Mich.)  Daily  News  was  judged  the 
best  written  community  newspaper  in  the  Hearst  group. 

Individual  winners  of  cash  prizes  were:  Richard  Saltus  and 
Scott  Winokur,  San  Francisco  Examiner;  Jack  Hopkins, 
Seattle  Post-Intelligencer;  Mary  Jane  Fine,  Baltimore  News 
American;  Tom  Lachman,  same;  Merry  Ney,  Seattle  P-I; 
Harvey  Hagman,  Baltimore;  DeWitt  Scott,  S.F.  Examiner; 
Merle  Linda  Wolin,  L.A.  Herald  Examiner;  Larry  Maatz, 
S.F.  Examiner;  Alan  C.  Miller,  Albany  Times-Union;  Pam 
King,  L.A.;  Joe  Mooney,  Seattle;  Ray  Evans,  San  Antonio 
Light',  David  Dietz,  S.F.;  Sally  Koris,  L.A.;  Jack  Searles, 
L.A.;  Harry  Aung,  S.F.;  Ivan  McFougal,  San  Antonio;  Paul 
Whyte,  Baltimore;  Stanley  Forman,  Boston  Herald  Amer¬ 
ican;  Nicole  Bengiveno,  S.F.;  Eli  Reed,  S.F;  Lee  Romero, 
S.F. ;  Kurt  Smith,  Seattle;  James  Kelmartin,  Baltimore;  Anne 
Knudsen,  L.A.;  Gene  Boyars,  Baltimore;  Michael  Schwarz, 
Baltimore. 

Also:  Patricia  Mroczek,  Huron  Daily  Tribune;  Lori  Moy 
and  Diane  Niedzwiecki,  Midland  News;  Ralph  Wirtz,  Mid¬ 
land  News;  Patrick  Dearen,  Midland  Reporter-Telegram; 
Darrell  Beauchamp,  Plainview  Herald;  Janine  Green,  Mid¬ 
land  R-T;  John  Palen,  Midland  News;  Michael  Roberts, 
same;  Lana  Cunningham,  Midland  R-T;  Bob  Rehg,  Edward- 
sville  Intelligencer;  Hank  Weitenbemer  and  Tony  Fisher, 
Huron,  and  Steve  Griffin,  Midland  News. 

*  *  * 

Heart  Beat  .  .  .  Jane  Clute,  family  living  editor  of  the  Rock 
Hill  (S.C.)  Evening  Herald,  is  a  second-time  winner  of  a  first 
prize  ($1,000)  in  the  health  care  reporting  contest  sponsored 
by  the  American  Academy  of  Family  Physicians.  Her  article 
on  heart  attacks  won  in  the  under-100,000  circulation  class.  In 
the  AA  class  the  winner  was  Victor  Cohn,  Washington  Post. 
Second-place  citations  were  given  to  Janet  Parker,  San 
Mateo  (Calif.)  Times,  and  Stefanie  Matteson,  Bergen  (N.J.) 
Record.  Honors  to:  Scott  Lautenschlager,  Eau  Claire  (Wis.) 
Leader-Telegram;  John  Killen,  Lewiston  (Ida.)  Morning  Tri¬ 
bune;  Carol  Matlack,  Little  Rock  Arkansas  Gazette;  and 
Michael  Woods,  Toledo  Blade. 

*  *  * 

Minority  Problems  .  .  .  Lincoln  University  of  Missouri 
conferred  its  Unity  Awards  in  Media  on  several  newspapers 
and  their  reporters  as  follows:  For  economics  reporting, 
Atlanta  Constitution  staff;  education,  Hartford  (Conn.) 
Courant  (Carol  Giacomo,  Clemson  L.  Smith-Muniz  and  Jon 
Sandberg);  investigative,  Los  Angeles  Herald  Examiner 
(Merle  Linda  Wolin);  political,  Chicago  Sun-Times  staff; 
editorial,  Chicago  Sun-Times  (Carl  T.  Rowan).  First  place 
citations  in  regional  categories  were:  Rockford  (IW.)  Register- 
Star  (Dorothy  Bland);  Minneapolis  Star  (Robert  Girouard); 
and  Rockford  Register  Star  (Chuck  Stone). 

Runnerup  citations  were  given  to:  Louisville  Courier- 
Journal  (Merv  Aubespin);  Anniston  (Ala.)  Star  (Morgan 
McVicar,  Larry  Tye,  Miles  White,  Michael  Gordon,  Paul 
Rilling,  Judy  Johnson,  Rick  Rafael  and  Wayne  Hester);  Hart¬ 
ford  Courant  (Clifford  Teutsch,  Jon  Lender  and  David  H. 
Rhinelander);  Rochester  (N. Y.)  Times-Union  (Richard  Whit¬ 
mire);  Fort  Lauderdale  (Fla.)  News  (Jim  Gay  and  Bill 
Sheldon);  and  Los  Angeles  Times  (Frank  del  Olmo). 
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Workshops/Clinics/Seminars 

(National  and  Regional) 


MAY 

16-18 — Newspaper  Readership  Project  for  editors  in  Ky.,  Tenn.,  Ind., 
Ohio,  W.Va.,  Lexington  (Ky.)  Herald  and  Leader,  Lexington,  Ky. 

16- 19 — Circulation  Promotion  seminar,  presented  by  INPA,  Hyatt 

Regency,  Chicago. 

17- 19— Managing  People  in  the  Circulation  Department,  spon¬ 

sored  by  ANPA,  ICMA,  NPRA,  Radisson  Hotel,  Chicago. 

19- 20 — Calif.  Nwspaper  Publishers  Association  Government  Af¬ 

fairs  Seminar,  Capitol  Plaza  Holiday  Inn,  Sacramento. 

20- 21 — Circulation  and  the  Law  Seminar,  co-sponsored  by  N.E. 

Newspaper  Association,  and  ICMA,  Marriott  Hotel,  Worcester,  Mass. 

20- 22 — First  Amendment  Congress,  First  Amendment  Values  in 

Changing  Information  Systems,  Xerox  International  Center,  Lees¬ 
burg,  Va. 

21- 23— Society  of  Newspaper  Design-University  of  Newspaper 

Design  Workshop,  Gannett  Hall,  Columbia,  Mo. 

22 — Penney-Missouri  Family/Lifestyle  Seminar,  Lincoln  Plaza,  Okla¬ 
homa  City,  Okla. 

23-26— ANPA/IN  PA  Strategic  Planning  Seminar,  La  Coquille 

Club,  Palm  Beach,  Fla. 

25 — Newspapers  and  Marriage  Mail,  Amfac  Hotel  and  Resort, 
Dallas-Ft.  Worth  Airport,  Tex. 


JUNE 

1-3 — Advertising  Training  Seminar,  Pennsylvania  Press  Institute, 
PNPA  Press  Center,  Harrisburg,  Pa. 

4-5 — Stanford  Editor’s  Conference,  Rickey’s  Hyatt  House,  Palo 
Alto,  Calif. 

4-6 — Mid  America  Press  Institute  seminar  for  copy  editors, 
Indianapolis 

6-9— SNPA  Foundation  seminar,  “Improving  Newspaper  Writing.” 
University  of  Mississippi,  Oxford. 

6-16 — American  Press  Institute  Seminar,  “Management  and 

Costs,"  Reston,  Va. 

6- 11 — Modern  Media  Institute,  Writing  Center  Seminar  tor 

Journalism  Professors,  St.  Petersburg,  Fla. 

7- 10 — ^Washington  Journalism  Center,  The  Changing  Economy, 

Washington,  D.C. 

13-23— American  Press  Institute  seminar,  “City  Editors," 
Reston,  Va. 

16-18 — Canadian  Design  Workshop,  sponsored  by  Vancouver 

Sun,  Hotel  Vancouver,  Vancouver,  B.C. 

27-29— Inland  Small  Newspaper  Management  Seminar 

(papers  under  15,0(X}),  Chicago,  III. 

28 — Business  Finance  for  Non-Business  Managers,  Knight-Ridder 
Institute  Training  Seminar,  Miami,  Fla. 

27-July  2 — American  Press  Institute,  Marketing  the  Daily  Newspaper  Semi¬ 
nar,  Stanford  University,  Palo  Alto,  Calif. 


On  the  Book  Shelf  .  .  .  Ed  Ehre,  co-editor  of  E.P.  Dutton's 
Best  Sports  Stories  Annual,  reports  the  selections  have  been 
made  for  1982  and  the  winners  of  cash  awards  are:  Joe 
Gergen,  Newsday,  $500;  Roger  Kahn,  Playboy,  $500; 
Richard  Darcey,  Washington  Post,  $250,  for  action  photo; 
and  Norman  A.  Sylvia,  Providence  Journal-Bulletin,  $250, 
for  feature  photo. 

♦  ♦  ♦ 

Something  Special  .  .  .  The  Delaware  Society  of  Pro¬ 
fessional  Engineers  voted  a  special  award  for  technical 
reporting  to  Broderick  Perkins,  Wilmington  News-Journal. 
His  stories  were  credited  with  the  Society’s  success  in  having 
the  State  General  Assembly  legalize  use  of  portable  unvented 
kerosene  space  heaters  in  private  homes.  Perkins,  who 
attended  the  University  of  Delaware  and  the  Summer  Pro¬ 
gram  for  Minority  Journalists  at  the  University  of  Caifomia- 
Berkeley,  moved  from  the  police  beat  to  consumer  affairs 
reporting  since  Joining  the  Gannett  newspapers’  staff  in  1978. 
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All  in  one  easy-to-operalo  stacker. 


New  Goss  Stackmaster-^. 

It  incorporates  high  speed  plus  the 
very  latest  technology.  It  offers 
improved  circuitry  reliability,  accu¬ 
rate  counting,  positive  control 
over  bundles  —  both  compensated 
and  uncompensated  —  plus  a  host 
of  built-in  extras  not  found  in 
other,  similar  equipment. 

Its  features  are  tailored  to  the 
needs  of  today’s  high  production 
mailrooms:  High  speed*  Compact, 
modular  construction  •  Portability 

•  Left,  right  or  alternating  delivery 

•  Microprocessor  control  •  Fully 
programmable  •  Automatic  error 
indication  •  Easy  maintenance 

•  Optional  external  computer  input 
and  processor  interlink  capability 
for  program  transfer. 


I  The  uncompli- 

cated  design  of  the 
Goss  Stackmaster  not 
only  contributes  to  more  reliable 
operation  but  to  investment 
economies.  It  also  assures  easy 
maintenance. 

The  input  section  is  electrically 
driven,  while  the  remainder  of  the 
stacker  is  pneumatically  operated. 
There  are  few  moving  parts.  And 
parts  are  easy  to  reach  and  replace. 

The  Goss  Stackmaster:  Afford¬ 
able.  Sophisticated.  Productive. 


It’s  the  answer  to  complex  produc¬ 
tion  requirements.  And  it  comes 
with  our  strong  parts  and  service 
backing  plus  the  reliability  traditional 
for  Goss  equipment  since  1885. 

For  more  information, 
contact  Goss  Mailroom  Products, 
Graphic  Systems  Division, 

Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  (312)656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 


...  where  science  gets  down  to  business 
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Guest  editorial 

Guardian  of  press  freedom 

By  Richard  H.  Leonard 

Chairman  of  the  American  Committee, 

International  Press  Institute 

Journalists  from  the  nations  throughout  the  free  world 
crowded  the  Eurobuilding  Hotel  in  Madrid  this  week  to  par¬ 
ticipate  in  the  International  Press  Institute’s  persistent 
fight  for  a  free  flow  of  news. 

The  impressive  attendance  at  the  annual  assembly  re¬ 
flected  a  growing  realization  that  the  struggle  for  freedom  of 
information  must  be  waged  on  a  global  basis.  This  has  been 
the  mission  of  IPI  since  it  was  formed  in  1951. 

IPI  strives  to  protect  freedom  of  the  press,  achieve 
understanding  among  journalists,  promote  a  free  exchange 
of  news  and  improve  the  practices  of  journalism. 

Not  an  easy  task  in  world  where  many  governments  are 
hostile  to  free  expression,  where  the  very  concept  of  a  free 
press  is  unknown  in  some  countries,  where  too  many  news¬ 
men  have  been  jailed  or  killed  because  they  were  determined 
to  tell  the  truth. 

But  more  than  2,000  leaders  of  the  print  and  broadcast 
media  in  more  than  60  nations  are  working  in  IPI  to  achieve 
the  worldwide  communication  essential  for  understanding 
and  peace. 

The  American  Committee  of  IPI  has  500  members 
representing  the  main  body  of  American  journalism, 
including  the  New  York  Times,  Washington  Post,  Los  Angeles 
Times,  Gannett,  Knight-Ridder,  Dow  Jones,  Hearst,  Time 
magazine.  Parade,  Family  Weekly,  AP  and  UPI,  and  ABC, 
CBS  and  NBC  news. 

Discussion  topics  at  Madrid  indicate  where  the  interest 
lies:  “Licensing  of  Journalists,”  “Relations  Between  Govern¬ 
ment  and  Press  in  Free  Societies,”  “North  South  Dialogue.” 

Concern  over  licensing  stems  from  a  section  of  the  Unesco 
proposal  for  a  New  World  Information  Order  which  deals  with 
“protection”  of  journalists.  Fearing  that  the  proposed  new 
world  order  would  lead  to  greater  government  control  of  the 
news,  IPI  has  fought  hard  against  the  Unesco  resolution. 

Relation  between  government  and  press  in  free  societies 
can  involve  newsprint  quotas,  government  subsidies,  gov¬ 
ernment  ownership  of  competing  media,  information  restric¬ 
tions  and  other  matters  influencing  the  flow  of  news. 

The  North  South  dialogue  focuses  on  the  role  that 
established  nations  should  play  to  improve  journalism  in 
developing  nation.  IPI  has  sponsored  numerous  projects  to 
aid  Third  World  journalists. 

IPI’s  London  headquarters  exerts  moral  persuasion  to  pro¬ 
tect  newsmen.  Recent  instances  include  protesting  the  arr¬ 
est  of  journalist  Mohamed  Heikal  in  Egypt,  and  West  German 
_ (Continued  on  page  7) _ 

(Leonard  is  editor  and  senior  vicepresident  of  the  Milwaukee  Journal.) 
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Letters 


BEST  OF  LUCK 

It  was  reported  May  1  in  Editor  & 
Publisher  that  Clyde  M.  Reed  has  sold 
controlling  interest  in  the  Parsons 
(Kans.)  Sun.  Having  worked  for  the  man 
for  two  years,  I  can  honestly  say  that  this 
is  the  end  of  an  era  for  people  in  southeast 
Kansas.  Reed  devoted  his  life  to  the  high¬ 
est  journalistic  standards,  the  result  being 
one  of  the  nations  finest  daily  newspap¬ 
ers.  Having  been  the  circulation  mana¬ 
ger,  I  know  that  it  wasn’t  easy  to  get  the 
newspaper  cut,  because  of  the  constant 
changes  demanded  by  Reed,  but  the  satis¬ 
faction  of  knowing  our  subscribers  were 
getting  the  very  finest,  up-to-the-minute 
news  coverage  was  gratifying.  It  is  with 
great  sadness  that  I  learn  of  this  news. 
The  best  of  luck  to  Clyde  Reed  in  the 
future,  one  of  the  finest  newspapermen  I 
have  ever  had  the  privilege  to  have  work¬ 
ed  for. 

Paul  J.  Kerrigan 
(Kerrigan  is  district  circulation  mana¬ 
ger  at  the  Eau  Claire  (Wise.)  Leader- 
Telegram.) 

TRAGIC  STORY 

What  happened  to  the  Alton  (Ill.)  Tele¬ 
graph  is  one  of  the  most  tragic  episodes  in 
the  history  of  American  journalism  and 
the  American  system  of  justice.  I  recall 
that  when  an  Arizona  newspaperman  was 
murdered  some  years  ago  newspapers 
around  the  country  contributed  to  help  an 
investigative  team  bring  those  respons¬ 
ible  to  justice.  The  decision  against  the 
Alton  Telegraph  was  no  less  deadly, 
aimed  at  killing  a  newspaper,  and  I  think 
there  should  be  an  investigation  of  the 
judges  involved.  Ours  is  a  relatively  small 
organization  but  we  would  be  happy  to 
contribute  to  such  an  investigation. 

David  E.  Toney 
(Toney  owns  Toney  Publishing  Inc., 
West  Columbia,  Texas.) 

SOUTHPAW 

Let  it  be  noted  that  cartoonist  Douglas 
Borgstedt  played  fast  and  loose  with 
Ronald  Reagan  in  depicting  him  as  a  right- 
handed  baseball  pitcher  (E&P,  March  6). 
Let  it  be  known  that  the  President  is  a 
bom  and  bred  southpaw. 

Robert  C.  Reid 
(Reid  is  senior  Annapolis  correspondent 
for  the  Frederick  (Md.)  News-Post.) 

GOOD  IDEA 

I  have  read  with  interest  reports 
dealing  with  free  ads  for  the  jobless.  I  am 
happy  this  idea  is  catching  on  as  a  public 
service  to  readers — one  which  we  our¬ 
selves  began  in  August  of  1980.  The  re¬ 
sults  were  gratifying. 

Paul  H.  Hans 
(Hans  is  director  of  newspaper  sales  and 
customer  service  for  Amsterdam  (N.Y.) 
Recorder.) 
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Guest  editorial 

(Continued  from  page  6) 


press  interpreter  Jacob  Joseph  Petross  in  Iraq;  criticizing 
government  measures  against  Al-Fajr  in  Israel;  and 
informing  the  Soviet  Union  that  the  Moscow  correspondent 
of  Dagens  Nyheter  could  not  be  banished  under  terms  of  the 
Helsinki  declaration. 

The  American  Committee  has  programs  of  its  own.  It  has 
sponsored  nine  exchanges  of  journalists  with  Japan,  and  six 
high  level  meetings  of  Japanese  and  United  States  editors 
and  broadcasters.  Three  symposiums  with  Mexican  jour¬ 
nalists  have  been  held  in  recent  years.  A  three  day  seminar 
with  Canadian  newsmen  is  now  being  planned. 

Sometimes,  protests  can  produce  pleasant  results. 

In  1974  the  American  Committee  sent  a  cable  to  President 
Marcos  of  the  Philippines  asking  that  he  free  or  bring  to  trial 
an  imprisoned  publisher  named  Eugenio  Lopez. 

Four  years  later  some  of  these  IPI  members  met  Lopez  in 
Australia.  They  told  him,  jokingly,  that  it  had  cost  them  $85 
to  send  the  cable  to  Marcos. 

“Your  $85  saved  my  life,”  Lopez  replied. 


Patriotic  group  seeks  Eagle  mastheads 

The  eagles  are  gathering. 

A  New  York-based  non-profit  patriotic  group  is  seeking  Page  One  masth¬ 
eads  and  logos  containing  eagle  in  the  name  or  symbol,  for  an  exhibition  in 
Philadelphia  starting  June  14.  The  event  kicks  off  a  week-long  celebration  of 
the  200th  anniversary  of  the  selection  of  the  Bald  Eagle  as  America's  symbol 
and  culminates  in  a  birthday  party  at  Independence  Hall  on  June  20.  June  20 
has  been  designated  as  National  Bald  Eagle  Day  by  President  Reagan  and  ^ 
Congress.  “ 

Representation — free  of  charge — in  the  planned  masthead  montage  can  be 
,,  assured  by  mailing  a  masthead  to  Frederick  Goss  Carrier,  president,  U.S.A. 

BaldEagleCommand,TowerSuite6900,  The  Chrysler  Building,  New  York, 

.s  NY  10174.  Or  for  further  information,  call  (212)  370-1469. 


RUSSELL  BAKER 


iJoTk  Stm(0 
NEWS  SERVICE 


Details:  Contact  Bill  O  Shea,  (212)  972-1072 


is  one  of  a  prize-winning 

Sof  columnists  you  can 
e  when  you  choose  the 
Full  Wire,  Pony  Wire,  Five- 
Day-a-Week  Mail  Service  or 
the  Weekend  Service.  The 
NYT  News  Service's  depth 
and  scope  represents  the 
best  in  American  journalism. 
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When  the  Presidents 
elected  to  speak  to  America, 
Parade’  got  their  vote. 

‘  Nixon,  Carter;  Reagan,  and  Ford. 

Why  did  all  four  living  presidents 
appear  on  the  cover  of  Parade? 

They  knew  that 
Parade  provides  a  forum. 

A  fomm  of  41  million 
Americans  every  Sunday. 

Four  newsmaking 
people.  Four  newsbreaking 
stories. 

Consider  our  recent 
Ford  interview— a  hard,  honest, 
reflective  look  into  the  mind  of 
our  38th  president. 

Ford  uses  this  interview  to  speak  to  America  straight 
from  his  heart.  He  says  what  he  thinks  about  the  other  three  presi¬ 
dents,  particularly  Reagan,  in  a  bold  piece  entitled  ‘‘Where 
Reagan’s  Wrong.” 


c  1982  Parade  Publications.  Inc.  All  rishts  reservec 


Take  another  look  at  Parade. 

America  s  largest  weekly  magazine. 


It’s  this  kind  of 
exclusive,  newsmaking 
editorial  that  makes  Parade 
unique  in  the  magazine 
world. 

A  world  Parade 

a 

challenges  head  on.  With 
straightforward,  no-nonsense 
joumalismi  ! 

Week  after  week. 

That’s  why  when  the  four 
living  presidents  elected  to  appear  in  Parade, 
it  was  no  coincidence.  It  was  actually  one  of  the  few  issues 
all  four  of  them  agreed  on. 
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Tile 

third 

largest 

market 

in 

Alabama 

RANK  METRO  AREA  POPULATION  EBI  TOTAL  RETAIL  SALES 

1  BIRMINGHAM  853,100  $6,304,029,000  $3,791,865,000 

2  MOBILE  447,800  2,900,411,000  1,794,542,000 

3  HUNTSVILLE  310.100  2,249,416,000  1,207,001.000 

4  MONTGOMERY  276,000  1,985,682,000  1,109,296,000 
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Huntsville 

Huntsville  Times  &  News 

Represented  by  Newhouse  Newspapers 


At  ASNE 


Editors  assess  warning 
on  excessive  press  power 


By  Celeste  Huenergard 

They  came  expecting  a  tongue-lashing 
from  President  Reagan's  assistant  for 
communications.  They  received  one 
instead  from  a  colleague. 

“While  there  has  been  an  astonishing 
growth  in  the  power  of  the  media  over  the 
last  decade  or  so,  1  am  by  no  means  sure 
we  are  using  it  wisely,”  Mike  O'Neill, 
editor  of  the  New  York  Daily  News  and 
president  of  the  American  Society  of 
Newspaper  Editors,  declared  during 
ASNE's  annual  meeting  in  Chicago  last 
week.  “The  tendency  has  been  to  revel  in 
the  power  and  to  wield  it  freely  rather 
than  to  accept  any  corresponding 
increase  in  responsibility.” 

O'Neill,  who  was  pinch-hitting  for 
David  Gergen  (who  reportedly  was 
pinch-hitting  for  a  string  of  sequential  no- 
shows  including  Nancy  Reagan,  Henry 
Kissinger  and  Lord  Carrington)  warned 
his  audience  that  the  "adversarial  pendu¬ 
lum  (between  government  and  the  press) 
has  in  fact  swung  too  far,  and  this  is  not 
good  for  the  press,  the  government  or 
society.” 

“We  should  make  peace  with  the  gov¬ 
ernment,  we  should  not  be  its  enemy.  No 
code  of  chivalry  requires  us  to  challenge 
every  official  action  out  of  Pavlovian  dis¬ 
trust  of  authority  upon  the  false  premise 
that  attack  is  the  best  way  to  flush  out 
truth,”  he  said. 

In  his  speech,  which  O'Neill  originally 
had  planned  to  deliver  before  the  ASNE 
board  of  directors  before  he  was  bumped 
from  their  program  because  of  time  con¬ 
strictions,  he  also  accused  the  press  of 
surrendering  to  the  “impulse  of  advocacy 
in  the  name  of  reform,”  of  distorting  the 
news,  of  having  missed  the  “biggest  stor¬ 
ies  of  the  last  half  century”  because  of  an 
infatuation  with  investigative  reporting, 
and  of  having  become  cynical. 

(Excerpts  of  his  remarks  appear  in  the 
Shop  Talk  at  Thirty  column  on  page  52  of 
this  issue.) 

The  discussion  in  the  corridors  after¬ 
wards  was  mixed.  One  editor  merely 
said,  “I  think  Mike's  problems  with  the 
Daily  News  has  affected  his  judgment.” 
Another  news  executive  deemed  the  talk 
“right  on  target.” 

This  week  E&P  contacted  several  edi¬ 
tors  for  their  thoughts. 

—  Robert  Haiman,  executive  editor  of 
the  St.  Petersburg  Times:  “1  admire  Mike 
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COMING  AND  GOING:  Incoming 
ASNE  president  John  C.  Quinn  (left)  chats 
with  his  predecessor  Michael  J.  O'Neill 
during  the  group's  annual  meeting  in  Chi¬ 
cago  last  week. 


for  giving  the  speech .  Some  of  the  points  I 
agree  with,  some  I  disagree  with  and 
some  1  want  to  think  about  more.  Certain 
ly ,  wherever  arrogance  and  hostility  have 
replaced  skepticism  and  tough¬ 
mindedness  there's  work  to  be  done.  The 
press  and  government  should  not  be 
enemies,  but  a  spirited,  adversarial 
relationship  conducted  with  civility  in 
search  for  the  truth  has  served  this  coun¬ 
try  pretty  well.  And  I'm  not  sure  I 
understand  precisely  what  Mike  means 
when  he  asks  for  a  substitution  of  con¬ 
ciliation  and  consensus.” 

—  Ralph  Otwell.  editor  of  the  Chicago 
Sun-Times:  “Mike  was  understandably 
—  considering  the  pressures  he's  been 
under  the  past  few  months —  a  little  too 
pessimistic.  Some  of  his  criticisms  were 
valid.  But  in  this  day  of  big  government 
and  big  business.  I  think  the  press  has  a 
strong  obligation  to  be  as  aggressive  .  .  . 
as  possible.  I  would  not  describe  that  as 
an  adversarial  role.  So  in  essence  1  think 
he  overstated  the  case  for  pulling  back 
and  taking  a  middle  of  the  road  position . ' ' 

—  James  Minter,  executive  editor  of 
the  Atlanta  Journal  and  Constitution:  “1 
agreed  with  him.  The  problem  is  that  it's 
something  everybody's  talking  about  and 
no  one  seems  to  be  doing  much  about 
it  ...  You  can  be  skeptical  but  you 
can't  be  skeptical  of  everything  all  the 
time.  I  think  (the  adversarial  position)  has 
tended  to  get  a  little  too  fashionable  since 
Watergate.  1  think  Mr.  O'Neill's  speech 
is  something  we  should  read  and  think 
about.” 
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Every  Saturday  since  1884 

—  Fred  Taylor,  executive  editor  of  the 
Wall  Street  Journal:  “My  opinion  is 
essentially  mixed.  I  am  uneasy  when 
Mike  assaults  the  press'  adversary 
relationship  with  government  without 
emphasizing  that  ...  the  press  should 
be  highly  skeptical  of  government. 
Though  he  doesn't  say  it  specifically,  his 
implication  is  that  the  press  really  should 
be  cheerleaders  for  government  and  I 
think  that  ought  to  be  avoided.” 

—  John  Levine,  publisher  of  the  Chip¬ 
pewa  Falls  (Wis.)  Herald  Telegram:  “1 
thought  it  was  a  first  class  (talk)  and  with 
no  disrespect  to  the  President's  director 
of  communications,  we  gained  much 
more  than  we  would  have  from  Mr. 
Gergen.  1  think  each  point  that  Mike 
made  was  valid  .  .  .  but  they  have  to  be 
taken  in  context  ...  I  think  it  was  an 
appropriate,  timely,  and  eloquently 
stated  message.  I  think  that  it's  a  message 
that  has  a  different  meaning  for  big  papers 
than  for  small  ones.  Because  of  the  com- 
plexity  of  their  cities  and  their 
impersonality,  and  the  size  of  their  (news) 
staffs,  one  often  sees  a  more  adversary 
nature  (on  a  metro  paper)  than  one  sees  in 
a  small  town.  That  doesn't  mean  small 
papers  don't  seek  sparks  and  clash 
swords  with  their  local  government  offi¬ 
cials.” 

—  Michael  Davies,  editor  of  the  Kan¬ 
sas  City  Star  and  Times:  ”...  I  agreed 
in  general  (with  the  speech)  .  .  . 
although  I  think  in  some  areas  it  may  have 
been  a  little  too  strong.  We  shouldn't  be 
writing  investigative  stories  when  the 
material  isn't  there  ...  On  the  other 
hand,  I  think  we  have  a  Constitutional 
obligation  to  maintain  a  reasonable  arm's 
length  from  government  and  to  check  on 
the  actions  of  the  government.  I  think  a 
balancing  act  is  what  is  needed.”  Davies 
called  the  talk  “healthy  because  it  makes 
us  sit  back  and  think  'does  that  happen  at 
my  paper?”' 

—  Charles  Bailey,  editor  of  the  Min¬ 
neapolis  Star  and  Tribune:  I  think 
Mike's  .  .  .  report  was  a  wonderful, 
wonderful  thing  and  it  needed  to  be  said 

—  especially  by  someone  like  Mike 
because  of  his  credibility.  I  was  just 

(Continued  on  page  41) 


Vote  to  strike 

Members  of  the  Canadian  Paperwork- 
ers  Union,  who  are  employed  at  Abitibi- 
Price  mills  in  Ontario,  Quebec  and  New¬ 
foundland,  voted  this  week  in  favor  of  a 
strike  to  back  their  contract  demands  on 
wages.  A  strike  date  was  not  set.  The 
CPU  and  Abitibi-Price  are  negotiating 
with  government-appointed  mediators 
present. 
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At  INPA 


Communication 


Marketer  suggests  way 
to  boost  ad  results 


Professor  Donald  L.  Kanter,  chairman 
of  the  marketing  department  at  Boston 
University’s  School  of  Management, 
believes  the  efficiency  of  newspaper 
advertising  can  be  increased  by  running 
teaser  ads  in  competing  media. 

In  an  address  before  the  International 
Newspaper  Promotion  Association 
(INPA)  in  San  Francisco  last  week,  Kan¬ 
ter  proposed  a  theory  he  calls  “media 
linkage,”  the  use  of  other  media  to  “flag 
down”  and  direct  prospective  buyers  to 
newspaper  advertising. 

“What  is  not  recognized  by  people  in 
the  newspaper  and  other  printed  media  is 
that  advertisements  can  get  lost,”  said 
Kanter.  “They  occasionally  do  not  do  a 
good  job  in  getting  a  reader’s  attention. 
Agency  media  directors  believe  this,  so  it 
seems  smart  to  handle  the  problem.” 

He  continued,  “Many  of  the  advertise¬ 
ments  which  appear  in  newspapers  could 
just  as  well  appear  on  billboards.  They 
are  almost  classical  examples  of  ‘tomb¬ 
stone’  advertising  when  they  do  not  really 
have  to  be,  even  in  the  cases  of  spirits  and 
tobacco  advertising.” 

Kanter  noted  that  although  the  print 
media  are  generally  considered  more 
believable  than  the  electronic  media, 
print  media  —  especially  newspapers  — 
have  “some  problems  in  gaining  attention 
or  in  producing  advertisements  of  sub¬ 
stance  or  both.” 

On  the  other  hand,  Kanter  noted,  radio 
and  television  can  do  a  good  job  of  entic¬ 
ing  and  intriguing,  but  they  probably  do 
not  do  such  a  good  job  of  persuading  and 
selling. 

“The  problem,  as  I  see  it,  is  that  media 
are  usually  used  as  separate  delivery  sys¬ 
tems,  not  as  synergistic  attempts  to  reach 
targeted  audiences,”  he  said. 

“It  just  may  be  that  individual  media 
are  trying  to  do  too  much,  and  so  they  end 
up  doing  not  enough,”  he  said. 

Kanter  then  proposed  seven  principles 
which,  when  used  by  newspapers,  could 
present  opportunities  to  increase  ad  lin¬ 
age  while  maintaining  cost  efficiencies. 

•  Relevant  linkage  with  other  media 
like  radio  and  tv  identification  spots 
should  produce  an  increase  in  the 
effectiveness  of  both  media  while  still 
maintaining  media  efficiencies. 

•  The  effectiveness  of  media  linkage 
depends  upon  each  medium  doing  its 
appropriate  advertising  job;  newspapers 
sell,  radio  and  tv  flag  target  consumers. 

•  Newspapers  might  wisely  deal  with 
more  pondered  or  big  ticket  product 
categories.  Long  copy  sells;  consumers 
need  details  to  spend  big  money  and 
12 


newspapers  are  a  unique  medium  for  this. 
There  is  no  reason  why  media  linkage 
should  be  confined  to  supermarket 
advertising.  This  basic  philosophy  should 
be  extended  to  include  many  more  prod¬ 
uct  categories. 

•  In  order  to  take  advantage  of  media 
linkage,  each  medium  should  do  a  special 
job.  It  is  often-times  expecting  too  much 
of  a  medium  to  both  get  attention  and  sell. 
Why  not  take  the  credible  medium  for 
selling  and  the  comedic  or  amusing 
medium  for  gaining  attention. 

•  The  electronic  media  have  a  great 
opportunity  to  reach  new  heights  of 
creativity  with  ‘teaser’  campaigns  of  all 
kinds.  More  importantly,  they  have  the 
opportunity  to  be  creative  by  admitting 
that  most  radio  advertisements  are  either 
repetitious  and  boring  or  else  funny  and 
brand-obscuring.  Equally,  newspaper 
advertisers  who  use  media  linkage  will 
have  to  learn  that  it  is  not  necessary  to 
fight  for  attention  as  hard  as  before  but 
will  be  able  to  concentrate  on  selling  and 
persuasion  as  such.  Of  course,  the  oppor¬ 
tunities  for  coupons  and  catalogues 
inherent  in  newspapers  seem  to  be 
another  obvious  plus.  In  other  words, 
there  is  no  reason  why  newspaper 
advertising  should  be  confined  to  details 
of  time,  place  and  cost.  There  is  an  oppor¬ 
tunity  for  creativity  which  must  be 
understood. 

•  The  opportunities  for  market 
segmentation  are  also  obvious  in  the 
media  linkage  mode.  This,  of  course,  re¬ 
lates  to  cost  efficiencies  as  much  as  it 
does  to  consumer  relevance. 

•  Optimizing  the  media  linkage  re¬ 
quires  a  very  straightforward  variety  of 
marketing  research.  Whether  linkage  is 
more  effective  than  independent 
advertising  delivery  systems  is  a  testable 
proposition  which  opens  the  way  for 
increased  promotional  dollars.  Choosing 
the  right  combination  of  media  or  of 
advertisements  is  a  simple  matter  of  test¬ 
ing  and  tracking.  It  will  pay-off. 

Wins  Senigo  Award 

JoEllen  Kitchen,  assistant  director  of 
promotion  and  public  relations  for  the 
Los  Angeles  Times,  was  named  winner  of 
the  annual  New  York  Times  Mark  E. 
Senigo  Gold  Pen  Award.  The  award  to 
Kitchen  recognizes  the  year’s  most  out¬ 
standing  in-paper  or  trade  promotion 
copywriting.  The  award  was  presented 
during  the  annual  meeting  of  the 
International  Promotion  Association  last 
week  in  San  Francisco. 


curricuium 

reorganized 

University  of  Tulsa  has  approved  a 
new  communication  curriculum. 

The  architect  of  the  new  curriculum, 
TU  Faculty  of  Communication  chairman 
Dr.  Huber  Ellingsworth,  said  the  course 
of  study  will  produce  graduates  capable 
of  both  adapting  to  changes  in  the  mass 
media  and  the  challenges  presented  by 
developing  information  delivery  systems. 

TU’s  current  communication  program, 
offering  four  major  areas  of  concentrated 
study  in  telecommunications,  print  and 
broadcast  journalism,  advertising/public 
relations,  and  speech-interpersonal  com¬ 
munication,  will  be  replaced  by  one  com¬ 
prehensive  curriculum  for  all  majors. 

“The  intended  overall  effect  of  our  new 
communication  curriculum  is  to  enable 
students  to  explore  their  ability  and 
interests  across  a  range  of  media  areas,” 
Ellingsworth  said.  “They  also  will 
specialize  in  at  least  two  areas  which  have 
a  direct  application  to  their  careers.  Our 
graduates  will  be  more  versatile,  more 
flexible  and  more  adaptable  to  new 
developments  in  the  information 
industry.” 

The  new  curriculum  requirements  will 
be  followed  by  TU  students  entering  the 
communication  course  of  study  in  Jan¬ 
uary  1982  and  after. 

The  communication  curriculum  is  the 
first  course  of  study  to  be  reorganized 
under  TU’s  College  of  Arts  and  Sciences’ 
“New  Curriculum”  —  an  umbrella  pro¬ 
gram  emphasizing  proficiency  in  writing, 
foreign  languages  and  student 
exploration  of  human  imagination, 
institutions,  and  methods  of  inquiry. 

TU’s  reorganized  communication  cur¬ 
riculum  will  provide  students  with  core 
courses  in  communication  theories  and 
systems,  as  well  as  foundation  courses 
with  laboratory  experience  in  writing, 
editing,  layout,  audio  and  video  produc¬ 
tion,  and  oral  and  visual  presentation. 

The  “hands-on”  portion  of  the  curricu¬ 
lum  would  be  chosen  by  a  student  for  the 
planning,  production  and  evaluation  of 
media  in  such  areas  as  industrial  televi¬ 
sion,  scientific  and  technical  writing, 
news  gathering  and  reporting,  production 
of  small  format  publications  for 
institutional  information  and  public  rela¬ 
tions,  television  cable  program  produc¬ 
tion,  and  use  of  computers  as  a  com¬ 
munication  medium. 

Ellingsworth  maintains  the  traditional, 
existing  mass  media  market  has  become 
over  burdened  with  focused,  career- 
oriented  graduates  who  face  fierce  com¬ 
petition,  minimal  pay  and  limited  job 
security  in  selected  media  fields. 
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Hackensack  (NJ.)  Record 
and  CBS  in  videotex  test 


Freedom  enters 
cable  news  field 

Gastonia  (N.C.)  Gazette  has  become 
the  first  of  Freedom  Newspapers’  31  dail¬ 
ies  to  offer  cable  news  and  classified 
advertising. 

The  newspaper  leases  two  cable  chan¬ 
nels,  one  for  news  and  one  for  classified, 
from  a  number  of  local  cable  operators  in 
Gaston  County. 

The  Gazette’s  cable  operations  have  an 
initial  audience  of  7,000  subscribers  with 
another  13,000  households  expected  to 
receive  cable  within  the  next  12  months. 

Gazette  Cable  News  offers  local  news 
compiled  by  the  paper’s  editors  and  state, 
national,  and  world  news  from  UPI.  The 
wire  service  also  provides  stock  prices, 
women’s  features,  television  highlights, 
and  sports  stories. 

Display  ads,  scheduled  to  appear  once 
each  hour,  are  interspersed  with  the 
“new  pages’’  on  Gazette  Cable  News. 
During  the  channel’s  first  week  of 
operation,  40  display  ads  ran  on  the 
channel. 

Gazette  Electronic  Classifieds  went 
into  operation  in  mid-February,  several 
weeks  after  the  news  channel.  The  chan¬ 
nels  offers  customers  tie-ins  with  their 
classified  ads  in  the  daily  newspaper. 

The  classified  and  news  channels  each 
feature  a  crawl  line  across  the  bottom  of 
the  screen  which  gives  viewers  local  wea¬ 
ther  information. 

Both  channels’  cable  equipment, 
developed  by  Video  Data  Systems,  are 
interfaced  with  the  Gazette’s  front  end 
system.  Local  copy  for  the  cable  systems 
does  not  need  to  be  rekeyboarded. 

Ginger  Patterson,  formerly  of  the 
Gazette’s  classified  ad  department,  was 
named  Gazette  Cable  News  sales  mana¬ 
ger. 

Jennie  Palmer,  Gazette  managing  edi¬ 
tor,  will  direct  the  cable  news  operation. 

Bill  Cone,  Gazette  production  mana¬ 
ger,  will  be  responsible  for  equipment  and 
production. 

Tar  River  Communications  and  Cable 
Systems,  Inc.  are  two  of  the  systems 
offering  the  Gazette’s  two  cable  chan¬ 
nels. 

Cablevision,  holder  of  the  franchise  for 
the  city  of  Gastonia,  plans  to  make  two 
channels  available  for  the  Gazette’s  cable 
news  and  classified  when  it  upgrades  the 
system  in  the  near  future. 

By  mid-spring,  the  Gazette’s  cable 
channels  will  also  be  available  to  cable 
subscribers  in  nearby  Cleveland  County. 

Tribune  Co.  net 
sharply  declines 

First  quarter  profits  for  the  Tribune 
Co.,  Chicago,  dropped  to  $468,000  from 
$14.6  million  a  year  ago. 

Revenues  rose  by  $7  million  to  $332 
million. 
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Hackensack  Record  and  CBS  have 
reached  an  agreement  calling  for  the  eve¬ 
ning  newspaper  to  provide  news  and 
information  features  to  the  CBS/AT&T 
joint  videotex  venture.  Venture  One. 

Venture  One  is  a  field  test  involving  200 
households  in  Ridgewood,  New  Jersey. 

News  and  information  features  from 
the  Record’s  data  base  will  be  supplied  to 
Venture  One’s  editors  who  will  prepare 
the  material  for  videotex  use.  Henry  Heil- 
brun,  formerly  head  of  videotex  services 
for  Associated  Press,  is  editorial  director 
for  Venture  One. 

Malcolm  Borg,  chairman  of  the  Rec¬ 
ord,  said  his  paper  was  participating  in 
the  experiment  to  assess  local  interest  in 
an  electronic  newspaper. 

CBS  is  paying  the  cost  of  interfacing 
Venture  One’s  computers  with  the  Rec¬ 
ord’s.  The  costs  to  the  newspaper  for  par¬ 
ticipating  in  the  videotex  test  will  be 
minimal. 

Henry  E.  Smith,  CBS  vicepresident/ 
technology,  explained  the  Record’s 
participation  in  Venture  One  was  sought 
because  of  the  “importance  of  local 
information  to  the  test  families  in  Ridge¬ 
wood.  We  are  delighted  that  Bergen 
County’s  dominant  newspaper  will  be 
providing  much  of  that  content.’’ 

“We’re  not  supplying  them  (CBS)  with 
anything  other  than  what  we  are  already 
publishing,’’  commented  Linda  Iceland, 
public  relations  specialist  for  the  Record. 
“There’s  no  commitment  for  a  com¬ 
mercial  venture.  What  we  receive  (from 
the  trial)  is  audience  research  material.’’ 

Venture  One  is  scheduled  to  begin  this 
fall  and  last  seven  months. 

Participating  households  will  be 
offered  a  variety  of  local  and  national 
information  services  plus  transactional 
services  including  electronic  shipping. 

Specially  equipped  home  terminals  or 
adapters  to  television  sets  will  connect 
the  users  homes  to  Venture  One’s  com¬ 
puters  via  AT&T  telephone  lines. 

CBS  will  be  responsible  for  all  of  Ven¬ 
ture  One’s  information  content.  AT&T 
will  provide  the  computer  facilities, 
frame  creation  terminals,  and  home  ter¬ 
minals. 

Ownership  of  the  computers 
represents  a  major  distinction  between 
Venture  One  and  Viewtron,  the  joint 
videotex  venture  between  AT&T  and 
Viewdata  Corp.  of  America,  a  subsidiary 
of  Knight-Ridder  Newspapers.  Inc. 

In  creating  Viewtron,  Knight-Ridder 
developed  the  videotex  system’s  comput¬ 
ers  as  well  as  its  data  base. 

AT&T  provided  the  telephone  lines, 
terminals,  and  other  communications  ser¬ 
vices. 


Knight-Ridder’s  senior  vicepresident 
for  broadcasting,  cable,  and  viewdata, 
stressed  to  newspaper  executives  at  the 
ANPA  convention  that  it  is  essential  for 
newspapers  to  control  the  computer 
hardware  and  software  in  addition  to  the 
information  content  in  the  development 
of  videotex  systems. 

Gillen  said  the  computers  used  in 
videotex  operations  were  analagous  to 
printing  presses  used  in  producing  a 
newspaper. 

Commercial  introduction  of  Viewtron 
is  scheduled  to  begin  in  July,  1983,  with  a 
start-up  target  of  5, (MX)  southern  Florida 
homes. 

Last  April,  CBS  began  a  test 
Extravision,  a  teletext  news, 
information,  and  captioning  service,  over 
KNXT,  its  owned  and  operated  station  in 
Los  Angeles. 

Pittsburgh  editor 
heads  Pa.  coalition 

John  G.  Craig,  Jr.,  editor  of  the  Pitts¬ 
burgh  Post-Gazette,  was  elected  presi¬ 
dent  of  the  First  Amendment  Coalition. 

He  succeeds  Sandy  Oppenheimer,  who 
resigned  after  being  named  publisher  of 
the  Burlington  County  (N.J.)  Times. 

The  coalition,  founded  in  1977,  is  an 
independent  ad  hoc  group  representing 
all  aspects  of  the  communications 
industry  in  Pennsylvania  and  seeks  to 
preserve  First  Amendment  rights  through 
legal  action. 

It  has  been  involved  recently  in  fighting 
a  Liquor  Control  Board  hearing 
examiner’s  order  banning  tv  cameras 
from  a  public  hearing  and  the  subpoena¬ 
ing  of  a  Delaware  County  Times  reporter 
to  testify  in  court. 

Fred  Behringer  of  the  Montgomery 
Newspapers,  Fort  Washington,  was  re¬ 
elected  secretary  and  treasurer  of  the 
group  at  its  recent  reorganization  meeting 
in  Philadelphia. 

Elected  to  the  board  of  directors  were 
William  L.  Dulaney,  School  of  Journal¬ 
ism,  Pennsylvania  State  University;  Saul 
Kohler,  Harrisburg  Patriot-News;  Harry 
Mullen,  Scranton  Times;  Nick  Nagumy, 
Montgomery  County  Record;  and  (3erard 
A.  Patterson,  Pittsburgh  Post-Gazette. 

Named  to  the  executive  board  were 
Craig,  Behringer,  Gene  Roberts  and  John 
V.R.  Bull,  Philadelphia  Inquirer,  and 
Craig  Ammerman,  formerly  of  the  Phi¬ 
ladelphia  Bulletin. 

Craig,  49,  joined  the  Post-Gazette  m 
1976  and  previously  was  executive  editor 
and  vicepresident  of  the  Wilmington 
(Del.)  News-Journal.  He  is  vicechairman 
of  the  press/bar  committee  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors. 
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NJ.  shield  protection 
is  absolute  for  reporters 


The  New  Jersey  Supreme  Court  ruled 
(May  6)  that  reporters  and  news  publica¬ 
tions  are  fully  protected  in  libel  cases 
against  forced  disclosure  of  their  con¬ 
fidential  sources  of  information. 

The  state's  highest  court  also  ruled  that 
reporters  and  news  publications  do  not 
have  to  disclose  their  “editorial  pro¬ 
cesses”  that  lead  to  publication  of  a  par¬ 
ticular  article. 

The  court  made  its  ruling  by  a  6-1  vote 
in  two  separate  libel  cases  in  which  it 
reversed  decisions  by  lower  courts. 

One  case  involved  a  libel  suit  against 
New  Jersey  Monthly  magazine  brought 
by  Resorts  International.  The  other 
involved  a  libel  suit  against  the  same 
magazine  brought  by  former  State  Sena¬ 
tor  Joseph  Maressa. 

In  each  case,  the  high  court  reversed 
lower  court  rulings  which  had  ordered  the 
magazine  to  disclose  both  its  sources  of 
information  characterized  as  defamatory 
and  of  the  decision-making  processes  that 
led  to  publication  of  the  articles. 

Maressa,  who  did  not  seek  reelection 
last  fall,  was  described  in  a  1979  article  as 
“callous,  stupid,  devious,  sneaky  and 
unprincipled.”  Resorts  International  was 
described  in  another  article  that  year  as 
an  “unscrupulous,  mob-tainted  company 
with  the  morals  of  an  alley  cat.” 

Since  both  the  politician  and  the  casino 
firm  (Resorts)  were  public  figures,  each 
sought  disclosure  of  sources  and  other 
confidential  information  as  a  means  of 
seeking  to  prove  the  articles  had  been 
published  with  “reckless  disregard  for 
the  truth”  and  “with  malice.” 

Justice  Morris  Pashman  wrote  both 
decisions  for  the  court  majority.  He 
wrote;  “Today ,  for  the  first  time  since  the 
landmark  libel  case  of  New  York  Times  v. 
Sullivan  in  1964,  this  court  must  decide 
whether  the  Shield  Law  allows  news  per¬ 
sons  who  are  sued  for  libel  to  refuse  to 
disclose  their  sources  and  editorial  pro¬ 
cesses  leading  to  publication  of  the 
alleged  libel.  As  in  the  earlier  criminal 
cases,  we  must  decide  here  whether  a 
contervailing  constitutional  right  limits 
the  Shield  Law. 

“We  find  no  such  right.  We  therefore 
hold  that  the  news  person's  privilege  in  a 
civil  action  for  libel  is  absolute.” 

Justice  Pashman  added,  “We  recog¬ 
nize  that  our  holding  may  be  unfair  to 
certain  defamed  individuals  who  cannot 
meet  the  ditficult  burden  of  proving  leck- 
less  falsehood.  But  the  Legislature  has 
determined  that  the  competing  interest  in 
a  free  press  outweighs  the  possibility  of 
damaged  reputations. 

“Our  Constitution  grants  the  press 
wide  freedom  because  we  believe  that  the 


public  interest  is  served  by  an  informed 
citizenry.  Those  responsible  for 
informing  the  public  can  discharge  their 
function  best  when  they  can  publish  with¬ 
out  anyone  looking  over  their  shoulders. 
Sometimes  published  statements  will 
hurt.  Sometimes  they  will  turn  out  to  be 
untrue.  Nevertheless,  those  regrettable 
consequences  must  yield  to  the  need  for 
an  informed  citizenry.” 

Attorney  Floyd  Abrams,  who  special¬ 
izes  in  First  Amendment  cases,  said  the 
New  Jersey  ruling  will  have  an  effect  in 
the  26  states  with  Shield  Laws  because 
most  of  the  laws  are  phrased  similarly  to 
New  Jersey's. 

Abrams  said  he  knows  of  no  other  State 
Supreme  Court  that  has  ruled  “so  clearly 
that  a  state  Shield  Law  affords  absolute 
protection  in  a  libel  case.” 

Alan  M.  Wallack,  lawyer  of  New 
Jersey  Monthly,  praised  the  ruling  as 
going  beyond  those  of  the  U.S.  Supreme 
Court. 

In  the  dissenting  opinion.  Justice  Sid¬ 
ney  Schreiber  stated  that  persons  enjoy 
Constitutional  safeguards  against  reck¬ 
less  defamation. 

Resorts  International  is  expected  to 
appeal  the  State  Supreme  Court's  ruling. 
Maressa  was  reported  to  be  undecided  as 
to  what  course  of  action  he  will  take.  Re¬ 
sorts  attorney  Joel  Sterns  said  the  com¬ 
pany  also  plans  to  proceed  to  jury  trial  in 
Superior  Court  in  the  libel  case,  whether 
or  not  disclosure  is  obtained  via  appeal  to 
a  higher  court. 

Southam  awards 
5  fellowships 

Three  newspaper  and  two  news  agency 
reporters  were  selected  for  the  1982-83 
Southam  Fellowships  providing  eight 
months  of  study  at  University  of'loronto. 

They  are  Norma  Greenaway,  31.  a 
reporter  with  the  Canadian  Press;  Peter 
Calamai.  38,  a  correspondent  with  South¬ 
am  News;  Janice  Dineen,  36,  a  reporter 
with  the  Toronto  Star-,  Kathryn  Warden, 
31,  Calgary  Herald's  City  Hall  bureau 
chief,  and  Michael  Cooke,  29,  city  editor 
at  the  Montreal  Gazette. 

I  he  recipients  will  spend  from  Septem¬ 
ber  to  May.  1983,  at  the  University, 
studying  any  subject  they  feel  will  con¬ 
tribute  to  their  journalistic  skills. 

Study  may  be  taken  at  the  graduate  or 
undergraduate  level.  No  degrees  or 
diplomas  are  awarded. 

The  fellowships  pay  tuition  and  con¬ 
tribute  towards  the  recipients'  salary  and 
travel  expenses. 


2  Atlanta  dailies 
to  merge  staffs 

Atlanta  Constitution  and  Atlanta  Jour¬ 
nal,  both  owned  by  Cox  Enterprises  Inc., 
have  announced  plans  for  combining 
their  news  operations  this  summer  to 
“make  possible  broader  news  coverage” 
for  readers  of  both  newspapers. 

The  announcement  was  made  by  Tho¬ 
mas  H.  Wood,  president  of  Atlanta 
Newspapers,  which  will  continue  to  pub¬ 
lish  the  Constitution  in  the  morning  and 
the  Journal  in  the  afternoon.  The  two  dail¬ 
ies  already  have  combined  Saturday  and 
Sunday  editions  as  well  as  the  business 
and  advertising  staffs  since  Cox  bought 
the  Constitution  some  years  ago. 

Wood  said  that  weekday  editions  of  the 
two  newspapers  would  retain  their 
identities,  including  features  and  special 
sections,  and  that  their  editorial  pages 
would  remain  separate. 

“Many  of  our  news  assignments  are 
being  duplicated,”  Wood  said.  “At  a  time 
when  our  market  has  diversified  and 
readers  have  broader  news  requirements, 
it  no  longer  makes  good  journalistic  sense 
to  duplicate  coverage  in  some  areas  and 
ignore  others.” 

John  F.  Schaffner,  managing  editor  of 
the  Constitution,  said  no  layoffs  had  been 
planned  among  the  300  editorial  em¬ 
ployees  at  the  two  papers.  Edward  Sears, 
managing  editor  of  the  Journal,  was 
scheduled  to  hold  the  same  post  in  the 
combined  news  operation,  with  Schaff¬ 
ner  to  become  deputy  editor.  Jim  Minter, 
executive  editor  of  both  papers,  was  to 
continue  in  that  position. 

At  the  same  time,  Hal  Gulliver,  editor 
of  the  Constitution,  announced  he  is 
resigning  to  become  a  senior  fellow  and 
editorial  director  of  the  Southern  Center 
for  International  Studies.  The  privately 
endowed  research  and  educational 
institution  is  devoted  to  keeping  Southern 
business  and  political  leaders  informed  of 
international  issues  affecting  the  region. 

All  hospitals  exempt 
from  Sunshine  Law 

A  new  law  signed  by  Governor  Bob 
Graham  exempts  public  (tax-supported) 
hospitals  from  Florida's  Sunshine  Law  in 
respect  to  disciplinary  proceedings 
against  physicians. 

Beginning  October  1  the  public  hospit¬ 
als  will  have  the  same  right  as  private 
institutions  to  bar  press  and  public  from 
disciplinary  hearings.  Enactment  of  the 
law  followed  efforts  by  newspaper 
reporters  to  gain  access  to  personnel  rec¬ 
ords  and  actions  involving  doctors.  The 
Florida  Hospital  Association  lobbied  for 
the  bill  on  the  ground  that  public  hospitals 
were  at  a  disadvantage  in  disciplining 
doctors. 
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Loophole 
found  in 
Tenn.  shield 

Tennessee’s  shield  law  applies  only  to 
information  gathered  by  the  media  in  con¬ 
fidence,  even  though  the  statute  does  not 
expressly  include  the  requirement  of  con¬ 
fidentiality,  the  Tennessee  Court  of 
Appeals  has  ruled. 

The  parents  of  a  man  who  died  when  a 
bridge  collapsed  and  his  car  fell  into  the 
water  filed  a  wrongful  death  suit  against 
Shelby  County,  Tennessee.  They  sub¬ 
poenaed  files  on  the  accident  from  the 
Memphis  Commercial  Appeal  and  Mem¬ 
phis  Press-Scimitar.  The  newspapers 
claimed  protection  of  the  state  shield  law, 
which  passed  in  1973. 

The  January  5  decision  of  the 
intermediate  appellate  court  said  the 
shield  law  did  not  apply  to  information 
not  received  in  confidence  by  the  news¬ 
papers.  Judge  Charles  Neam,  writing  for 
the  majority  of  the  three-judge  panel,  said 
the  requirement  of  confidentiality  is 
implicit  in  the  statute. 

“The  Tennessee  shield  law  was 
enacted  in  response  to  threats  to  the  news 
media’s  ability  to  gather  information 
through  sources  who  demand  con¬ 
fidentiality,’’  Nearn  wrote. 

The  Tennessee  court  concluded  that 
the  purpose  and  circumstances  of  pas¬ 
sage  of  the  law  showed  the  element  of 
confidentiality  to  be  implicit  in  the  sta¬ 
tute. 

In  a  separate  concurring  opinion.  Judge 
Hewitt  Tomlin  agreed  that  confidentiality 
is  implicitly  required  but  suggested  a 
further  tightening  of  the  law’s  applicabil¬ 
ity.  Tomlin  said  he  would  hold  that  shield 
law  protection  “can  only  be  invoked  by 
persons — live  persons — and  not  by  artifi¬ 
cial  persons,  such  as  corporations.’’ 

Tomlin  said  the  privilege  not  to  dis¬ 
close  information  historically  has  been 
given  to  individuals,  not  to  inanimate 
entities.  He  added  that  the  language  of  the 
statute  contemplates  a  natural  person,  as 
opposed  to  a  corporation,  because  it  men¬ 
tions  “a  person  connected  with  ...  or 
employed  by  the  news  media  or  press.’’ 

An  appeal  of  the  decision  to  the  state 
Supreme  Court  is  expected. 

Black  college 
accredited  by  ACEJ 

Florida  A&M  University  Department 
of  Journalism  has  become  the  first  jour¬ 
nalism  program  at  a  historically  black 
college  in  America  to  be  accredited.  The 
announcement  was  made  by  Dr.  Walter 
L.  Smith,  FAMU  president.  The 
accreditation,  by  the  Accrediting  Council 
on  Education  in  Journalism  and  Mass 
Communications,  is  for  a  six-year  period. 
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Libel  suit  grounds 
are  narrowed  in  N.J. 


The  New  Jersey  Supreme  Court,  in  two 
separate  rulings,  has  adopted  procedures 
that  will  make  it  easier  for  the  lower 
courts  to  reach  decisions  on  libel  suits, 
thereby  allowing  media  defendants  to 
avoid  heavy  legal  expenses. 

According  to  New  Jersey  Press  Asso¬ 
ciation’s  attorney,  Thomas  J.  Cafferty, 
the  cases  are  important  because  they  say 
“in  very  clear  terms”  how  the  U.S. 
Supreme  Couit  rulings  are  to  be  applied 
by  the  state’s  judges.  Cafferty  also  said 
the  two  decisions  “represent  a  reaffirma¬ 
tion  of  the  First  Amendment  principles” 
of  freedom  of  speech  and  of  the  press  and 
give  a  “signal  to  trial  courts”  that  public 
figures  and  public  officials  “bear  a  signifi¬ 
cant  burden”  in  winning  libel  cases. 

One  of  the  rulings  said  that  a  letter  to 
the  editor  regarding  the  then  mayor  of 
Pennsauken,  New  Jersey,  which 
appeared  in  a  Camden,  New  Jersey, 
weekly  newspaper.  Community  News, 
was  not  defamatory. 

The  letter,  written  by  a  private  citizen, 
accused  then  Mayor  Louis  Kotlikoff  of 
engaging  in  a  “huge  coverup”  and  “a 
conspiracy”  for  refusing  to  reveal  the 
names  of  property  owners  delinquent  in 
their  tax  payments.  The  letter  expressed 
concern  that  the  situation  could  lead  to  a 
higher  tax  rate  because  of  the  de¬ 
linquency. 

In  the  majority  court  opinion.  Justice 
Robert  Clifford  wrote  “when  examined 
in  their  full  context,  the  offending  words 
appear  to  have  been  used  not  as  specific 
accusations  of  criminal  activity,  but 
rather  merely  as  “rhetoric,  criticizing 
(the  mayor)  in  an  identified,  isolated 
instance  of  his  performance  in  public 
office.” 

Justice  Clifford  stated,  “The  pace  and 
structure  of  the  contemporary  American 
scene  are  such  that  today,  public  debate 
is  seldom  found  in  village  squares  and 
town  meetings.  One  of  its  few  available 
outlets  is  the  ‘letters  to  the  editor’  section 
of  our  newspapers  .  .  . 

“If  letters  of  this  sort  were  (viewed  as) 
defamatory,  newspapers  surely  would  be 
reluctant  to  continue  publishing  strongly 
worded  (opinions).  We  are  loathe  to  dis¬ 
courage  that  robust  and  uninhibited  com¬ 
mentary  on  public  issues  that  is  part  of 
our  national  heritage.” 

The  opinion  of  the  high  court  majority 
was  that  the  libel  suit  should  have  been 
thrown  out  before  it  reached  trial.  Justice 
Clifford  said  early  dismissal  of  cases  like 
Kotlikoffs  “avoids  the  expenditure  of 
unnecessary  legal  fees  and  discourages 
frivolous  suits.” 

The  second  decision  ruled  that  two 
Rahway,  New  Jersey  tax  activists  had  to 


be  viewed  as  public  figures. 

The  court  agreed  that  a  front  page  story 
in  the  Rahway  News-Record  stating  that 
the  two  men  might  be  charged  with  forg¬ 
ery  and  false  swearing  regarding  the  sign¬ 
atures  they  had  collected  on  petitions 
opposing  the  town’s  plans  to  construct  a 
new  firehouse  was  libelous.  It  ruled, 
however,  that  since  both  men  were  public 
figures,  they  had  to  prove  that  the  news¬ 
paper  published  the  article  with  actual 
malice  and  reckless  disregard  for  the 
truth. 

The  newspaper  had  printed  the  article 
after  receiving  a  tip  from  a  source  within 
the  municipal  government.  No  charges 
against  the  two  men  were  ever  brought. 

The  high  court  ruled  that  there  was  no 
evidence  of  actual  malice  on  the  part  of 
the  newspaper.  The  majority  opinion 
noted  that  the  newspaper  “honestly 
believed  that  the  concededly  misleading 
statements  were  true.” 

Judge  refuses  to 
dismiss  Guam  suit 

A  Federal  district  judge  in  Honolulu 
has  refused  to  dismiss  a  $7.5  million  libel 
suit  against  the  Pacific  Daily  News  in 
Guam,  ruling  that  the  defense  request  for 
information  about  the  financing  of  the 
case  has  been  met. 

U.S.  Judge  Samuel  King  also  reversed 
a  previous  magistrate’s  order  that  the 
plaintiff.  President  Hammer  DeRoburt  of 
Nauru,  must  give  the  defense  attorney  his 
legal  bills  in  the  suit. 

Nauru  is  a  tiny,  phosphate-rich  island 
2,445  miles  southwest  of  Hawaii. 
DeRoburt  sued  the  Gannett  paper  on  the 
basis  of  a  May,  1978,  story  reporting  he 
was  secretly  backing  a  Marshall  Islands 
separatist  group. 

The  lawsuit,  in  which  Gannett  is  a  co¬ 
defendant,  is  scheduled  for  trial  in  Hon¬ 
olulu  in  August. 

Earlier,  the  newspaper’s  attorney, 
David  Dezzani,  charged  that  DeRoburt 
failed  to  furnish  complete  information  on 
the  financing  of  the  case.  He  contends 
that  the  Republic  of  Nauru  is  the  real 
plaintiff  in  the  case  and  that  a  government 
cannot  sue  for  libel. 

DeRoburt  supplied  data  showing  that 
the  Nauru  government  has  paid  out  some 
$430,000  in  legal  fees  and  the  president, 
about  $77,000. 

King  agreed  with  the  plaintiffs  argu¬ 
ment  that  the  bills  and  statements  for 
legal  costs  were  not  important  to  the 
defense  case  and  are  protected  by  attor¬ 
ney-client  confidentiality. 
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At  ASNE 

Minority  hirings 
siow  down,  says 
ASNE  report 

While  newspapers  made  progress  in 
integrating  their  newsrooms  over  the  last 
ten  years,  prospects  for  their  ultimate 
success  are  bleak,  according  to  a  report 
by  the  American  Society  of  Newspaper 
Editors  Committee  on  Minorities. 

“Only  a  major,  organized  national 
campaign  led  by  the  ASNE  and  having 
the  support  and  cooperation  of 
educators,  editors  and  publishers  and 
their  respective  professional  associations 
can  change  the  outlook,”  Albert  E.  Fitz¬ 
patrick,  assistant  editor  of  the  Akron  Bea¬ 
con  Journal  and  chairman  of  the  com¬ 
mittee,  told  ASNE  members  attending 
the  group's  annual  meeting  in  Chicago 
last  week. 

Thirteen  years  ago  the  newspaper  busi¬ 
ness  was  criticized  by  the  Kerner  Com¬ 
mission  as  being  virtually  segregated  in 
its  reporting  and  editing  ranks  and  guilty 
of  looking  at  the  world  through  “white 
men’s  eyes.” 

“With  a  few  exceptions  .  .  .  that  vir¬ 
tual  segregation  has  changed  little  since 
then,”  the  report  concluded.  “Today 
only  a  handful  of  minorities  hold  senior 
editorial  positions  in  the  daily  papers; 
95%  of  the  reporting  and  editing  staffs  of 
newspapers  are  white,  and  only  60%  of 
the  nation's  newspapers  employ  minority 
journalists.” 

Four  years  ago  the  ASNE  board  of 
directors  established  a  goal  of  parity  in 
newsroom  employment  before  the  year 
2000  with  the  proportion  of  minorities  in 
the  national  population. 

Fitzpatrick’s  pessimistic  outlook  for 
the  goal's  success  followed  a  year-long 
study  of  the  problem  which  placed  the 
blame  for  the  slow  progress  on  three  fac¬ 
tors: 

—  Blacks  and  Hispanics  are  sub¬ 
stantially  underrepresented  in  college 
level  journalism  programs. 

—  The  rate  of  progress  in  integrating 
newspaper  staffs  has  declined  con¬ 
sistently  and  increasingly  during  each  of 
the  last  five  years — the  very  five  years  in 
which  the  most  sustained  and  broad- 
based  push  was  being  made.  Any  pro¬ 
gress  that  has  been  made  has  occurred  on 
“the  backs  of  less  than  half  of  all  daily 
newspapers.”  There  has  never  been  a 
time  when  more  than  two-fifths  of  all 
U.S.  dailies  have  had  integrated  staffs. 

—  Minorities  continue  to  experience 
problems  of  acceptance  on  newspaper 
staffs.  Editors  and  minority  journalists 
told  the  committee  of  difficulties  caused 
by  prejudice  which  strain  their  pro¬ 
fessional  relationship. 
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Jay  T.  Harris 
joins  Gannett 

Jay  T.  Harris,  assistant  dean  of  the 
Medill  School  of  Journalism  at  North¬ 
western  University  and  a  leader  in  the 
advancement  of  minorities  in  journalism, 
will  join  the  Washington  headquarters 
bureau  news  staff  of  Gannett  News  Serv¬ 
ice  on  June  21. 

GNS  president  John  C.  Quinn  said 
Harris  will  contribute  news  coverage  and 
analysis  with  special  attention  to  issues 
for  and  about  minority  groups,  “combin¬ 
ing  his  respected  experience  as  both  a 
solid  news  staffer  and  able  journalism 
educator.” 

Prior  to  joining  the  faculty  of  Medill 
School  in  1975,  Harris,  34,  was  special 
projects  editor  of  the  News-Journal 
Newspapers  in  Wilmington,  Del.  He 
began  working  there  in  1 970  and  served  as 
an  urban  affairs  reporter  and  as  an 
investigative  reporter.  He  co-authored  an 
investigative  report  on  heroin  trafficking 
which  won  the  coveted  Public  Service 
Award  of  the  Associated  Press  Managing 
Editors  Association  in  1972. 

In  addition  to  his  duties  as  assistant 
dean,  Harris  is  also  associated  director  of 
the  Frank  E.  Gannett  Open  Journalism 
Center  which  is  the  Medill  School’s  mid¬ 
career  training  and  industry  division. 

While  at  Medill  Harris  founded  the 
Consortium  for  the  Advancement  of 
Minorities  in  Journalism  Education  and 
for  the  last  five  years  has  directed  the 
annual  census  of  minority  employment  in 
daily  newspapers  for  the  American  Soci¬ 
ety  of  Newspaper  Editors. 

Join  Hertz  Corp. 

Judith  Woodfin  resigned  as  promotion 
director  of  the  New  York  News  to  become 
vicepesident  in  charge  of  public  affairs  for 
Hertz  Corp.  She  assumed  her  new  post 
on  May  II.  Woodfin  tendered  her 
resignation  after  the  News  management 
helped  draw  up  a  “hit  list”  for  Joe  L. 
Allbritton  in  his  negotiations  with  the 
News  unions  which  called  for  the  elimina- 
tion  of  the  paper’s  promotion 
department.  Woodfin  resigned  to  protest 
management’s  action. 


Hopeful  signs  seen 
in  freedom  study 

ASNE  Committee  on  International 
Communication  said  that  “the  tide  has 
turned  somewhat  against  the  New  World 
Information  Order  in  favor  of  the  free 
press.” 

The  group’s  report  outlines  what  it 
called  the  area’s  “three  principal  and 
hopeful  developments”  this  year: 

The  Voices  of  Freedom  Conference  at 
Talloires,  France,  last  May;  the  Reagan 
Administration’s  strong  support  for  the 
Talloires  Declaration;  and  a  shift  within 
Unesco  away  from  the  ideology  of  the 
New  World  Information  Order  to  the 
“more  practical,  technical  concerns  of 
the  International  Program  for  the 
Development  of  Communication.” 

Representatives  of  the  free  press  from 
around  the  world — including  some  strong 
voices  from  the  Third  World — strongly 
condemned  the  New  World  Information 
Order  during  the  Talloires  conference 
and  promised  to  make  a  united  attempt  to 
resist  it. 

Last  September,  President  Reagan  en¬ 
dorsed  the  conference’s  declaration  and 
supported  legislation  in  the  House  to  cut 
off  all  funds  to  Unesco  if  it  adopted  the 
New  World  Information  Order. 

The  ASNE  committee  report  said  its 
main  concern  will  continue  to  be  “resist¬ 
ing  the  push  within  Unesco  by  the  Soviet 
Union  and  its  friends  and  some  of  the 
Third  World  nations  for  a  New  World 
Information  Order.” 

Ethics  study  funded 
by  Markle  Foundation 

American  Society  of  Newspaper  Edi¬ 
tors  Ethics  Committee  said  the  Markle 
Foundation  has  agreed  to  fund  a  $63,000 
study  of  the  relationship  between 
publishers  and  editors  and  its  effect  on 
ethical  practices. 

The  study  will  be  directed  by  Robert  H. 
Phelps,  executive  editor  of  the  Boston 
Globe  and  the  1982-83  chairman  of  the 
committee. 

The  study  will  be  based  on  the  premise 
that  the  publisher  chooses  the  editor  and 
determines  the  freedom  under  which  that 
editor  operates.  It  will  ask  whether  this 
arrangement  results  in  an  “independent 
and  courageous”  or  “cautious  and 
timid”  newspaper. 

It  also  will  explore,  among  other 
things,  how  a  publisher’s  beliefs  and 
style — commitment  to  First  Amendment 
issues,  desire  to  advance  causes, 
involvement  with  the  community, 
membership  in  an  economic  or  a  social 
group — affect  an  editor’s  decisions  and 
his  staff  s  work. 

The  committee  said  the  accelerating 
trend  toward  single  newspaper  cities 
which  removes  competitive  pressures  to 
maintain  high  ethical  standards  as  well  as 
the  trend. 
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Denver  Post  employees 
win  settlement  on  sale 


The  17  month  saga  of  the  Denver  Post 
stock  trust  settlement  is  over,  as  Denver 
District  Judge  Robert  P.  Fullerton,  on 
May  5,  approved  the  $10,325  million 
offering,  and  its  division,  by  the  Fred¬ 
erick  G.  and  Helen  G.  Bonfils  Foundation 
to  Denver  Post  employees  as  settlement 
on  the  sale  of  the  Post  to  the  Times  Mirror 
Corporation. 

Approximately  1,200  employees  will 
benefit  from  the  December  30,  1980  sale. 
The  301  former  Denver  Post  stockholders 
(who  at  the  time  agreed  to  the  sale  for  a 
percentage  of  profits)  will  divide  $8.6  mil¬ 
lion  based  on  number  of  shares  held. 
Approximately  900  employees  who  never 
purchased  stock,  but  who  were  allowed 
by  the  court  to  ask  for  a  financial  settle¬ 
ment  similar  to  the  stock  trust,  will  split 
$1,725  million. 

Despite  protests  by  the  stock  trust 
members  that  the  $8.6  million  be  divided 
equally  rather  than  by  shares,  Fullerton 
ruled  that  stock  trust  members  be  paid 
proportionately  to  number  of  shares  held 
at  time  of  sale.  Shareholders  will  receive 
“no  less  than  the  highest  payment 
received  by  any  member  of  the  non¬ 
shareholder  class-intervenors.” 

Class-intervenors,  defined  as  full  time 
Post  employees  with  at  least  one  year  of 
service  at  the  time  of  sale,  will  receive  a 
base  amount  of  approximately  $1,200 
plus  $75  for  every  year  they  were  em¬ 
ployed  during  the  19  years  stock  was 
available,  for  a  maximum  of  $2,625. 

On  April  19,  in  a  last  minute  effort  to 
“speak  or  forever  hold  their  peace,”  a 
variety  of  splinter  groups  representing 
about  400  past  and  present  employees  not 
represented  by  the  stock  trust  of  class- 
intervenors — part  time  employees,  form¬ 
er  stock  trust  members  who,  under  a 
former  stock  trust  bylaw,  were  forced  to 
sell  their  shares  back  to  the  trust  upon 
retirement,  employees  with  less  than  a 
year’s  employment  and  those  who  were 
laid  off  prior  to  the  sale  ( to  make  the  paper 
look  more  attractive  to  buyers) — 
appeared  before  the  court  to  ask  for  a 
piece  of  the  pie,  but  to  no  avail. 

“No  plan  could  be  conceived  to  satisfy 
everyone,”  said  Fullerton  during  his  rul¬ 
ing.  “It  is  customary  when  a  company  is 
sold,  for  the  stockholders  to  receive  all  the 
compensations  paid  to  the  company — not 
the  employees.  In  this  case,  through 
negotiations,  non-stockholder  employees 
will  receive  $1.7  million.  The  plan  and 
distribution  to  this  group  recognizes 
length  of  service,  which  is  commend¬ 
able.” 

Fullerton  also  announced  that  he  had 
found  nothing  irregular  about  stock 
purchases  made  immediately  prior  to  the 
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sale,  eliminating  questions  raised  at  the 
April  19  hearing  by  attorneys  claiming 
that  some  stockholders  bought  stock  as  a 
result  of  inside  knowledge  of  the 
impending  sale. 

“I  had  a  hard  time  with  this  (case).  I  felt 
sorry  for  some  of  the  groups,”  Fullerton 
said  after  the  ruling,  citing  one  15-year 
employee  who  left  the  newspaper  shortly 
before  the  sale.  “I  felt  sorry  for  him.” 

John  E.  Moye,  attorney  for  the  rebel 
stockholders,  believed  Fullerton  took 
“the  easy  way  out.” 

“I  would  have  liked  to  have  Fullerton 
tell  the  trustees  to  reconsider  their  (dis¬ 
tribution)  plan,”  he  said  after  the 
Wednesday  decision,  but  he  also  believed 
that  the  number  of  people  who  “came  out 
of  the  woodwork”  at  the  last  minute 
weakened  his  case. 

Described  by  “Post-watchers”  inside 
and  outside  the  company  as  “a  study  in 
greed,”  neither  the  stock  trust  nor  the 
class-intervenors  believed  that  their  side 
was  getting  enough  money  when  amounts 
were  announced  on  March  15.  All  did 
agree,  however,  it  was  the  best  they  could 
do  in  an  out-of-court  settlement.  Told  to 
“take  it  or  litigate”  by  the  Bonfils 
Foundation  lawyers,  all  sides  realized 
that  appeals  resulting  from  a  court  trial 
could  go  on  indefinately  and  would 
ultimately  end  up  in  the  Colorado 
Supreme  Court.  Arguments  over  dis¬ 
tribution  took  precedence. 

Moye  said  that  Fullerton  would  have 
“opened  it  up  to  a  circus”  if  new  distribu¬ 
tion  plans  had  been  ordered. 

Much  of  the  blame  for  the  confusion  on 
who-shall-be-entitled-to-what  was  placed 
on  former  Post  publisher  and  chairman  of 
the  board  Donald  R.  Seawell,  now  chair¬ 
man  of  the  board  of  the  Denver  Center  for 
Performing  Arts,  the  charitable  organiza¬ 
tion  receiving  the  profits  from  the  Post 
sale  as  ward  of  the  Bonfils  Foundation. 

Seawell,  who  also  drew  up  Helen  Bon¬ 
fils'  last  will  and  testament,  made  approx¬ 
imately  $920,000  from  the  Post's  sale  and 
will  receive  a  similar  amount  from  the 
Bonfils’  settlement. 

“Some  of  my  clients  would  rather  give 
up  the  money  if  they  could  see  Seawell  on 
a  pillary  on  17th  Street  (Denver's  Wall 
Street),”  said  Ken  Kuhiman,  an  attorney 
for  the  class-intervenors. 

While  motions  to  reconsider  can,  and 
will,  be  filed  within  15  days  of  the  ruling, 
lawyers  for  the  splinter  groups  doubt  that 
their  clients  will  actually  appeal  since 
legal  fees  have  already  run  high. 

Checks,  including  interest  on  the  $10.3 
million  accrued  as  of  May  5,  are  expected 
to  be  distributed  in  July. 


Greene  testifies 
at  tv  libei  trial 

A  jury  in  Cleveland,  Ohio,  ruled  in 
favor  of  ABC  News  last  week  by  denying 
a  $40  million  libel  and  invasion  of  privacy 
suit  a  woman  had  brought  against  it. 

Robert  Greene,  an  assistant  managing 
editor  of  Long  Island  (N.Y.)  Newsday, 
and  two  journalism  professors,  testified 
during  the  libel  trial  in  defense  of  the  ABC 
News  program  “20/20.” 

ABC  News  had  been  sued  by  a  31-year 
old  woman  who  contended  that  the 
broadcast  made  it  appear  that  she  traded 
sex  for  lenient  treatment  from  a  judge 
when  she  was  sentenced  on  a  theft 
charge.  The  judge  was  convicted  of  sex¬ 
ual  misconduct  and  removed  from  office. 

The  woman  contended  that  ABC  News 
reporters  invaded  her  privacy  by  con¬ 
ducting  a  hidden-camera  interview.  The 
camera  was  hidden  in  a  gym  bag  and  a 
microphone  was  in  a  reporter's  shirt¬ 
sleeve. 

Greene  testified  that  proper  journalis¬ 
tic  technique  was  used  in  this  case. 

Greene’s  testimony  at  the  libel  trial  was 
questioned  in  a  news  story  that  appeared 
in  the  New  York  Times.  The  Times  story 
stated:  “Such  use  of  journalists  as  expert 
witnesses  has  raised  eyebrows  among 
their  colleagues.  Unlike  the  professional 
codes  of  doctors  and  lawyers,  who  are 
licensed,  the  standards  of  journalism  are 
purely  voluntary.” 

Greene,  angered  by  the  Times'  article, 
said,  “What  should  we  do,  just  abdicate 
all  our  rights,  walk  away  and  lose  every 
libel  case?” 

“1  never  said  nor  did  1  testify  that  there 
should  be  standards  for  journalists.  1  said 
based  on  my  journalistic  experience, 
there  are  certain  circumstances  where  the 
use  of  hidden  cameras  and  hidden  mi¬ 
crophones  are  a  valid  technique  in 
investigative  reporting.  In  this  case  I 
think  their  use  was  valid.  But  each  situa¬ 
tion  is  different  so  there  can  be  no  stan¬ 
dard.” 

Greene  added,  “What  other  expert  wit¬ 
nesses  can  the  media  use  except  people  in 
their  own  profession.” 

Greene  said  the  paragraph  in  the  Times 
article  questioning  why  he  testified  at  the 
trial  was  “probably  inserted  into  the 
story  by  some  underworked  copy 
editor.” 

“Whose  eyebrows  were  raised  (over 
my  testimony)?”  Greene  asked.  “The 
Times  story  doesn't  say  who  these  phan¬ 
tom  people  are.” 

The  jury  was  apparently  swayed  by 
Greene’s  testimony.  One  of  the  jurors 
was  quoted  following  the  verdict  as  stat¬ 
ing  that  the  woman’s  attorneys  had  not 
proven  either  that  the  hidden-equipment 
interview  had  been  an  invasion  of  their 
client’s  privacy  or  that  what  had  been 
said  about  her  on  the  broadcast  had 
defamed  her. 
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New  Pa.  daily  fills  void 
left  by  Bulletin’s  death 


By  Andrew  Radolf 

For  an  initial  investment  of  a  little  over 
$2  million,  Calkins  Newspapers 
Incorporated  began  publishing  a  brand 
new  newspaper  in  eastern  Montgomery 
County,  Pa. 

Named  Montgomery  Country  Record, 
the  Monday  through  Friday  evening 
paper  began  publishing  on  April  19. 

The  Record  circulates  in  a  suburban 
area  which  was  “a  stronghold  right  up  to 
the  end”  for  the  defunct  Philadelphia 
Bulletin  but  which  never  had  a  local  daily 
of  its  own. 

The  Bulletin  ceased  publishing  on  Jan¬ 
uary  29. 

Four  dailies  in  area 

The  new  paper  brings  to  seven  the 
number  of  dailies  owned  by  Calkins  a.nd 
gives  the  group  four  evening  newspapers 
in  the  Philadelphia  suburbs. 

The  three  other  papers  are  the  Bucks 
County  Courier  Times  published  in  Levit- 
town  and  with  about  64,000  daily  circula¬ 
tion,  Burlington  County  Times  in  Willing- 
boro,  N.J.  with  41,000  daily  circulation, 
and  Doylestown  Daily  Intelligencer  with 
28,000  daily  circulation. 

Calkins  other  dailies  are  the 
i/niontown  Herald  Standard  and  Beaver 
County  Times  in  Western  Pennsylvania, 
and  the  South  Dade  News  Leader  in 
Florida. 

Sampling  30,000  homes 

Eastern  Montgomery  County  has 
about  75,000  household  units.  The  Rec¬ 
ord  began  distributing  copies  of  the  paper 
to  30,000  homes  as  part  of  an  eight  week 
long  sampling  program.  At  the  end  of  the 
initial  sampling  period,  households  cur¬ 
rently  receiving  the  paper  will  be  asked  to 
become  subscribers  for  $1  per  week  and 
30,000  new  homes  will  be  put  on  the 
sampling  list. 

Newsstand  price  is  250. 

The  daily's  main  office  is  in  Jenkin- 
town.  A  second  office,  which  presently  is 
used  only  for  circulation  operations,  is  in 
Horsham.  Both  offices  are  located  on 
Route  611  and  will  house  news,  circula¬ 
tion,  and  advertising  operations. 

Calkins'  Willingboro  plant,  which  is  19 
miles  from  Jenkintown,  handles  all  the 
production  operations  for  the  Record  on 
its  offset  presses.  The  presses  have  full 
color  capacity  for  news  and  advertising. 

The  Record  goes  to  press  about  a  hour- 
and-a-half  before  the  Burlington  County 
Times. 

“You'd  be  hard  pressed  to  find  another 
area  with  the  density  of  population  and 
potential  for  advertising  that  existed  in 
eastern  Montgomery  County  and  yet  was 
not  served  by  a  local  daily  newspaper,” 
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said  Nick  Nagurny,  editor  of  the  Record. 

Nagurny  joined  the  Record  on 
February  15.  He  was  formerly  managing 
editor  of  the  Philadelphia  Bulletin  where 
he  had  worked  for  12  years. 

Nagurny's  news  staff  numbers  20  while 
total  employees  at  the  Record  comes  to 
about  60  people. 

He  said  the  size  of  the  paper  runs 
between  16  and  20  pages. 

Rate  incentives 

Advertising  fills  about  six  of  those 
pages,  including  four  pages  of  classified. 

Advertisers  are  offered  a  “really 
attractive”  package  which  includes  Cal¬ 
kins'  other  papers  in  the  area.  Some  of  the 
Record's  classifieds  are  sold  in  combina¬ 
tion  with  those  papers  and  ROP  advertis¬ 
ers  are  given  rate  incentives  if  they  buy 
the  Courier  Times,  Intelligencer,  and 
Record  as  one  package. 

Nagurny  noted  the  Record's  circula¬ 
tion  area  is  “contiguous”  with  the 
Intelligencer's. 

The  Record's  newsroom  uses  an  IBM 
front-end  system,  and  the  circulation 
department  is  fully  computerized. 

Calkins'  alternate  delivery  subsidiary. 
Home,  maintains  its  offices  in  Bristol, 
Pa.,  which  is  near  the  Bucks  County 
Courier-Times'  distribution  facilities. 

Home  prepared  for  the  Record  a  cen¬ 
sus  file  to  give  the  paper  “information 
about  who  is  out  there,”  said  Nancy 
Bruce,  distribution  manager.  She  said 
Home  specializes  in  helping  newspapers 
with  their  circulation  problems. 

Home  has  begun  delivery  of  advertis¬ 
ers'  inserts  to  households  along  with 
magazines  such  as  Time,  Newsweek,  and 
Hearst  and  Charter  publications. 

The  Record  is  competing  “head  to 
head”  with  Today’s  Spirit,  a  daily  pub¬ 
lished  in  Hatboro  by  Wiliam  E.  Stras- 
burg’s  Montgomery  Newspapers  Group. 

After  the  demise  of  the  Bulletin,  the 
Spirit  switched  from  morning  to  evening 
publication. 

Another  Strasburg  paper,  the  Post  in 
King  of  Prussia,  Montgomery  County, 
switched  from  daily  to  weekly  publica¬ 
tion  after  the  Bulletin  folded  due  to  lost 
revenues. 

Nagurny  said  the  Norristown  Times 
Herald,  a  30,000  daily  in  northern 
Montgomery  County  is  “not  available  for 
home  delivery  or  on  newsstands”  in  the 
Record's  primary  circulation  area. 

Inquirer’s  Neighbors 

Philadelphia  Inquirer  also  gives  the 
Record  competition. 

The  Inquirer,  a  Knight-Ridder  News¬ 
paper,  began  on  April  1  a  weekly  tabloid 
called  Neighbors  that  circulates  43,400 


Montgomery  Gxiiifty  Record 


Hello!  You're  holding  a  new  daily,  local  newspaper 


copies  in  16  communities  in  Bucks  Coun¬ 
ty  and  eastern  Montgomery  County. 

Neighbors  is  similar  in  concept,  though 
not  in  appearance  and  content,  to  the 
suburban  sections  of  the  same  name  pub¬ 
lished  by  the  Miami  Herald,  said  James 
Naughton,  assistant  managing  editor  for 
news  at  the  Inquirer. 

The  Inquirer  selected  “lower 
Montgomery  and  Bucks  Counties”  for 
Neighbors  for  reasons  similar  to  Calkins' 
decision  to  start  a  daily  there. 

Nagurny  sees  the  Record  filling  the 
“tremendous  void”  which  was  left  when 
the  Bulletin  folded. 

“Not  everyone's  converted  to  the 
morning  paper,”  he  said. 

Pulitzer  journalism 
entries  to  cost  $20 

President  Michael  I.  Sovern  of  Colum¬ 
bia  University  has  announced  the 
opening  date  for  journalism  entries  in  the 
67th  annual  Pulitzer  Prizes  will  be 
November  9  and  that  a  handling  fee  of 
$20  per  entry  must  accompany  each  sub¬ 
mission. 

There  is  no  fee  for  entries  in  the  Pulit¬ 
zer  letters,  drama  or  music  categories. 

Dean  Osborn  Elliott  of  the  Columbia 
Graduate  School  of  Journalism  said  the 
handling  fee  was  set  low  in  “recognition 
of  the  inflation  impact”  on  the  costs  of 
operating  the  competition  and  not  with  a 
goal  to  limit  the  number  of  entries. 

The  panel  of  55  journalism  jurors  will 
be  announced  early  in  1983.  The  deadline 
for  entries  is  February  1,  1983.  Juries  in 
letters,  drama  and  music  already  have 
been  appointed. 

The  66th  annual  Pulitzer  Prize  awards 
announced  this  past  April  attracted  1 ,200 
exhibits  of  1981  journalistic  efforts. 
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Quiet  war  waged 
by  Houston  dailies 


By  Bill  Ahrens 

There  is  a  newspaper  war  being  waged 
in  Dallas  between  two  giant  dailies  and  a 
fight  for  circulation  dominance  in  San 
Antonio  is  brewing. 

But  in  Houston,  two  of  Texas’  most 
powerful  dailies  are  low-keyed,  say  very 
little  and  sometimes  say  nothing.  But  the 
competition  is  just  as  intense  as  in  Dallas 
and  San  Antonio. 

“The  Dallas  papers  (Dallas  Times 
Herald  and  Dallas  Morning  News)  spout 
off  quite  a  bit,  but  I'm  not  going  to  say 
anything,”  says  Harry  Hayes,  Houston 
Post  executive  vicepresident  for  sales 
and  marketing.  “We  don’t  talk  about 
what  we  are  doing  and  I’m  not  going  to 
talk  about  what  we  are  doing.  It  may  be 
something  I  don’t  want  our  competition 
to  know  about.” 

“The  competition  between  the  Hous¬ 
ton  Post  and  Houston  Chronicle  is  as 
intense  as  between  the  Dallas  papers,” 
says  Post  managing  editor  Kuyk  Logan. 
“We  are  just  not  in  open  warfare.” 

But  a  senior  editor  at  the  Chronicle, 
who  asked  not  to  be  identified,  said  there 
is  a  war  and  the  Post  is  losing  it. 

“We  made  a  lot  of  changes  at  the 
Chronicle  two  years  ago  and  thought  the 
Post  would  react.  They  didn’t.  As  a  mat¬ 
ter  of  fact,  they  put  on  a  hiring  freeze 
during  that  period .  I  think  the  line  is  being 
kept  down  because  the  Post  will  be  sold.” 

“The  Post  is  for  sale,”  said  Logan. 
“The  Post  is  for  sale  250  daily  and  750  on 
Sunday.” 

So  it  appears  the  war  of  Texas  journal¬ 
ism  has  spread  to  three  fronts. 

Don  Pickles,  Chronicle  managing  edi¬ 
tor,  said  the  paper  has  increased  business 
coverage,  sports  coverage  and  the  space 
for  both  sections.  And,  he  said,  10  metro¬ 
politan  bureaus  have  been  added  in  the 
past  two  years. 

“We  tripled  our  business  news  space 
and  the  staff  has  grown  from  six  to  II,” 
he  said.  “A  lot  of  this  was  coincidental  in 
going  with  an  all  day  newspaper.  We’ve 
added  more  than  30  additional  news¬ 
people  in  the  past  two  years  and  have  214 
now.  We  didn’t  do  all  this  with  fanfare. 
We  don’t  get  in  a  war.  We  just  do  it  with¬ 
out  drum  beating.  1  think  the  word  is  low- 
keyed.” 

Jack  Johnston,  Chronicle  vicepresi¬ 
dent  for  sales  and  marketing,  said  both 
papers  have  “good”  linage  figures,  but 
the  Chronicle  was  No.  2  in  the  nation  last 
year  with  approximately  1 19  million 
lines,  second  only  to  the  Los  Angeles 
Times. 

While  some  major  dailies  are  losing 
circulation,  the  condition  is  healthy  in  a 
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growing  Houston  (pop.  1.6  million). 

“1  have  talked  to  friends  at  other  pap¬ 
ers  around  the  country  and  they  complain 
about  circulation  figures,”  said  Pickles. 
“Gosh,  our  circulation  curve  has  been 
going  up  for  25  years  because  of  the 
uniqueness  of  Houston.” 

According  to  the  March,  1982  ABC 
Fas  Fax,  the  Chronicle  has  an  all-day 
circulation  of  393,730 — 386,155  on  Satur¬ 
day  and  48 1 ,3 1 9  on  Sunday.  The  Post  has 
a  daily  circulation  of  376,879 — 400,060  on 
Saturday  and  440, 1 35  on  Sunday,  accord¬ 
ing  to  the  publisher’s  six  month  state¬ 
ment.  The  Post’s  total  linage  last  year  was 
85.605,399,  according  to  Media  Records. 

Logan,  who  manages  169  employees  in 
the  editorial  department,  said  the  Post 
last  year  opened  up  two  offices,  one  north 
of  downtown  Houston  and  the  other  in 
south  Houston  and  there  are  plans  for  a 
third  office. 

“In  a  sense  they  are  bureaus,”  he  said. 
“It  is  kind  of  an  experiment.  The  main 
reason  is  traffic.  It  is  easier  to  have  those 
people  out  there  rather  than  driving  in. 
We  soon  may  have  these  all  around  the 


city  because  of  the  heavy  traffic  in 
Houston.” 

Other  changes  at  the  Post,  said  Logan, 
include  a  new  weekend  section  on  Fri¬ 
days  and  last  month  the  Post  expanded  its 
business  section  and  made  it  a  free  stand¬ 
ing  section. 

“We’re  going  to  have  to  make  changes 
as  Houston  changes,”  said  Logan.  “For 
example,  the  business  section  used  to  be 
a  few  pages  tucked  behind  sports.  That 
changed  because  Houston  is  energy,  real 
estate,  business  and  finance.” 

A  veteran  observer  of  Texas  journal¬ 
ism  who  lives  in  Houston  said  both  pa¬ 
pers  have  “very  little  fluff  and  popcorn,” 
but  the  Chronicle  has  the  edge  on  hard 
news. 

“Both  are  very  solid.  They  are  not 
opening  bureaus  each  day  around  the 
country.  They  use  their  wire  services  to 
the  fullest.  The  Post  and  Chronicle  do  a 
good  job.  They  just  don’t  talk  about  it.” 

(Next  week:  San  Antonio.) 

Regular  readers 

A  survey  conducted  by  the 
independent  research  firm.  Peninsular 
Research  Services,  concluded  that  71% 
of  adults,  who  purchased  homes  in  Hill¬ 
sborough  County,  Fla.  during  the  past 
year,  are  regular  weekly  readers  of  the 
Tampa  Tribune  and  Times. 


Canadian  groups  must 


stand  trial  as 

Canada’s  two  largest  newspaper 
chains.  Southam  Inc.  and  Thomson 
Newspapers  Ltd.,  were  ordered  to  stand 
trial  on  charges  of  violating  anti- 
monopoly  laws. 

The  government  has  charged  that  the 
companies  acted  illegally  in  combining 
and  closing  newspapers.  Ottawa  and 
Winnipeg  were  left  with  only  one  English- 
language  daily  each. 

The  trial  was  ordered  by  Provincial 
Court  Judge  J.L.  Addison  after  a  review 
of  evidence  presented  at  a  preliminary 
hearing  last  December.  The  government 
originally  made  its  charges  a  year  ago. 

The  charges  under  the  Combines 
Investigation  Act  include  three  con¬ 
spiracy  counts  and  four  merger  and 
monopoly  counts  against  the  two  groups 
and  nine  subsidiaries. 

The  charges  followed  an  investigation 
by  the  Consumer  and  Corporate  Affairs 
Department  in  to  August  27, 1980,  closing 
of  the  Thomson-owned  Ottawa  Journal 
and  the  Southam-owned  Winnipeg  Tri¬ 
bune  and  the  1979  closure  of  the  Montreal 
Star.  The  Star  then  was  owned  by  FP 
Publications  Ltd.,  a  newspaper  company 
later  bought  by  Thomson. 

Following  the  closings,  Thomson  sold 


monopoly 

to  Southam  its  50  percent  share  in  Pacific 
Press  Ltd.  of  Vancouver,  which  pub¬ 
lishes  the  Vancouver  Sun  and  The  Pro¬ 
vidence. 

The  closing  left  Ottawa  and  Winnipeg 
with  only  the  one  English-language  daily 
each — the  Southam-owned  Citizen  in 
Ottawa  and  the  Thomson-owned  Free 
Press  in  Winnipeg. 

Thomson  also  sold  Southam  its  one- 
third  interest  in  the  company  publishing 
the  Montreal  Gazette,  making  Southam 
the  sole  owner  of  the  city’s  only  English- 
language  daily  paper. 

In  addition  to  the  charges  against  the 
groups,  William  Carradine,  senior 
vicepresident  of  Southam,  was  charged 
with  attempting  to  impede  or  prevent  an 
inquiry  by  destroying  documents. 

Three  officials  —  Southam  president 
Gordon  Fisher,  Thomson  director  John 
Tory  and  former  FP  president  George 
Currie  —  were  named  as  unindicted  co¬ 
conspirators. 

The  newspaper  closings  prompted  the 
appointment  of  a  government  commis¬ 
sion  to  examine  the  newspaper  industry 
and  the  concentration  of  press  owner¬ 
ship. 
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Gannett  papers  ready 
for  cable  tv  ventures 


By  Andrew  Radolf 

Gannett  Co.’s  newspapers  are 
beginning  their  long-awaited  move  into 
cable  television. 

At  a  meeting  of  Gannett  publishers  held 
on  April  25  in  San  Francisco,  Louis  A. 
Weil  III,  vicepresident/technology,  pre¬ 
sented  a  comprehensive  report  on  cable 
opportunities  for  newspapers. 

Weil’s  presentation  covered  every¬ 
thing  from  how  to  assess  market  oppor¬ 
tunities  to  negotiating  contracts  with 
cable  operators  and  costs  of  cable  equip¬ 
ment. 

The  thrust  of  Gannett’s  move  into 
cable  will  be  to  form  joint  ventures  or 
enter  leasing  agreements  with  local  sys¬ 
tems  operators  to  provide  them  with 
news,  advertising,  consumer-oriented 
programs,  and  possibly  entertainment 
services. 

“We  are  staying  alert  to  opportunities 
in  cable  in  towns  where  we  publish  news¬ 
papers,”  Weil  told  E&P.  “Each  of  our 
publishers  has  a  chance  to  look  at  his  or 
her  market  for  a  big  opportunity.” 

He  said  Gannett  remains  firm  in  its 
decision  not  to  own  cable  systems  but  to 
be  an  information  provider. 

Weil  played  a  key  role  in  negotiating  an 
agreement,  reached  May  1 1 ,  to  have  San¬ 
ta  Fe  New  Mexican  provide  videotaped 
news  reports  eight  times  a  day  on  KSFE- 
tv,  cable  channel  6,  starting  June  7. 

The  cable  station  will  handle  produc¬ 
tion.  The  New  Mexican  will  do  the  news 
reporting.  Editorial  page  editor,  David 
Raybol,  will  be  the  news  anchor. 

The  newspaper  will  not  receive  any  re¬ 
venues  from  the  project.  Wayne  Vann, 
president  and  general  manager,  said  the 
newspaper  entered  the  agreement  to  give 
its  news  personnel  training  in  cable  news 
and  to  reach  cable  subscribers  who  are 
not  subscribers  of  the  New  Mexican.  He 
noted  that  as  “a  routine  matter”  Raybol 
will  tell  viewers  to  read  the  New  Mexican 
for  more  details.  The  paper  will  also  have 
commercials  on  KSFE. 

In  Florida,  Gannett’s  Fort  Myers 
News-Press  since  March  3  has  been  sell¬ 
ing  two  minutes  of  local  programming 
time  provided  by  Cable  News  Network  to 
the  area’s  retail  advertisers. 

Susan  Beauvois,  cable  tv  manager, 
said  the  News-Press  leases  the  CNN 
channel  from  the  local  cable  system 
which  is  owned  by  Southern  CableVi- 
sion. 

She  added  that  the  News-Press  is  con¬ 
sidering  leasing  a  second  channel  to  offer 
local  news. 

“We  plan  on  making  a  profit  this 
year,”  Beauvois  said.  “We  don’t  share 
revenues  with  them  (local  cable  oper- 
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ators).  This  is  a  straight  lease  arrange¬ 
ment.” 

Beauvois  said  the  News-Press  pur¬ 
chased  all  of  its  cable  equipment  which 
includes  cameras,  character  generators, 
two  Va  inch  video  cassette  recorders  on 
console  and  a  portable  VCR,  monitors, 
and  an  editing  deck. 

The  total  cost  of  starting  the  cable 
operation  was  about  $100,000,  Beauvois 
remarked.  She  said  the  local  cable  com¬ 
pany  paid  for  the  coaxial  cable  linking  the 
News-Press  to  the  head-end  about  one- 
half  mile  away. 

The  operator  is  planning  to  replace  the 
coaxial  cable  with  fiber  optics,  a  move 
Beauvois  said  will  improve  picture  quali¬ 
ty- 

The  newspaper  does  some  video  pro¬ 
duction  for  local  ads  appearing  on  the 
CNN  channel,  Beauvois  said.  “Many  of 
our  advertisers  are  current  tv  users.  We 
get  dubs  (of  their  ads)  from  local  tv  sta¬ 
tions.” 

Beauvois  said  the  News-Press’  cable 
ad  rates  are  based  on  weekly  and  monthly 
frequencies  but  “are  much  cheaper  than 
broadcast  tv.” 

Rates  range  from  $7  to  $20  per  30- 
second  spot. 

Beauvois  said  the  News-Press  arrange¬ 
ment  with  the  local  cable  operator  calls 
for  the  newspaper  to  pay  the  system’s 
cost  to  CNN  for  carrying  the  all-news 
channel. 

CNN  charges  150  per  subscriber  if  the 
cable  system  also  carries  WTBS,  Ted 
Turner’s  superstation  in  Atlanta. 

Without  WTBS,  CNN  charges  200  per 
subscriber. 

The  Fort  Myers  cable  system  does  car¬ 
ry  WTBS  and  has  about  24,600  subscrib¬ 
ers.  The  morning  News-Press  has  a  daily 
circulation  of  68,000  and  a  Sunday 
circulation  of  80,000. 

Besides  herself,  Beauvois’  cable  staff 
includes  one  full-time  advertising  sales 
executive,  one  full  time  production  oper¬ 
ator,  and  two  part-time  production 
operators. 

She  said  after  the  initial  investment  of 
$100,000,  the  cost  of  the  lease  followed  by 
the  cost  of  personnel  were  the  highest 
expenses  of  the  News-Press’  cable 
operation. 

Gary  Smith,  the  full  time  account  exec¬ 
utive  for  the  cable  operation,  said 
advertisers  include  car  dealers,  furniture 
stores,  auto  repair  shops,  restaurants, 
local  investment  institutions,  and 
appliance  stores. 

“We  cover  the  better  stores  based 
against  demographics,”  Smith  said. 
“We’re  really  target  marketing.” 

Binghamton  Sun-Bulletin  and  Evening 


Press  is  negotiating  with  NewChannels,  a 
multiple  cable  systems  operator  owned 
by  Newhouse,  to  form  an  “equal  part¬ 
ners”  joint  venture  in  “producing  pro¬ 
gramming,”  said  Fred  Eaton,  publisher 
of  the  papers. 

NewChannels  operates  cable  systems 
in  14  towns  and  villages  in  Broome  Coun¬ 
ty  where  Binghamton  is  located. 

Eaton  said  the  programming  will  be  a 
mix  of  character  generated  text  and 
video. 

“We  hope  to  do  some  experimenting 
with  a  hybrid  system”  involving  tele¬ 
phone  lines  to  offer  subscribers  tele¬ 
shopping,  Eaton  said.  He  added  New¬ 
Channels  and  the  Binghamton  papers  are 
sharing  equipment  costs. 

Eaton  said  character  generated  pro¬ 
gramming  will  include  local  classified  ads 
and  some  retail. 

“We  will  have  the  capacity  to  back  up 
the  classified  with  full  color  still-art  from 
single  frame  videotape,”  he  said,  com¬ 
menting  the  art  can  be  used  for  “cars, 
pets,  homes,  anything  at  all.” 

As  for  video  programming,  Eaton  said 
“travelogue  type  shows,  cooking,  con¬ 
sumer  information,”  and  a  “mix”  of  local 
government  news,  sports,  features,  and 
“how-to”  will  be  offered  along  with  local 
advertising. 

“We  have  people  with  previous  radio 
and  tv  experience  on  our  editorial  staff,” 
Eaton  commented.  “They  give  us  a  leg 
up.  We  will  be  hiring  people  for  technical 
assistance.” 

Eaton  hopes  for  operations  to  begin 
this  fall. 

At  the  moment,  no  channel  is  available 
for  a  full  24  hours  on  the  local  systems’  20 
channels,  and  the  Binghamton  papers 
split  their  programming  on  two  channels. 

NewChannels  is  upgrading  its  systems 
to  34  channels.  When  that  is  completed,  a 
channel  will  be  available  full-time  for  the 
Binghamton  papers. 

NewChannels  has  about  51,000  sub¬ 
scribers  in  the  Binghamton  market  for  an 
“80%  penetration  (which)  roughly  para¬ 
llels  our  own  numbers,”  Eaton  re¬ 
marked. 

The  morning  Sun-Bulletin  sells  about 
28,000  copies  daily  while  the  evening 
Press  sells  65,000  daily.  The  combined 
Sunday  paper  sells  82,000  copies. 

Eaton  said  on  “a  tentative  basis”  he 
has  dicussed  with  Gateway  Productions, 
a  film  and  video  company  owned  by  Gan¬ 
nett,  about  using  their  studios  in  New 
York  City  for  some  cable  productions. 

“It’s  not  an  arms  length  relationship, 
but  we  don’t  expect  to  make  heavy  use  of 
their  facilities,”  he  said. 

Eaton  said  that  to  his  knowledge,  the 
joint  venture  with  NewChannels  marks 
the  first  time  that  Newhouse’s  cable  com¬ 
pany  has  worked  with  a  newspaper. 

“We’re  pioneering,”  Eaton  said  of  his 
papers’  plans  to  “put  our  feet”  into 
cable’s  waters.  “Other  Gannett  news¬ 
papers  will  keep  an  eye  on  us.” 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


BOW  TO  SAVE  TOUR  UFE 
AND  THE  ONE  NEXT  TO  TOO 

OVERCOMING  YOUR  PSYCHOLOGICAL  RESISTANCE  TO  SEAT  BELTS  MAY  BE  THE  KEY. 


The  facts  are  startling. 
Experts  estimate  that  almost 
half  of  all  automobile  occupant 
fatalities  and  many  serious 
injuries  might  have  been 
avoided  if  the  people  had  been 
wearing  seat  belts.  That’s 
because  most  injuries  occur 
when  the  car  stops  abruptly 
and  the  occupants  are  thrown 
against  the  car’s  interior  or 
out  of  the  car.  Belts  reduce 
this  risk. 

Many  people  say  they 
know  the  facts,  but  they  still 
don’t  wear  belts.  Their  reasons 
range  all  over  the  lot:  seat 
belts  are  troublesome  to  put 
on,  they  are  uncomfortable, 
or  they  wrinkle  your  clothes. 
Some  people  even  think  get¬ 
ting  hurt  or  killed  in  a  car 
accident  is  a  question  of  fate; 
and,  therefore,  seat  belts  don’t 
matter. 

If  you’re  one  of  those 
people  who  don’t  use  belts  for 
one  reason  or  another,  please 
think  carefully  about  your 
motivations.  Are  your  objec¬ 
tions  to  seat  belts  based  on 
the  facts  or  on  rationalizations? 

Here  are  a  few  of  the 
common  rationalizations. 
Many  people  say  they  are 


afraid  of  being  trapped  in  a 
car  by  a  seat  belt.  In  fact,  in 
the  vast  majority  of  cases,  seat 
belts  protect  passengers  from 
severe  injuries,  allowing  them 
to  escape  moe  quickly.  Another 
popular  ration^ization:  youll 
be  saved  by  being  thrown 
clear  of  the  car.  Here  again, 
accident  data  have  proved  that 
to  be  untrue— you  are  almost 
always  safer  inside  the  car. 

Some  people  use  seat 
belts  for  highway  driving,  but 
rationalize  it’s  not  worth  the 
trouble  to  buckle  up  for  short 
trips.  The  numbers  tell  a  dif¬ 
ferent  story:  80%  of  all  auto¬ 
mobile  accidents  causing  serious 
injury  or  death  involve  cars 
traveling  under  40  miles  per 
hour.  And  three  quarters  of 
all  collisions  happen  less  than 
25  miles  from  the  driver’s 
home. 

When  you’re  the  driver, 
you  have  the  psychological 
authority  to  convince  all  of 
the  passengers  that  they 
should  wear  seat  belts.  It  has 
been  shown  that  in  a  car,  the 
driver  is  considered  to  be  an 
authority  figure.  A  simple 
reminder  from  you  may  help 
save  someone’s  life. 

Another  common  myth: 
holding  a  small  child  in  your 
arms  will  provide  the  child 
with  sufficient  protection 
during  a  crash.  The  safety 
experts  disagree.  They  point 


out  that  even  during  a  30  mph 
collision,  a  10-pound  child 
can  exert  a  300-pound  force 
against  the  parent’s  grip. 
So  please  ms^e  sure  Child 
Restraint  Systems  are  used 
for  children  who  aren’t  old 
enough  to  use  regular  seat 
belts. 

If  you’re  an  employer, 
encourage  your  employees  to 
wear  seat  belts.  At  GM,  we’ve 
made  it  a  matter  of  policy  that 
everyone  riding  in  company- 
owned  vehicles  is  expected 
to  wear  lap  and  shoulder  belts. 

We  heartily  support  the 
program  initiated  by  the 
National  Highway  Traffic 
Safety  Administration  to  en¬ 
courage  the  use  of  seat  belts. 
So  please  fasten  your  own 
belt,  and  urge  your  family 
and  friends  to  follow  your 
example.  Even  the  best  driver 
in  the  world  can’t  predict  what 
another  driver  will  do. 

This  advertisement  is  part  of  our 
continuing  effort  to  give  custom¬ 
ers  useful  information  about  their 
cars  and  trucks  and  the  company 
that  builds  them. 


General  Motors 

Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  GMC  Truck 
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Press-Reagan  rift 


to  get  worse 

Challenges  of  “technology  in  search  of 
a  market”  and  a  widening  rift  between  the 
press  and  the  presidency  face  the  com¬ 
munication  business,  the  editor-in-chief 
of  the  Los  Angeles  Times  said  (April  30). 

Otis  Chandler,  speaking  at  a  ceremony 
naming  the  Jesse  H.  Jones  Communica¬ 
tion  Center  at  the  University  of  Texas  in 
Austin,  assured  his  audience  that  news¬ 
papers  are  alive  and  well  even  in  reces¬ 
sionary  times.  They  command  30%  of  all 
advertising  dollars  spent  in  a  year,  still 
passing  television  and  other  advertising 
outlets,  he  said. 

Though  several  newspapers  recently 
have  “achieved  extinction,”  Chandler 
said  aggressive  editorial  and  marketing 
strategies  and  general  improvements  in 
quality  are  evident  in  the  industry. 

News  problems 

Chandler  said  a  more  immediate  chal¬ 
lenge  he  sees  facing  the  communication 
industry  is  with  the  free  flow  of  news  and 
information. 

Such  problems  he  attributed  to  pres¬ 
sures  from  state  and  Federal  courts  to 
restrict  what  is  printed  and  new  threats  to 
access  launched  by  the  Reagan 
Administration. 

“I  don’t  like  the  rift  between  the  Presi¬ 
dent  and  the  press,”  he  said.  “I  think  it  is 
going  to  get  much  worse  and  I  doubt  that 
it  is  going  to  get  better.” 

Cable  to  grow 

The  chairman  of  the  board  of  the  Times 
Mirror  Corporation  said  that  changes  in 
electronic  communications  range  from 
the  picture  itself  to  the  profusion  of  types 
of  programming. 

“For  those  of  you  who  haven’t  seen  the 
new  generation  of  television  picture 
that’s  coming  out  of  Japan,  it's  magnifi¬ 
cent,”  he  said. 

Cable  in  all  its  manifestation  will  be 
significant  competition  for  newspapers 
and  “free  television,’’  Chandler 
explained,  and  added  that  his  company 
currently  has  two  tests  under  way  in  Cali¬ 
fornia  of  interactive  videotex  systems, 
“the  latest  wrinkle  in  this  Buck  Rogers 
technology.” 

“It  is  anticipated  that  by  1990  these 
new  technologies  will  represent  a  new 
marketplace  encompassing  some  seven 
to  10%  of  all  U.S.  homes  and  several  bil¬ 
lion  dollars  in  advertising,”  he  said. 

Networks  safe 

Network  television  will  continue  to 
dominate,  in  his  opinion,  particularly  in 
the  areas  of  news,  soaps,  sit-coms,  mini¬ 
series,  specials  and  sports. 

Cable  will  present  challenges  in  the 
presentation  of  news,  entertainment, 
sports  and  movies,  and  will  expand  rapid- 
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Chandler 

ly  from  its  current  service  to  30%  of 
American  homes.  Chandler  suggested. 

The  key  question  in  the  discussion  of 
the  future  of  both  print  and  electronic 
media,  he  said,  is: 

“Where  will  people  find  the  time  to 
avail  themselves  of  all  this  new  electronic 
gadgetry  as  well  as  find  the  time  to  read 
newspapers,  magazines,  books,  and  per¬ 
iodicals?” 

Chandler  was  presented  the  1982 
DeWitt  Reddick  Award  during  the  cere¬ 
mony,  which  was  a  part  of  the 
University’s  Centennial  program.  The 
award  for  excellence  in  communication  is 
the  highest  bestowed  by  the  College  of 
Communication. 

Support  cited 

The  ceremony  recognized  the  generous 
support  of  Houston  Endowment  Inc.,  the 
foundation  established  by  Jesse  H.  Jones 
and  his  wife  in  1937.  The  foundation  has 
provided  millions  of  dollars  in  grants  and 
scholarships  to  colleges  and  universities 
around  the  world,  and  recently  made  a  $S 
million  pledge  to  the  College  of  Com¬ 
munication. 

Jones  had  built  a  diverse  estate  at  the 
time  of  his  death  in  1956.  His  interest  in 
the  field  of  communication  was  shown 
through  his  purchase  of  the  Houston 
Chronicle  in  1926  and  KTRH  radio  in 
1933. 

Allan  Shivers,  former  governor  of 
Texas  and  former  chairman  of  the  UT 
System  Board  of  Regents,  expressed 
appreciation  to  Houston  Endowment 
Inc. 

“Over  the  years  Jesse  Jones  and  Hous¬ 
ton  Endowment,  which  he  founded  .  .  . 
maintained  longstanding  institutional  and 
professional  association  with  the  old 
School  of  Journalism  and  the  College  of 
Communication,  as  well  as  the  Univer¬ 
sity  of  Texas,”  he  said. 

Jones’  legacy  has  long  been  a  partner  in 
higher  education,  he  added. 

Governor  Shivers  was  among  the 
speakers  presenting  remarks  at  the  dedi¬ 
cation  of  the  communication  complex  in 
March  1975. 

Date  set  for  talks 

Management  of  the  New  York  News  will 
hold  its  first  meeting  on  May  17  with  the 
unions  to  discuss  the  newspaper’s  future. 
The  meeting  was  supposed  to  be  held  a 
week  earlier,  but  News’  management  said 
additional  time  was  needed  to  study  the 
financial  records.  When  the  Tribune  Com¬ 
pany  terminated  an  agreement  to  sell  the 
News  to  Allbritton  Communications,  Inc., 
it  said  it  wanted  to  keep  the  paper  in  oper¬ 
ation  itself  provided  it  received  conces¬ 
sions  from  the  1 1  unions. 


Reader  interest  in 
bad  news  found  high 

There  have  been  numerous  com¬ 
plaints,  especially  by  the  business  com¬ 
munity,  that  the  news  media,  including 
newspapers,  emphasize  the  negative  or 
bad  things  without  giving  adequate  treat¬ 
ment  of  positive  or  good  developments  in 
our  society. 

According  to  six  community  leaders, 
the  Jacksonville  (Fla.)  Journal  does  not 
contain  much  bad  news.  Only  1 1%  of  the 
content  of  the  Journal  for  an  entire  week 
made  them  feel  bad. 

Based  on  a  survey  of  756  Journal  read¬ 
ers  in  the  Fall  of  1981  by  the  FPC 
Research  Department  there  is  more 
interest  in  that  content  classified  as  bad 
by  the  six  community  leaders  than  the 
content  classified  as  good. 

The  so-called  “bad”  news  items  in  the 
Journal  are  read  by  40%  of  the  756  adults 
compared  to  readership  of  only  33%  for 
the  “good”  news. 

This  greater  interest  in  features/articles 
classified  as  “bad  news”  probably  says 
more  about  the  content  than  it  does  about 
the  readers.  Such  interest  in  no  way  sug¬ 
gests  that  readers  have  a  morbid  appetite 
for  tragedy  per  se. 

Practically  all  of  the  content  classified 
as  “bad”  is  hard  news,  or  reports  on  re¬ 
cent  happenings.  By  its  very  nature,  hard 
news  has  more  universal  interest  than  the 
soft  features/news  which  are  often 
designed  to  reach  a  particular  segment. 

Walter  Thayer 
to  head  Whitney 

The  board  of  directors  of  Whitney 
Communications  Corporation,  at  its 
April  28  meeting,  elected  Walter  N. 
Thayer  chairman  and  chief  executive  offi¬ 
cer  and  Charles  H.G.  Rees  president  and 
chief  operating  officer.  Thayer  succeeds 
the  late  John  Hay  Whitney  who  served  as 
chairman  of  the  board  from  the  com¬ 
pany’s  organization  until  February,  1982. 

Thayer  was  president  and  a  director  of 
Whitney  Communication  Corporation 
since  its  organization  in  1958.  He  is  also  a 
general  partner  of  Whitcom  Investment 
Company,  president  and  director  of  the 
International  Herald  Tribune,  a  director 
of  Bankers  Trust  Company  and  Bankers 
Trust  New  York  Corporation,  Kraft, 
Inc.,  and  Dun  and  Bradstreet  Corpora¬ 
tion.  He  is  a  graduate  of  Colgate  Univer¬ 
sity  and  Yale  Law  School. 

Rees,  a  general  partner  of  Whitcom 
Investment  Company,  is  currently  senior 
vicepresident,  secretary  and  a  director  of 
Whitney  Communications  Corporation. 
He  is  also  a  director  of  Michigan  Energy 
Resources  Company,  and  a  trustee  of 
Riverside  Research  Institute  and  Fox- 
croft  School. 
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M.A.N.-Roland  USA,  Inc. 

NEWSWVPER  PRESS  DIVISION 
333  Cedar  Avenue 
Middlesex,  NJ  08846-2499 
(201 )  46&«600 


Here’s  the  entirely  new  press  designed  to  offer 
the  mid-range  daily  newspaper  a  modestly 
priced,  yet  high  production,  double  width  web 
offset  press. 

M.A.N.  Roland  USA,  Inc.  is  celebrating  it’s 
new  name  with  the  introduction  of  the  Uniman 
4/2  at  the  ANPA/RI  Production  Management 
Conference.  Don’t  miss  it. 


See  the  features  which  heretofore  have 
been  available  only  on  equipment  at  twice  the 
price.  Now,  reliability,  ease  of  operation,  and 
quality  printing  are  here... on  tomorrow’s 
press,  today. 

If  you  miss  us  at  Booth  181 ,  ANPA,  call  or 
write  for  additional  information. 


Ad  scene 

How  high  interest  rates 
wili  change  ciassified 


By  Dan  Lionel 

“When  will  an  employment  upturn 
begin?” 

The  announcement  last  week  by  the 
Conference  Board  that  help  wanted  ads 
for  March  had  hit  their  lowest  point  since 
the  recession  of  1975,  and  was  followed, 
not  unexpectedly,  by  the  Labor 
Department  report  showing 
unemployment  at  9.4%,  highest  figure  in 
40  years,  made  the  above  question  easier 
to  ask  than  to  answer. 

But  Van  M.  Evans,  chairman  of  the 
Deutsch,  Shea  &  Evans  executive  com¬ 
mittee,  was  ready  to  cope  with  it. 

His  agency,  one  of  the  oldest  and  larg¬ 
est  in  the  recruitment  advertising  field, 
and  a  division  of  Foote,  Cone  &  Belding, 
had  just  completed  a  telephone  survey  of 
100  key  personnel  executives  who  were 
asked  when  they  thought  the  upturn 
would  begin  and  its  implications  for  hiring 
in  their  particular  companies. 

Appears  bleak 

Since  the  resumption  of  help  wanted 
advertising  is  related  to  a  turnaround  in 
the  economy,  the  outlook  would  appear 
bleak  if  the  87%  of  responding  executives 
are  right.  They  don’t  think  the  economy 
will  start  moving  upward  by  the  end  of  the 
2nd  quarter — more  than  half  defmetly 
disagreed  with  President  Reagan's  time¬ 
table.  Some  typical  comments;  “Anyone 
who  looks  at  economic  improvement  in 
less  than  1  to  two  years — from  stimulus  to 
response — is  kidding  himself.” 

“Economy  keeps  getting  worse — high 
interest  rates  keep  getting  higher.  It  won’t 
turn  around  because  Reagan  wants  it  to.” 

Twelve  percent  hope  the  President  is 
right.  ‘‘We’ve  seen  minor 
improvement,”  notes  one,  “bits  and 
pieces.  Things  aren’t  as  black  as  one 
might  think,  but  that’s  not  a  good  trend.” 

When  the  upturn  does  begin  63%  of  the 
personnel  executives  are  of  the  opinion 
that  there  will  be  virtually  no  time  lag 
before  hiring  resumes.  In  fact  41%  are 
already  making  plans  for  hiring. 

Pattern  changing 

“The  pattern  of  help  wanted  advertis¬ 
ing  is  changing,”  according  to  Evans  and 
“much  of  the  change  is  due  to  high 
interest  rates.”  Recruitment  on  a  national 
scale  is  giving  way  to  more  intensive 
localized  effort. 

“When  the  help  wanted  ad  step-up  re¬ 
sumes,  there  will  be  more  such  advertis¬ 
ing  in  local  papers  and  less  in  the  metros. 
Except  for  the  ultra  scarce  top  pro¬ 
fessional  which  will  still  have  to  be  sought 
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on  a  national  scale,  companies  can  be 
expected  to  seek  help  within  commuting 
range  of  their  plant. 

Reasons  for  change 

Evans  ticked  off  a  number  of  factors 
responsible  for  the  change:  With  interest 
rates  so  high  it  is  difficult  to  sell  or  buy  a 
house  making  relocation  more  expensive 
than  ever.  Many  prospective  employees 
are  unwilling  to  give  up  a  home  with  low 
existing  mortgage  rates  to  move  into  a 
new  one  with  record  high  rates.  The  slow¬ 
down  in  building  frequently  frustrates 
even  those  willing  to  make  the  change  as 
finding  a  suitable  dwelling  is  not  always 
possible.  Furthermore,  the  increasing 
decentralization  of  plants  along  with 
moves  from  cities  to  suburbs  of 
headquarter  offices — such  as  the  recent 
Exxon  shift  to  Stamford,  Conn. — spell 
more  help  wanted  ads  for  nearby  sub¬ 
urban  papers. 

Shift  to  display 

Another  area  where  Evans  sees  a  shift 
is  from  classified  columns  to  classified 
display.  “Where  10  years  ago  we  placed 
1/3  of  our  recruitment  ads  in  display  and 
2/3  in  the  classified  sections,  today,  it  is 
just  the  reverse.  Only  1/3  goes  into  classi¬ 
fied  and  2/3  into  classified  display  or 
ROP.”  He  attributes  the  switch  to  the 
fact  that  with  most  papers  carrying  10 
columns  to  a  classified  page  the  ads  are 
too  hard  to  read.  In  fact  he  believes  that  5 
point  type  used  on  most  papers  ought  to 
be  eliminated. 


Newspaper  war 
produces  record 
circulation  gains 

The  aggressive  newspaper  war  in  Dal¬ 
las  has  helped  the  competitive  dailies  in 
that  city  obtain  record  increases  in 
circulation,  according  to  the  Audit 
Bureau  of  Circulations. 

ABC  Fas-Fax  results  show  that  for  the 
six  months  ending  March  31,  1982,  the 
Dallas  News  increased  its  daily  circula¬ 
tion  by  25,239  over  the  same  period  last 
year  and  hiked  its  Sunday  circulation  by 
23,202. 

The  Dallas  Times  Herald  increased  its 
daily  circulation  by  24,758  and  its  Sunday 
circulation  by  1 7,283  during  the  same  per¬ 
iod. 

The  Dallas  News  had  a  daily  circula¬ 
tion  of  308,649  and  a  Sunday  circulation 
of  380,981  for  the  six-month  period  end¬ 
ing  March  31,  according  to  ABC.  The 
Dallas  Times  Herald  had  a  daily  circula¬ 
tion  of  267,579  and  a  Sunday  circulation 
of  352,372.  The  News  is  a  morning  news¬ 
paper  and  the  Times  Herald  is  an  all-day 
daily. 

Commenting  on  the  competitive  situa¬ 
tion  in  the  Dallas  market.  Times  Herald 
publisher  Tom  McCartin  said,  “The  end 
result  of  the  healthy  competition  between 
the  two  Dallas  papers  is  a  better  Dallas, 
making  us  all  winners.” 

John  Wolf,  senior  vicepresident  of  the 
Times  Herald,  said,  “The  reader  and 
advertiser  are  the  ones  who  tend  to  profit 
from  a  competitive  market  like  Dallas.  In 
other  markets  where  newspapers  are  not 
competing  aggressively,  you  see  circula¬ 
tion  declines.” 

While  the  Times  Herald  was  boasting 
of  the  largest  circulation  gains  in  its  103- 
year  history,  the  competing  Morning 
News  was  touting  its  gains  as  the  “largest 
increases  in  the  history  of  Dallas  and  Met- 
roplex  newspapers.” 

“The  newspaper’s  circulation  has  been 
increasing  at  a  faster  rate  than  the  popula¬ 
tion  in  Dallas,”  said  Jeremy  Halbreich, 
vicepresident/marketing  of  the  News. 

Not  willing  to  let  up  for  a  moment  in  the 
competitive  battle,  Halbreich  said, 
“while  much  has  been  made  recently 
about  the  newspaper  war  in  Dallas,  the 
entire  matter  comes  down  ultimately  to 
circulation  and  readership  and  to  which 
product  is  the  preferred  choice  among  the 
reading  public.” 

Not  to  be  outdone.  Wolf  said,  “These 
latest  figures  are  a  direct  reflection  of  the 
tremendous  reception  given  to  our  morn¬ 
ing  edition  by  Dallasites.  We  deliver  to 
our  readers  when  they  want  it,  and  not 
when  we  want  to,  contributing 
immensely  to  our  rapid  gains  in  circula¬ 
tion.” 
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Some  people  ask: 


We  want  you  to  know: 


"Wouldn’t  my  auto  insurance 
rates  be  lower  if 
insurance  companies  took 
(heir  investment  income 
into  account?” 


Insurance  companies  do  take  investment 
income  into  account  when  they  make  their  rates. 
The  tmth  is,  your  auto  insurance  rates  would  be 
higher  than  they  are  if  insurance  companies  didn't 
make  allowance  for  investment  income. 

An  insurance  company  has  two  main  sources 
of  income:  premiums  paid  by  policyholders  and 
money  generated  by  investments,  usually  in  stocks 
or  bonds.  Together^  these  funds  are  used  to  pay  reg¬ 
ular  claims,  catastrophic  losses,  operating  expenses, 
dividends,  state  and  federal  taxes. 

To  sell  policies  at  competitive  prices,  an 
insurance  company  must  strike  a  balance  between 
its  income  from  policyholder  premiums  and  its 
income  from  investments.  That  balance  will  usually 
differ— among  companies  and  markets.  A  rigid 
formula  for  balancing  premium  income  with  invest¬ 
ment  income  would  be  neither  sensible  nor 
practical,  because  no  two  markets,  types  of  insur¬ 
ance,  or  insurance  companies  are  exactly  alike.  The 
“balancing”  requires  good  business  judgment  and 
common  sense. 

In  recent  years,  the  economy  has  produced 
record  levels  of  investment  income.  But  inflation 
has  led  to  record  hospital  and  medical  fees  and  auto 
repair  costs— the  things  insurance  pays  for.  Mean¬ 
while,  auto  insurance  premiums  have  risen  less 
than  the  costs  of  mending  bodies  and  repairing  cars. 

The  result  is  that  insurance  companies  have 
committed  more  dollars  for  auto  insurance  claims 
and  general  expenses  than  they  have  collected  in 
premiums.  In  industry  jargon,  that’s  called  an 
“underwriting  loss.”  Fortunately  for  customers  and 
companies  alike,  investment  income  has  more  than 
offset  those  underwriting  losses  and  has  enabled 
insurance  companies  to  make  an  overall  profit. 

And  that,  in  turn,  enables  companies  to 
continue  to  serve  the  growing  insurance  needs  of 
the  public. 


^’re  working  to  keep 
insurance  affordable. 


This  message  presented  by  the  American  Insurance  Association,  85  John  Street,  NY,  NY  IOO38 


N-1700 


to  print  inserts  and 
Sunday  Magazines 


Harris  has  developed  three  new  presses  which  are  specifically 
designed  to  print  inserts  and  Sunday  Magazines  efficiently  and 
economically.  Regardless  of  size  or  run  length,  there  Is  a  Harris  press 
ideally  suited  to  the  job.  The  double-width  N-1700,  and  single-width 
N-900  and  N-936  all  have  21 "  cut-offs  to  save  up  to  15%  on  paper. 

Let  Harris  show  you  how  these  great  new  presses  can  improve 
your  products  while  reducing  costs.  Write  to  Richard  H.  Bell,  Harris 
Corporation,  Newspaper  Press  Division,  121  Broadway,  Dover,  NH  03820. 


^iri^  li  1 

HP 

John  Moody,  Moscow  bureau  mana¬ 
ger  for  United  Press  International  since 

1979,  has  transferred  to  Paris,  succeeding 
Robert  Kaylor,  who  resigned. 

Walter  Wisniewski,  in  the  Moscow 
bureau  since  1978,  was  named  bureau 
chief. 

Moody  joined  UPI  in  New  York  in  1975 
and  worked  on  the  city  and  national  desks 
before  transferring  to  the  foreign  desk. 
Wisniewski,  with  UPI  since  1968,  was 
assigned  to  the  foreign  desk  in  1976. 

*  *  * 

Robert  N.  Weed,  president  of  the 
Orange  Coast  Publishing  Company,  re¬ 
tired  April  30,  closing  an  18-year  career 
with  the  Orange  Coast  Daily  Pilot,  Costa 
Mesa.  He  joined  the  newspaper  as  pub¬ 
lisher  and  held  that  post  until  December, 

1980.  He  had  served  as  president  of  the 
company  since  1968. 

Weed  continues  with  Times  Mirror,  the 
Daily  Pilot’s  parent  company,  as  a  con¬ 
sultant  to  the  newspaper  group. 

*  *  * 

John  D.  Paulus,  retired  corporate 
vicepresident  of  public  relations  and 
public  affairs  of  Allegheny  International, 
Inc.,  has  joined  Hill  and  Knowiton,  Inc., 
as  a  senior  consultant  in  the  Pittsburgh 
office.  Prior  to  entering  public  relations, 
Paulus  was  an  editorial  executive  of  the 
Pittsburgh  Press,  Washington  Post,  and 
Brooklyn  Eagle.  He  continues  to  write  a 
nationally  syndicated  column  of  literary 
criticism. 

*  *  * 

John  S.  Stemlar,  vicepresident- 
finance  and  treasurer  of  Lee  Enterprises, 
Davenport,  Iowa,  has  been  elected  to  the 
additional  post  of  chairman  and  chief 
executive  officer  of  NAAP  Systems,  a 
Lee  subsidiary  headquartered  in  San 
Marcos,  California. 


Stroll 

through  Milan 
without 
leaving 
Worcester. 


Visit  a  replica  of  Milan’s  famous 
shopping  arcade.  At  the  Worces¬ 
ter  Center  Galleria  in  Central 
New  England.  Where  we  don’t 
want  you  to  miss  a  thing. 

Wdbcester 

TeLEjGRAM 

&dGAZETTE 

Represented  by  C.W.O.  &  O. 


NEWSPEOPLE  IN  THE  NEWS 


Mim  Swartz  has  joined  the  staff  of  the 
Rocky  Mountain  News,  Denver,  as  sub¬ 
urban  editor.  She  replaces  Marlys 
Duran,  who  will  continue  as  a  reporter 
covering  Jefferson  County.  Swartz  is  a 
former  senior  editor  of  Sentinel  News¬ 
papers  West  Group,  which  covers  Jeffer¬ 
son  County,  amd  for  10  years  was  editor 
of  the  Lakewood  Sentinel. 

♦  ♦  * 

Alan  Thurber  has  joined  The  Arizo¬ 
na  Republic,  Phoenix,  as  a  regular  col¬ 
umnist.  He  formerly  was  a  columnist  for 
the  St.  Paul  Pioneer  Press. 

*  *  « 

Roger  L.  Schultz,  president  of  Tem¬ 
po  Communications  Inc.,  a  subsidiary  of 
the  Milwaukee-based  Journal  Co.,  was 
elected  a  Journal  vicepresident  and 
director. 

*  *  * 

Publisher  promotions  at  Hearst  news¬ 
papers  include:  George  B.  Irish,  pro¬ 
moted  to  publisher  of  the  Midland 
(Texas)  Reporter-Telegram,  succeeding 
William  C.  Thomas,  recently  named 
publisher  and  chief  operating  officer  of 
the  San  Antonio  Light,  another  of  the  15 
Hearst  daily  newspapers. 

Irish  has  been  publisher  of  the  Midland 
(Mich.)  Daily  News.  Named  to  succeed 
Irish  in  Midland  is  Charles  A.  Spence, 
publisher  of  the  Huron  Daily  Tribune, 
Bad  Axe,  Michigan.  H.  Allen  Wams- 
LEY,  formerly  business  manager  at  Mid¬ 
land,  Mich.,  moves  to  Huron  as  pub¬ 
lisher. 

*  * 

Nelson  V.  Benyunes  has  been 
named  vicepresident  and  chief  executive 
officer  of  The  Register  Publishing  Co., 
Inc.,  Danville,  Va.,  publishers  of  The 
Register  and  The  Bee.  Benyunes  will  con¬ 
tinue  as  executive  editor  of  the  newspa¬ 
pers.  He  has  been  acting  general  manager 
since  December  and  is  chairman  of  the 
Virginia  Associated  Press  Newspapers. 
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Wade  Burkhart  has  joined  the  met¬ 
ropolitan  desk  of  the  New  York  Times  as  a 
copy  editor.  He  held  several  desk 
positions  at  the  Middletown  (N.Y.)  Times 
Herald-Record,  the  most  recent  being 
chief  of  the  copy  desk.  Earlier  he  was  city 
editor  of  the  Kingston  (N.Y.)  Daily  Free¬ 
man. 

David  G.  Stout  was  named  a  copy 
editor  in  the  sports  department  of  the 
Times.  He  formerly  was  an  assistant 
news  editor  and  reporter  at  The  Record, 
Hackensack,  N.J.,  and  worked  at  the 
Buffalo  Evening  News  and  Erie  (Pa.)  Dai¬ 
ly  Times. 

*  *  * 

James  W.  Hopson  is  the  new  publisher 
of  the  Middlesex  News,  Framingham, 
Mass.  He  replaces  William  B.  Parry, 
who  retired.  Hopson  has  been  general 
manager  of  the  Corpus  Christi  (Texas) 
Caller-Times  since  joining  Harte-Hanks 
Communications,  Inc.,  in  1979. 

Succeeding  Hopson  in  Corpus  Christi 
is  Stephen  W.  Sullivan,  who  has  been 
general  manager  of  the  San  Angelo 
(Texas)  Standard-Times,  also  a  Harte- 
Hanks  newspaper. 

*  4t  :4c 

Karl  Hubenthal,  Los  Angeles 
Herald  Examiner  editorial  cartoonist,  has 
retired  after  20  years  with  the  paper.  The 
syndicated  cartoonist  has  worked  for 
Hearst  papers  since  1935.  Nominated  for 
the  National  Cartoonists  Society’s 
Reuben  Award  seven  times,  he  was  chos¬ 
en  as  the  society’s  best  editorial  cartoon¬ 
ist  three  of  those  years. 

*  ♦  * 

Joanne  Derbort  was  appointed  day 
assistant  news  editor  of  the  San  Francis¬ 
co  Examiner.  She  joined  the  Examiner 
from  the  Contra  Costa  Times,  Walnut 
Creek,  Calif. ,  where  she  was  news  editor. 
Earlier,  Derbort  was  with  the  Peabody 
(Mass.)  Times  and  the  Middlesex  Daily 
News  in  Framingham,  Mass. 


FEATHER 


Internationally  known  as  the  author  of  “The 
Encyclopedia  of  Jazz,”  Leonard  Feather 
combines  writing  skills  with  rare  musical  in¬ 
sight  in  his  popular  weekly  column  for  the  Los 
Angeles  Times. 


A  standing  feature  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 
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Hughes 


Nelson 


Garrett 


Ronald  E.  Garrett  has  been  named 
to  the  newly  created  position  of  director 
of  information  systems  in  the  Tribune 
Company  California  Newspaper  Group. 
He  will  direct  data  systems  at  the  Los 
Angeles  Daily  News,  Palo  Alto  Times- 
Tribune,  Escondido  Times-Advocate  and 
the  Greensheet  Shopper  in  Los  Angeles. 
Previously  Garrett  was  data  processing 
director  for  Van  Nuys  Publishing  Com¬ 
pany. 

Victor  K.  VerBrugghen,  pre¬ 
viously  chief  financial  officer  of  the  Daily 
News,  assumes  all  operational 
responsibilities  for  the  shopper  and  re¬ 
mains  a  vicepresident  of  the  company. 

*  *  * 

John  R.  Payne,  vicepresident¬ 
marketing  of  Allied  Van  Lines,  has  joined 
the  Audit  Bureau  of  Circulations  as 
vicepresident-member  services. 

♦  *  * 

Harrison  A.  Mitnick  has  been 
elected  a  vicepresident  of  The  Hearst 
Corporation  and  continues  as  treasurer 
and  chief  financial  officer. 

Peter  J.  DeMaria,  assistant  treasurer 
of  the  corporation,  was  named  to  the 
additional  post  of  controller,  and 
Richard  F.  Cunningham  was  elected 
assistant  treasurer. 


Velma  C.  Hughes,  formerly  pro¬ 
motion  manager,  is  now  in  charge  of 
special  marketing  and  promotion  projects 
for  the  Greenville  (S.C.)  News-Piedmont 
Co.  She  chairs  the  News-Piedmont 
marketing  committee  and  is  a  member  of 
the  company's  long-range  planning  com¬ 
mittee. 

«  «  * 

Scott  C.  Smith,  treasurer  of  the  Chi¬ 
cago-based  Tribune  Co.,  and  James  N. 
Longson,  director  of  information  sys¬ 
tems,  have  been  elected  vicepresidents. 
William  J.  McNally,  executive 
vicepresident,  manufacturing  group. 
Hart  Schaffner  &  Marx,  has  been  elected 
a  Tribune  president  and  controller  of  the 
company. 

*  *  ♦ 

William  Rosenberg,  managing  edi¬ 
tor  of  the  Toledo  Blade,  retired  after  45 
years  with  the  paper. 

♦  «  « 

George  Milakovich,  director  of 
newspaper  systems  for  Lee  Enterprises, 
Inc.,  resigned  to  pursue  voluntary  church 
work  as  a  career.  Milakovich  served  with 
the  Jehovah’s  Witness  before  entering 
journalism  nearly  30  years  ago  and  plans 
to  rejoin  the  group. 
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Robert  C.  Nelson  was  appointed 
publisher  of  the  Detroit  News  and  in  addi¬ 
tion  will  continue  as  president  of  the 
newspaper.  Nelson  joined  the  News  in 
1952  as  production  manager  and  later  was 
assistant  business  manager  and 
operations  manager,  becoming  vicepresi- 
dent-operations  in  1973  and  then 
vicepresident  and  general  manager 
before  being  promoted  to  president  last 
year. 

«  «  * 

Robert  Bruce  Sorensen  has  joined 
the  Landon  Associates,  Inc.,  New  York 
sales  staff  with  responsibility  for  the  food 
classification  in  the  New  York  metropoli¬ 
tan  area.  He  was  with  the  Westchester- 
Rockland  group  of  Gannett  newspapers. 

♦  «  « 

Earl  L.  Conn  of  the  department  of 
journalism  faculty  at  Ball  State  Univer¬ 
sity,  Muncie,  Ind.,  was  elected  national 
president  of  Kappa  Tau  Alpha,  the  soci¬ 
ety  honoring  scholarship  in  journalism. 

Billy  I.  Ross,  head  of  the  department 
of  mass  communications  at  Texas  Tech 
University,  Lubbock,  was  elected  vice- 
president. 

«  *  * 

David  Sanders  joined  the  Omaha 
World-Herald  as  sales  promotion  coordi¬ 
nator.  Sanders’  most  recent  position  was 
advertising  manager  of  the 
Independence,  Iowa,  newspapers. 

(Continued  on  page  30) 


It  Takes 
One  To 
Know  One 


“Howdy!  I  — 
along  with  lots 
of  other  fans  — 
love  KUDZU! 
Both  the  character 
and  the  clever 
creator 

Doug  Marlette!” 


-MINNIE  PEARL 
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Gene  Cryer  was  named  editor  of  the 
Fort  Lauderdale  News  and  Sun-Sentinel, 
and  Robert  E.  Plaisted  was  named  associ¬ 
ate  editor  in  the  first  steps  of  the  merger  of 
the  editorial  staffs  of  the  two  newspapers, 
according  to  Byron  C.  Campbell,  presi¬ 
dent  and  chief  executive  officer  of  the 
News  and  Sun-Sentinel  Company. 

Cryer  has  been  editor  of  the  afternoon 
News  since  June  of  1979  while  Plaisted 
has  served  as  editor  of  the  morning  Sun- 
Sentinel  since  February  of  1978. 

Overseas  Press  elects 

The  Overseas  Press  Club  in  New  York 
has  elected  its  first  woman  president.  She 
is  Anita  Diamant,  a  literary  agent. 

Diamant  joined  the  club  as  an  associate 
member  in  1954  while  she  was  on  the  staff 
here  and  abroad  of  Forum  and  McCall’s. 
After  becoming  an  active  member  she 
was  elected  to  the  board  of  governors  in 
1%7  and  has  never  been  off  the  board 
since  then.  Also  known  by  her  married 
name,  Anita  Diamant  Berke,  she  has  held 
office  as  secretary  twice,  treasurer  twice, 
and  all  levels  of  vicepresident  and  served 
as  president  of  the  OPC  Foundation 
among  other  services  to  the  club. 

The  international  organization  also 
elected  Henry  Cassidy,  Roy  Rowan  and 
George  Krimsky  as  vicepresidents;  Jean 
Baer  as  secretary  and  Charles  Brophy  as 
treasurer. 

Canadian  Hall  of  Fame 

Martin  Goodman,  president  of  the  Tor¬ 
onto  Star  when  he  died  last  December  at 
46,  was  posthumously  inducted  into  the 
Canadian  News  Hall  of  Fame  April  25. 

Also  inducted  was  the  late  Matthew 
Halton,  former  foreign  correspondent 
with  the  Star  and  later  the  CBC;  Albert  G. 
Cannings  of  CFCF  radio  and  television  in 
Montreal  and  Roy  Tash,  newsreel 
cameraman  for  more  than  50  years. 

In  accepting  the  award  from  Lt.-Gov. 
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Cryer 

Campbell  said  the  staffs  were  being 
combined  to  provide  more  complete 
coverage  and  to  better  use  the  company’s 
resources.  The  papers  retain  separate 
identities  and  no  staff  layoffs  were  con¬ 
templated  because  of  the  merger. 

Cryer  was  executive  editor  of  the 
Rocldford  (Ill.)  Newspapers  Inc.  before 
moving  to  Fort  Lauderdale.  Plaisted  was 
with  the  Quincy  (Mass.)  Patriot  Ledger 
before  joining  the  Sun-Sentinel  in  1966. 

John  Aird  in  Toronto,  Jonathan  Good¬ 
man,  18,  said  his  father  “always  strove 
for  excellence”  and  that  his  father  who 
also  had  been  a  president  of  the  Canadian 
Press,  would  have  been  proud  “to  be 
included  with  such  a  distinguished  group 
of  Canadian  journalists”  in  the  Hall  of 
Fame. 


who  made  the  Wall  Street  Journal  a  great 
newspaper.” 

Reginald  A.  Stuart,  class  of  1971, 
domestic  correspondent  and  Atlanta 
bureau  chief  of  the  New  York  Times. 
Stuart’s  citation  observed  he  “reaches 
his  writing  zenith  in  stories  about 
people — interesting  people,  prominent 
people,  suffering  people — what  they 
think,  what  they  do  and  what  happens  to 
them.” 

Australians  exchange  post 


Maurice  Adams,  correspondent 
representing  the  Canberra  Times  of 
Australia,  has  succeeded  Hugh  E. 
Schmitt  of  the  Australian  Newspaper 
Service  of  Melbourne  in  the  United 
States,  as  president  of  the  Foreign  Press 
Association  in  New  York. 

Schmitt  was  in  his  second  term  of  office 
as  president  but  is  moving  back  to 
Australia  in  an  editorial  position  with  his 
newspaper  organization 
Adams,  who  began  his  career  with 
Reuters  in  Alexandria,  Egypt,  and  set  up 
bureaus  in  Jerusalem,  Tel  Aviv  and 
Haifa,  served  as  Reuters  Middle  East 
correspondent  based  in  Cairo  after  World 
War  II.  Later  he  joined  the  Australian 
Broadcasting  Commission  in  Sydney  and 
then  moved  to  the  Sydney  Herald. 

In  1954,  Adams  came  to  the  United 
States  and  covered  the  Washington  scene 
for  many  years.  He  now  covers  New 
York  and  the  United  Nations. 

Serving  as  vicepresidents  of  the  Fore¬ 
ign  Press  Association  are:  Alfred  Von 
Krusenstiern,  Springer  Foreign  News 
Service,  Hamburg,  Germany;  and  Fred 
Vaz  Dias,  Vaz  Dias  Agency 
International,  Amsterdam. 


Newspeople 


Distinguished  service 

Four  journalists  were  given  awards  for 
“distinguished  service  to  journalism”  by 
the  Columbia  University  Graduate 
School  of  Journalism  during  the  journal¬ 
ism  alumni  open  house  on  the  campus 
May  7. 

Honored  were: 

Barbara  Stubbs  Cohen,  class  of  1968, 
vicepresident  for  news  and  information  at 
National  Public  Radio.  The  citation  to 
Cohen  noted  that  “the  entire  texture  and 
approach  to  news  changed  dramatically 
when  she  became  news  director.” 

Robert  Larry  Jinks,  class  of  1956, 
vicepresident  in  charge  of  news  for 
Knight-Ridder  newspapers.  He  was  cited 
for  “providing  the  kind  of  leadership 
within  Knight-Ridder  that  has  made  the 
chain  synonymous  with  excellence  in 
American  journalism.” 

William  C.  Kreger,  class  of  1952,  the 
late  senior  assistant  managing  editor  of 
the  Wall  Street  Journal.  Kreger  was  cited 
as  “one  of  the  handful  of  unknown  men 


(Continued  from  page  29) 

Sue  Manning  was  promoted  from 
newswoman  to  correspondent  in  charge 
of  the  Associated  Press  Spokane  bureau. 
She  succeeds  William  R.  Beecham, 
who  has  moved  to  chief  of  bureau  in  Salt 
Lake  City. 

%  K.  if. 

Howard  G.  Wipperman  was 
appointed  advertising  manager  of  The 
Century  Village  Voice  of  Boca  Raton, 
West  Palm  Beach  and  Deerfield  Beach, 
Florida. 

♦  ♦  * 

Jesse  Snyder  was  promoted  to  busi¬ 
ness  editor,  a  new  position  at  the  Royal 
Oak  (Mich.)  Daily  Tribune,  where  he  will 
be  in  charge  of  expanding  the  daily  busi¬ 
ness  section  and  weekly  automotive  and 
real  estate  sections. 

♦  ♦  ♦ 

Cliff  Edwards  has  taken  early  retire¬ 
ment  from  the  Rocky  Mountain  News, 
Denver.  Edwards  was  with  the  News 
nearly  18  years  in  reporting  and  editing 
posts. 
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International  Paper  keeps 
selling  reading 
so  youH  keep  selling  writing. 


company 


Here^  one  of  International  PaperTs 
Power  of  the  Printed  Word"  advertisements  run  to 
promote  reading  and  writing  to  young  people. 


For  the  past  three  years,  International  Paper  Company  has 
been  reaching  young  people  with  advertisements  in  our 
“Power  of  the  IMnted  Word”  campaign  to  encourage  them  to  read 
more  and  write  better. 

We  figure  the  more  people  read- the  more  books, magcizines  and 
newspapers  you’ll  sell.  And  the  more  paper  you’ll  buy  from  us. 

There’s  good  reason  to  believe  our  campaign  is  working.  Since 
it  began,  we’ve  sent  out  more  than  6,000,000  free  reprints  of  our 
advertisements  in  answer  to  up  to  1,500  letters  a  day.  This  response 
suggests  a  healthy  new  generation  of  readers.  And  that  looks  good 
for  all  of  us  in  the  paper  and  publishing  industry. 

For  your  complete  set  of  these  advertisements,  write  to: 

“Power  of  the  Printed  Word,”  imtcom  A-nnw  ai 

International  Paper  Company,  Dept.  P31  iuwal 

RO.  Box  954,  Madison  Square  Station,  COMPANY 

^leW^^Drk,  10010.  <  19«2IrHfrnalional  paper  company  We  believe  In  the  power  of  the  printed  wort 


We  believe  in  the  power  of  the  printed  word. 


ADVERTISING  NEWS  SECTION 


Edited  by  BILL  GLOEDE 


Comic  strip  offered 
for  re-saie  to  advertisers 


Western  Features  Syndicate,  a  Car- 
met,  California-based  firm,  is  offering  a 
comic  strip  which  may  be  sold  by  the 
newspaper  to  an  advertiser. 

The  strip  provides  a  blank  space  in 
which  the  advertiser’s  name  and  message 
can  be  printed  by  the  newspaper. 

Western  Features  Syndicate  is  offering 
a  contemporary  Western  comic  strip 
called  ‘Plumb  Loco’  to  weekly  news¬ 
paper  publishers  in  the  United  States. 

‘Plumb  Loco’  is  a  humorous  strip  with 
lovable  cowboys  and  horses  as  the  main 
characters.  The  general  story  line  is  com¬ 
prised  of  situations  found  in  everyday 
life. 

Among  the  weekly  newspapers  cur¬ 
rently  subscribing  to  ‘Plumb  Loco’  are 
the  Kalispell  Livestock  News  in  Kalis- 
pell,  Montana,  the  Jefferson  Star  in  Rig¬ 
by,  Idaho,  and  the  Douglas  County 
Herald  in  Ava,  Missouri. 

Tom  Nix,  the  president  of  Western 
Features  Syndicate,  is  the  creator  of 
‘Plumb  Loco’  and  the  originator  of  this 
comic  strip  marketing  concept.  Tom  was 


bom  on  a  horse-ranch  and  spent  his  child¬ 
hood  around  cowboys,  horses  and 
rodeos.  His  many  memories  of  ranch  life 
led  to  the  creation  of  and  are  reflected  in 
‘Plumb  Loco.’ 


Times-Mirror  group 
registers  ad  gains 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


advt:rtisi\g  \e\vs 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertising  revenues  for  Times  Mir- 
Iror’s  Newspaper  Publishing  Group  for 
the  four  weeks  ended  April  4,  increased 
12.4%  to  $72,631,000  from  $64,640,000 
for  the  comparable  period  in  1981. 

For  the  thirteen  weeks,  January  1 
through  April  4,  1982,  total  advertising 
revenues  were  $224,819,000  compared 
with  $194,860,000  for  the  period  January 
1  through  March  29,  1981,  an  increase  of 
15.4%. 

Classified  advertising,  affected  by  a 
soft  economy,  continued  to  remain  weak 
in  the  third  period.  Third  period  retail 
advertising  linage  in  the  major  metropoli¬ 
tan  markets  was  ahead  of  last  year’s 
levels. 

Year-to-date  figures  are  not  compar¬ 
able  due  to  the  inclusion  of  six  extra  days, 
including  a  Sunday,  in  the  first  period  of 
1982. 


Home  supplement 


Mvertisini  News.  432-436  Elizabetli  St.. 

Sirty  Hills.  Sydney.  Aestrilia  2010 
Send  a  copy  of  each  issue  for  one  year,  in¬ 
cluding  FREE: — 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers  List  (August) 

Brand  Names  Index  (February) 

Annual  Snkscriptinn— U.S.A.  SA40.00.  Payment 
must  ke  made  ky  kank  draft  in  Australian  currency. 


NAIME  . 

ADDRESS  . 

CITY  . 

STATE  . .ZIP  , 


To  focus  special  attention  on  the  hous¬ 
ing  market,  the  Denver  Post  published  an 
88-page  Housing-Classified  section  of 
editorial,  classified  and  advertising  mate¬ 
rial.  The  regular  housing  segment  con¬ 
tained  a  record-breaking  28  pages  of  arti¬ 
cles  and  123,000  lines  of  advertising. 
Classified  numbered  44  pages  plus  a 
special  16-page  supplement  about  the 
MAME  (Major  Achievement  in 
Merchandising  Excellence)  awards  to  the 
housing  industry.  Fifty  homebuilders 
were  listed  in  the  supplement. 
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Cartoon  by  Steve  Greenberg 
Los  Angeles  Daily  News 


CBS  to  cancel 
Lou  Grant  series 

CBS  has  announced  that  it  is  cancelling 
the  “Lou  Grant”  tv  series,  which  is  based 
around  the  fictitious  newspaper  the  Los 
Angeles  Tribune,  because  of  declining 
ratings. 

The  show’s  star,  Ed  Asner,  who  por¬ 
trays  city  editor  Lou  Grant,  said  he 
believes  the  series  was  cancelled  because 
CBS  bowed  to  pressure  from  religious 
groups  and  advertisers. 

In  recent  weeks,  Asner,  who  heads  the 
Screen  Actors’  Guild,  has  made  his  poli¬ 
tical  views  on  the  controversy  in  El  Sal¬ 
vador  widely  known. 

CBS  denied  that  cancellation  of  the 
show  involved  its  dissatisfaction  with 
Asner’s  public  airing  of  his  political 
views,  but  Asner  said  he  believes  this  is 
why  the  show  was  cancelled. 

“I  think  the  network  raced  to  say  the 
cancellation  wasn’t  political.  Well,  I  re¬ 
gret  their  lack  of  support  and  their  haste 
to  cancel  the  show.  It  allows  the  Jerry 
Falwells,  the  Kleenex  people  and  the 
Caucus  of  Conservative  Consumers  to 
think  they  can  curb  freedom  of  speech  at 
will.” 

Kimberly-Clark  Corp.,  parent  com¬ 
pany  of  Kleenex,  had  announced  it  would 
no  longer  sponsor  “Lou  Grant”  because 
of  Asner’s  announcement  that  he  planned 
to  raise  $1  million  for  medical  aid  to  be 
distributed  by  anti-government  forces  in 
El  Salvador. 

Asner  said  the  ratings  in  the  show  have 
slipped,  but  not  enough  to  warrant 
cancellation. 

“I  think  the  ratings  went  down  this 
year  for  a  number  of  reasons — great  Mon¬ 
day  night  football  (on  rival  ABC),  big 
counterprogramming,  a  lot  of  pre¬ 
emptions  and  the  drift  of  cable  from  com¬ 
mercial  tv,  which  has  hurt  CBS,”  Asner 
said. 

“With  that  attrition  and  those  yahoos 
beginning  to  carp,  you’d  think  it  would 
behoove  the  network  to  exercise  a  little 
effort  in  trying  to  save  the  show  and, 
above  all,  to  prolong  it  so  it  wouldn’t  look 
as  if  they  caved  in.” 
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CO-OP 
BREAK¬ 


THROUGH 


THK  NEWSPAPER  CO-OP  NETWORK 


Announcing  the  Newspaper 
Co-op  Network,  the  biggest  break¬ 
through  in  Co-op  history.  NCN  is 
a  sophisticated  placement  service 
for  your  co-op  newspaper  “dealer 
list”  advertising.  The  Newspaper 
Co-op  Network  makes  it  easy  to 
place  a  planned  and  (*oordinated 
newspaper  ad  schedule  in  multi¬ 
ple  markets. 

Now  your  c*o-op  newspaper  ad¬ 
vertising  can  be  more  effective 
than  ever.  Because  with  this 
unique  marketing  system,  you 
can  break  thn)ugh  to  the  l(K*al 
dealer  level  like  never  before. 
National  Impact  for  L<K»al  Ads 

With  NCN,  your  Iwal  advertis¬ 
ing  can  be  tied  to  your  national 


brand  awaivness  advertising,  and 
still  include  l(K*al  dealei's  in  each 
market  who  carry  your  products. 
One  Order/One  Bill 


But  that’s  not  all.  With  NCN,  you 
place  only  one  onler.  And  you  pay 
only  one  bill. 


Tin  kry  to  this  systftn  is  a  national  network 
of  local  newsp<tpers  ortfanized  into  eight 
salts  and  control  regions.  Each  region  has 
an  \('.\  ceeordinator  headquartered  at  a 
major  newspaper  in  a  centrallg-tocated 
market.  .VT.V  makes  it  easy  to  cover  an y  .size 
market— local,  regional  or  national. 


The  Newspaper  Co-oj)  Network 
will  give  you  moiv  pnigramnuHl 
control  over  your  advertising, 
give  you  givater  market  peneti“d- 
tion  and  civate  more  cost  efficient 
advertising  buys. 

And  most  important,  NCN  makes 
it  easier  for  you  to  bivak  thnmgh 
to  the  l(x*al  dealer  level. 

For  more  information  on  how 
NCN  can  help  you,  call  NCN 
Co-op  Central  at  (dT2)  644-1295. 
And  start  getting  maximum  rv- 
turn  on  your  co-op  investment 
t(Mlay. 

Newspaper  Co-op  Network 

too 

■MK)  N.  .Michigan  Avenm*.  ('hicaK<).  III.  WHill 


EQUIPMENT  NEWS  SECTION 


Edited  by  EARL  WILKEN 


Graphic  presentation  of  farm  data 
bandied  via  computerized  system 


With  the  November  I,  1981,  Sunday 
edition  of  the  Wichita  (KS)  Eagle- 
Beacon,  a  “first”  was  established  for 
black  and  white  graphic  presentation  of 
agricultural  data  using  a  computerized 
graphics  plotting  system.  It  may  also  be  a 
“first”  for  any  graphics  plotter  system 
being  used  by  a  newspaper.  The  news¬ 
paper  also  uses  the  system  to  present 
advertising  and  accounting  data  in  graph¬ 
ic  form. 

The  newsroom  of  the  Eagle-Beacon 
produces  a  daily  weather  map  in  addition 
to  two  daily  agricultural  charts  with  the 
graphic  system.  The  weekday  charts  re¬ 
port  Wheat  and  Dodge  City  Steer  prices 
while  the  seven  Sunday  charts  which  run 
in  the  Farm/Week  in  Review/Charts  sec¬ 
tion  cover  prices  of  Wheat;  Western  Kan¬ 
sas  Steers;  Hutchinson  Milo  (feed  grain); 
Southern  Kansas  Hogs;  Garden  City 
Com;  Kansas  Lambs;  and  Wichita  Area 
Soybeans. 

Keith  Murray,  director  of  information 
systems  for  the  Eagle-Beacon,  said  the 
paper  during  1981,  was  in  the  throes  of 
selecting  a  new  front-end  system,  and  the 
newsroom  suggested  that  specifications 
be  included  to  do  bar  charts  and  line 
graphs  on  newsroom  terminals  and  then 
output  the  charts  directly  to  a 
phototypesetter.  Murray  went  on  to  say 
that  a  quick  check  of  the  market  indicated 
that  with  one  or  two  possible  exceptions, 
that  specific  graphics  capability  did  not 


exist  among  front-end  vendors. 

A  second  approach,  Murray  said,  was 
to  consider  a  computer-driven  graphics 
plotter  that  would  generate  camera-ready 
copy  that  could  then  be  shot  for  the  velox 
process. 

As  the  largest  newspaper  in  Kansas 
and  with  the  plan  to  expand  agricultural 
coverage,  more  graphs  and  charts 
illustrating  farm  price  trends  was  manda¬ 
tory,  Murray  indicated.  If  an  automated 
system  could  not  be  found,  he  said,  the 
paper  would  then  have  to  increase  the 
size  of  its  already-overworked  art  staff. 

Two  sets  of  products  were  investigated 
in  the  summer  of  1981,  Murray  stated. 
One  was  the  Hewlett-Packard  (HP) 
2647A  with  a  9872C  plotter,  the  other  was 
an  Apple  II  computer  with  a  Houston 
Instmments  plotter.  The  HP  combina¬ 
tion,  at  more  than  $10,000,  was  the  more 
expensive  of  the  two  designs,  but  had 
some  advantages  going  for  it,  he  said.  HP 
was  the  paper’s  main  vendor  for  the  busi¬ 
ness  system  computers,  and  the  relation¬ 
ship  was  good.  Also,  HP  had  software 
written  to  develop  good  pie,  bar  and  line 
graphs  and  charts.  The  only  appropriate 
software  the  paper  could  find,  Murray 
said,  for  the  Apple  II  was  from  a  third- 
party  vendor  and  it  was  less  sophisticated 
and  still  being  developed.  The  timeline  on 
the  expanded  farm  pages  would  not  allow 
the  paper  to  develop  its  own  software  and 
(Continued  on  page  37) 


ANGELA  NICHOLS,  business/farm  desk  clerk  at  the  Wichita  (Kans.)  Ea¬ 
gle-Beacon,  operates  the  Hewlett-Packard  stand-alone  model  2647A  termi¬ 
nal  and  the  9872C  graphics  plotter. 


2  McClatchy  papers 
install  BCC  package 

Business  Controls  Corporation, 
Elmwood  Park,  New  Jersey,  specialists 
in  the  design  and  application  of  news¬ 
paper  business-system  software  for 
Digital  Equipment  Corporation’s  VAX 
and  PDP-11  computer  systems,  has 
installed  its  advertising  management  soft¬ 
ware  package  at  the  Modesto  Bee  and  the 
Sacramento  (Calif.)  Bee,  two  California 
dailies  in  the  McClatchy  Newspaper 
Group.  Both  installations  comprise 
essentially  the  same  wide  range  of  fea¬ 
tures  and  performance  capabilities  for 
controlling  and  reporting  on  the  advertis¬ 
ing  function. 

Each  advertising  system  incorporates  a 
billing/accounts-receivable  subsystem 
which  is  integrated  with  its  paper’s  front- 
end  classified  system  via  magnetic  tape. 
The  advertising  system  therefore  can  per¬ 
form  all  advertising  account  billings  and 
maintain  all  advertising  accounts- 
receivable  data  for  contract  and  transient 
classified  as  well  as  retail  and  co-op 
advertising. 

Each  billing  subsystem  includes  BCC’s 
OMNI-RATE  data  base  for  the  paper’s 
advertising  rate  structure,  from  which  the 
appropriate  rate  is  selected  and  auto¬ 
matically  applied  to  each  ad  extracted  for 
the  day’s  run.  Ad  descriptions  are  passed 
on  to  the  billing  cycle  for  automatic 
invoice  printout  on  the  appropriate 
forms. 

Another  feature,  BCC’s  OMNI- 
SCHED,  gives  each  advertising  system 
package  the  capability  to  maintain  and 
report  at  any. time  on  all  individual  ad 
insertions  scheduled  for  every  advertis¬ 
ing  account  on  any  given  day  of  the  cur¬ 
rent  month  and  up  to  eight  months  ahead. 
Each  system  is  also  integrated  with  its 
paper’s  Layout-80  ad-dummying  soft¬ 
ware. 

Other  functions  provided  for  by  BCC’s 
advertising  systems  include:  online  credit 
checking;  automatic  deliquent-account 
mailings;  preparation  of  a  variety  of 
financial,  advertising  sales  activity,  and 
management  reports. 

Van  Nuys  daily  offers 
logo  scan  service 

Van  Nuys  (Calif.)  Daily  News  has 
announced  a  program  of  quickly  and 
inexpensively  scanning  single  column 
classified  logos  for  other  newspapers. 

Larry  Steinman,  classified  advertising 
director  at  the  Daily  News  and  program 
chairperson  for  the  ANCAM  Sales  Con¬ 
ference,  said  most  logo  scanning  for  other 
newspapers  can  be  done  in  less  than  five 
working  days  and  many  times  for  less 
than  $100.00  each. 

For  additional  information  write  or  call 
Van  Nuys  Daily  News,  14539  Sylvan 
Street,  Van  Nuys,  California  9141 1.  (213) 
997-4171. 
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Monitoring  unit 
shows  power 
protection  need 


An  economical  power  line  monitoring 
device,  which  offers  convenient, 
accurate  analysis  of  power  line  quality  at 
potential  electronic  installation  sites,  has 
been  designed  by  Sola  Electric,  of  Elk 
Grove  Village,  III.,  a  unit  of  General 
Signal. 

Sola’s  Power  Line  Monitor  gives  the 
user  concrete  indication  of  whether  the 
location  will  require  some  type  of  line 
conditioning  power  protection  equip¬ 
ment.  The  unit  is  also  intended  for  use  at 
existing  sites  where  it  quickly  determines 
whether  electronics  malfunctions  are 
being  caused  by  incoming  “dirty”  power. 

The  monitor  will  detect  and  identify  ail 
common  power  problems  including  high 
frequency  electrical  “noise”,  voltage 
spikes  and  drops,  longer  term  high  and 
low  voltage  conditions,  and  momentary 
power  failures.  It  also  offers  a  convenient 
reference  chart  of  typical  causes  and  re¬ 
commended  solutions  for  the  most  com¬ 
mon  power  problems  detected  on  the 
line. 

The  portable  device  simply  plugs  into 
any  115  VAC  outlet,  drawing  no  more 
than  5W.  When  a  disturbance  appears  on 
the  line,  the  unit  sounds  an  audible  alarm 
and  lights  any  of  six  red  LED  indicators 
to  identify  the  types  of  power  problem. 
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SOLA  power  line  monitoring  unit. 

Controls  include  a  self-test  button  to 
light  all  LEDs  and  a  clear  button  which 
resets  all  functions  after  an  alarm.  Also, 
the  audible  alarm  may  be  disabled  by  the 


user. 

The  unit  weighs  only  two  pounds,  mea¬ 
sures  7”L  X  5”H  X  3”W,  and  will 
accommodate  both  50  and  60  Hz  power. 
It’s  available  through  Sola’s  nationwide 
network  of  electrical  and  electronic  dis¬ 
tributors  at  a  price  of  $295. 

Sola  Electric  manufactures 
uninterruptible  power  source  (UPS)  sys¬ 
tems,  Micro/Minicomputer  Regulators, 
constant  voltage  transformers, 
staticmagnetic  line  voltage  regulators, 
computer  power  centers,  electronic  pow¬ 
er  supplies  and  ballasts  for  high-intensity 
discharge  (HID)  lighting. 
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Talk  about 
staffing  a 
corporation 
with 

experienced 

press 

engineers”.. 


NORM  BARTLETT 
Vice  President  of  Engineering 


As  I  hold  design  reviews  with  Carl  Hermach,  Don  Pullen,  Lee 
Bullen,  Bob  Hamilton,  Bob  Peterson,  Tom  Panzer,  John  Pupurs, 
Fred  Elia,  Paul  Zeugner,  Jim  Brown  and  many  others,  I  am  con¬ 
tinually  impressed. 

I  am  most  impressed  that  seldom  do  we  discuss  a  press  design 
that  has  not  been  a  previous  special  project  for  our  engineers. 

I  am  proud  to  be  a  member  of  that  distinguished  group! 


“We  serve  the  Newspaper  Industry” 


© 

PUBLISHERS  EQUIPMENT  CORPORATION 
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Carrollton,  Texas  75006  Telex:  732561  (TELESERV  DAL)  Dallas,  Texas  75240 
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Pa.  University  study  indicates  kenaf 
yieid  too  iow  for  commerciai  project 

Kenaf  is  a  warm  season  crop  which  has  split  plot.  The  experiment  was  replicated 
been  grown  commercially  as  far  north  as  four  times.  The  cultivar  Tainung#!  was 
North  Carolina.  Florida  has  been  the  ma-  seeded  at  both  locations  in  1980.  The  cul- 
jor  production  area  in  the  United  States,  tivar  G-51  was  planted  n  1981. 

Kenaf  can  be  grown  in  Pennsylvania,  The  plots  were  hand  harvested  at  Rock 
however,  it  appears  that  the  yield  poten-  Springs  on  December  1  and  at  Landisville 
tial  is  too  low  for  commercial  production,  on  December  2  in  1980.  The  plots  which 
Yield  levels  of  4  to  5  tons  of  dry  matter  per  were  planted  at  Landisville  in  198 1 ,  were 
acre  would  be  required  to  compete  eco-  hand  harvested  on  January  6,  1982.  At 
nomically  with  other  crops  grown  in  harvest,  samples  from  the  Centre  rows  of 
Pennsylvania.  each  plot  were  weighed  for  yield.  Sub- 

Recent  research  has  shown  that  kenaf  samples  were  collected  for  moisture 
fiber  may  be  used  for  pulp  production.  In  determination.  Prior  to  harvest,  plant 
many  areas  of  the  U.S.  a  source  of  pulp  population  and  height  readings  were 
for  the  manufacture  of  newsprint  has  taken. 

been  scarce  during  the  past  few  years.  As  A  fertilizer  application  of  50-50-50  lbs/ 
a  result,  the  newspaper  industry  has  acre  of  N,  P,0,,  and  K,0  was  applied 
become  very  interested  in  evaluating  the  prior  to  seeding.  Treflan  (0.5  lb  ai/acre) 
potential  yield  of  this  crop.  and  Tolban  (0.5  lb  ai/acre)  were  applied 

W.K.  Ulerich,  publisher  of  the  Clear-  for  weed  control  at  Landisville  and  Rock 
field  (Pa.)  Progress  inquired  about  the  Springs  respectively.  Two  applications  of 
possibility  and  potential  for  kenaf  pro-  Methoxychlor  25E  were  required  to  con¬ 
duction  in  Pennsylvania.  Later  his  news-  trol  Japanese  beetles  at  Rock  Springs  in 
paper.  The  Progress,  sponsored  a  kenaf  1980.  Japanese  beetles  were  not  a  prob- 
planting  program  with  the  Cooperative  lem  at  Landisville. 

Extension  Service,  The  Pennsylvania  Results  were  as  follows:  Rock  Springs 
State  University,  Department  of  Agro-  (1980).  The  average  dry  matter  yield  was 
nomy.  4127  Ibs/acre.  Seeding  rate  did  not 

O.  Elwood  Hatley,  Extension  Agro-  influence  yield  significantly.  Increasing 
nomist,  at  the  Pennsylvania  State  U  niver-  the  seeding  rate  tended  to  decrease  plant 
sity  was  the  project  leader  on  the  program  height,  whereas  increasing  the  seeding 
sponsored  by  the  newspaper.  The  details  rate  increased  the  population, 
of  his  report  follow.  Decreasing  the  row  spacing  from  36  to 

Research  plots  were  established  at  the  12  inches  increased  dry  matter  yield.  The 
Rock  Springs,  Pa.,  and  Landisville,  Pa.,  12  inch  row  spacing  was  significantly 
Research  Station  in  1980,  and  at  Land-  higher  than  either  24  or  36  inches.  Row 
isville  in  1981.  The  research  objectives  spacing  had  no  effect  on  plant  height, 
were  twofold:  l)to  determine  the  yield  however,  the  plant  population  was  low  in 
potential  of  kenaf;  2)to  determine  the  the  36  inch  spacing, 
influence  of  various  cultural  practices  on  Soil  crusting,  prior  to  emergence,  was  a 
productivity.  problem  at  Rock  Springs.  Emergence 

Kenaf  was  hand  planted  with  a  cone  was  approximately  50%  compared  to  75% 
seeder,  on  June  5  and  June  12,  1980,  at  at  Landisville.  It  appears  that  the  36  inch 
Rock  Springs  and  Landisville  respective-  row  spacing  was  effected  to  a  greater 
ly.  In  1981  the  plots  were  planted  at  Land-  extent  than  the  other  spacings. 
isville  on  June  11.  Three  seeding  rates  Landisville  (1980).  The  dry  matter 
(10,  20  and  30  Ibs/acre)  and  three  row  yield  averaged  4780  Ibs/acre.  Seeding  rate 
spacings  (12,  24  and  36  inches)  were  did  not  significantly  affect  yield.  Howev- 
included  in  each  test.  The  experimental  er,  increasing  the  seeding  rate  from  10  to 
design  was  a  split  plot  with  seeding  rates  30  Ibs/acre  decreased  plant  height  and 
as  the  main  plot  and  row  spacings  as  the  increased  plant  population. 

Yield  (pounds  dry  matter  per  acre) 


T  reatment 

1980 

Rock  Springs  Landisville 

1981 

Landisville 

Average 

Seeding  Rate  (Ib./A) 

10 

4642 

5004 

4668 

4771 

20 

4074 

4987 

4838 

4633 

30 

3666 

4351 

4443 

4153 

tow  Space  (in.) 

12 

3958 

4697 

4385 

4347 

24 

4271 

4951 

4590 

4604 

36 

4153 

4694 

4973 

4606 

KENAF  response  to  row  spacing  and  seeding  rote  treatments  during  1 980 
and  1981  tests  in  Pennsylvania. 
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Kenaf  did  not  respond  to  changes  in 
row  spacings.  Decreasing  the  row  space 
from  36  to  24  inches  increased  yields  sig¬ 
nificantly.  There  was  no  difference  in 
yield  between  12  and  24  inch  row  spac¬ 
ings.  Changes  in  row  spacing  did  not 
influence  either  plant  height  or  popula¬ 
tion. 

The  yield  of  kenaf  did  not  change  signi¬ 
ficantly  with  changes  in  seeding  rate. 
However,  the  20  Ib/acre  seeding  rate  had 
the  highest  yield  at  both  locations. 
Increasing  the  seeding  rate  decreased 
plant  height  and  increased  population. 

Landisville  (1981).  The  dry  matter 
yield  averaged  4650  Ibs/acre.  Increasing 
seeding  rate  from  10  to  30  Ibs/acre 
increased  yield  approximately  400  lbs/ 
acre.  Plant  height  was  decreased  and 
plant  population  was  increased  as  the 
seeding  rate  increased. 

Row  space  changes  did  not  affect  yield, 
plant  height  or  population. 

One  objective  of  this  study  was  to 
evaluate  the  yield  potential  of  kenaf  in 
Pennsylvania.  Kenaf  is  a  warm  season 
annual,  grown  commercially  in  the 
Southern  States.  Pennsylvania  is  out  of 
the  traditional  area  of  production  and  has 
a  considerably  shorter  growing  season 
which  could  limit  total  productivity  of 
kenaf.  Another  objective  was  to  evaluate 
management  factors  which  might  offset 
losses  in  productivity  caused  by  a  shorter 
growing  season.  The  two  factors  evalu¬ 
ated  were  seeding  rates  and  row  spacings. 

The  average  yield  of  kenaf,  averaged 
over  years  and  locations,  was  approx¬ 
imately  2.25  tons  of  dry  matter  per  acre. 
Planting  in  12  to  24  inch  row  spacings  or 
seeding  20  to  30  lbs.  per  acre  increased 
the  yield  to  approximately  2.4  tons  per 
acre. 

Spanish  dailies  buy 
Laserite  system 

The  Spanish  daily  newspaper,  El  Pais, 
published  in  Madrid,  Spain,  has  placed  an 
order  for  a  LASERITE  Facsimile  Net¬ 
work  which  will  enable  simultaneous 
publication  of  the  paper  in  Madrid  and 
Barcelona. 

This  will  be  the  first  installation  of  the 
new  Laserite  200  systems  in  Europe.  The 
network  will  consist  of  two  Laserite  200T 
transmitters  in  Madrid  and  two  Laserite 
200RE  receivers  in  Barcelona.  The  out¬ 
put  from  the  receivers  will  be  Elfasol 
electrostatic  offset  plates,  thus  eliminat¬ 
ing  the  need  to  use  film.  The  communica¬ 
tion  between  Madrid  and  Barcelona  will 
be  via  48KHz  link.  In  order  to  maintain 
the  required  transmission  speed  the  net¬ 
work  will  be  outfitted  with  Eocom  data 
compression/expansion  systems. 

Other  Laserite  flatbed  systems  pres¬ 
ently  installed  throughout  Europe  include 
direct  platemakers  for  local  production 
using  UV  and  electrostatic  plates,  and 
facsimile  networks  with  film  or  offset 
plate  output. 
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Wheat 


$4,053/4  KC 

$3.87  Wichita  at  wook's  cIom 


$4.75 

4.50 
4.25 
4.00 
3.75 

3.50 

May  June  July  Aug.  Seot.  Oct.  Nov.  Dec.  Jan.  Feb.  March  April 

1981  Source.  Cesh.  Garvey  Grain  Futures  Hoigerson  Gram 

Falkland  Island  crisis  fuels  wheat  prices 


$72.00 
70.00 
68.00 
66.00 
64.00 
62.00 
60.00 
58.00 

May  June  July  .Aug.  Sept.  Oct.  Nov.  Dec.  Jan.  Feb.  March  April. 

1981  Source  US.  Oeoartment  al  Atriculture 

Limited  slaughter  cattle  supplies  continue  to  fuel  steer  prices  higher 

TWO  CHARTS  produced  by  the  Hewlett-Packard  graphics  system  present 
daily  the  latest  prices  of  Whrot  and  Western  Kansas  Steers. 


Graphic 

(Continued  from  page  34) 


since  the  HP  software  was  ready,  the 
paper  could  get  test  charts  for  making 
veloxes  which  the  paper  could  not  do 
with  the  Apple  II. 

The  Eagle-Beacon  purchased  a  Hew¬ 
lett-Packard  stand-alone  model  2647A 
terminal  and  a  model  9872C  graphics  plot¬ 
ter  and  began  expanded  farm  coverage  in 
November.  The  paper  also  purchased  a 
Hewlett-Packard  model  9111A  graphics 
tablet.  The  graphics  tablet  allows  the 
paper  to  store  on  tape  certain  recurring 
logos  and  graphic  items  that  are  too  com¬ 
plex  to  be  generated  by  the  normal  plotter 
software.  However,  the  tablet  has  not 
been  brought  into  service  as  yet. 

Software  that  is  provided  with  the  H-P 
system  is  called  MULTIPLOT,  and  can 
do  bar  and  pie  charts  with  ease,  and  line 
graphs  with  a  little  more  concentration. 
The  Eagle-Beacon  also  wrote  its  own  pro¬ 
gram  in  BASIC  for  making  a  weekly  line 
graph  of  temperature  ranges  for  the  Sun¬ 
day  weather  page. 

Most  of  the  papers  charts  are  updated 
each  time  on  casette  tape  from  data  pre¬ 
viously  on  file,  to  eliminate  the  need  for 
extensive  re-keying  of  information.  Also, 
most  of  the  charts  are  handled  by  clerk- 
level  personnel,  in  far  quicker  timeframes 
than  the  paper’s  artists  would  need  to 
generate  the  charts.  Artists  use  the  equip¬ 
ment  at  times  to  figure  proportions  before 
making  more  complex  graphics  them- 
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selves. 

While  the  2647A  is  capable  of  being 
brought  online  to  the  Eagle-Beacon's  HP- 
3000  business  computers,  this  has  not 
been  done  to  date. 

The  HP  plotter  has  8-color  capability  in 
the  standard  model  and  except  for  some 
in-house  uses  in  accounting  and  advertis¬ 
ing,  the  newsroom  uses  black-and-white 
only.  What  color  charts  that  are  run  in  the 
newspaper  are  done  with  the  normal 
method  of  cutting  flaps,  but  the  computer 
and  plotter  do  the  tough  work. 

Murray  said  the  results  of  going  direct 
to  velox  from  the  black  ink  on  the  plotter 
have  been  about  “B-i-”  and  the  news¬ 
room  had  to  play  around  with  paper  until 
they  found  what  reproduced  best.  A 
check  is  made  for  worn-out  plotter  pens. 
The  newsroom  does  not  use  the  printing 
that  the  plotter  generates  since  it  is  con¬ 
sidered  not  attractive.  Type  is  set  to  go 
along  with  the  graphics  and  pasted  down 
in  the  composing  room. 

Murray  indicated  that  service  had  been 
somewhat  of  a  problem  because  the 
newspaper  had  the  only  model  9872C  in 
Wichita,  and  one  of  a  very  few  2647 As. 
According  to  Murray,  the  HP  service 
people  did  not  seem  well-versed  on  the 
equipment,  particularly  when  a  problem 
is  a  come-and-go  elusive  one. 

Since  the  Eagle-Beacon  purchased  its 
HP  system,  Murray  said  Tandy  (Radio 
Shack)  now  sells  a  plotter  to  run  off  most 
of  their  computers  (particularly  a  Model 
II),  and  software  is  provided.  Apple,  he 
believes,  now  markets  software  for 
graphics. 


Cut-off  control 
unit  designed 
for  web  presses 

HurletronAltair  has  designed  an  auto¬ 
matic  cut-off  control,  part  of  the  microp¬ 
rocessor  based  technology  available  for 
web-fed  presses.  The  controller  is  a  single 
board  pull-out.  plug-in  component  using 
reliable,  integrated  solid  state  circuitry. 

Register  conditions  are  sensed  with  the 
design  of  the  Hurletron  705  panchromatic 
scanner.  The  scanner  will  pick  up  register 
marks  as  small  as  .032”  and  is  positioned 

away  for  the  web.  Marks  are  detected 
over  the  full  range  of  press  speed  and 
appropriate  corrections  computed  each 
revolution.  The  computations  from  this 
device  are  digital  and  proportional  to  the 
rate  of  change  and  magnitude  of  misregis- 
ter,  press  speed  and  compensator  torque 
requirements.  The  result  of  these  com¬ 
putations  is  an  increase  of  productivity 
and  profits  by  the  reduction  of  cut-off 
register  waste  at  all  press  speeds  and 
operating  conditions. 

The  automatic  register  set  up  pro¬ 
cedure  for  this  control  is  a  pushbutton 
operation.  This  system  eliminates  press 
mounted  components  requiring  adjust¬ 
ment  or  “phasing-in”  during  set  ups. 
After  desired  register  positioning  is 
established,  depressng  a  pushbutton  will 
automatically  set  up  this  system  on  a  pre¬ 
selected  register  mark.  Once  installed  for 
a  particular  operation,  further  day  to  day 
adjustments  are  not  required. 

The  automatic  cut-off  control  microp¬ 
rocessor  is  extremely  flexible  in  that  the 
inspection  zone,  correction  rates  and  sys¬ 
tem  sensitivity  are  adjustable  to  optimize 
the  control  for  any  press  operation.  The 
unit  consists  of  the  Hurletron  705  pan¬ 
chromatic  scanner,  power  supply,  motor 
controller,  and  operator's  panel,  and  fea¬ 
tures  a  battery  backed  set  point  storage  to 
retain  intelligence  following  shutdown 
periods. 

Some  of  the  supporting  features  of  the 
system  allow  for  remote  controls  for  con¬ 
sole  or  remote  electric  location. 


HURLETRONALTAIR  cut-off  control 
unit  for  web-fed  presses. 
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ARTIST'S  RENDITION  of  the  recently  opened  20,000  square  foot  plant  of 
the  Statesboro  Herald  Publishing  Company  of  Georgia.  The  building  and 
publishing  company,  located  at  1  Herald  Square  in  Statesboro,  Ga.,  is 
owned  by  AAorris  Newspaper  Corporation  of  S^annah,  Ga.  Herald  Publish¬ 
ing  Company  publishes  the  daily  Statesboro  Herald,  the  weekly  Southern 
Beacon,  The  Statesboro  Area  Penny  Saver  and  the  Tri  County  Penny  Saver  in 
Hinesville,  Ga.  The  company  has  installed  an  eight  unit  Goss  Community  press 
with  s/c  folder  and  upper  former.  The  facilities  include  an  area  designated  for 
future  expansion  into  cablecasting. 


Woodward  goes  into 
database  business 

Through  Tel  Graphics,  Inc.,  a  wholly- 
owned  subsidiary.  Woodward  Com¬ 
munications,  Inc.,  Dubuque,  lA.,  has 
announced  completion  of  a  contractual 
agreement  with  Commercial  Databanks, 
Inc.,  Titusville,  FL.,  to  provide  venture 
capital  for  a  computer-based  marketing 
service. 

Commercial  Databanks,  Inc.  first  ven¬ 
ture  will  be  “Aerodata,”  a  service  utiliz¬ 
ing  the  most  advanced  technology  in 
computer  and  telecommunication  sci¬ 
ence  to  give  aircraft  dealers  and  brokers  a 
substantial  edge  in  the  aircraft  market. 
Via  the  computer,  dealers  and  clients  can 
access  an  up-to-date  airplane  inventory 
avoiding  a  time-consuming  search 
through  trade  publications.  The  speed  of 
the  service  allows  dealers  and  clients  to 
respond,  thus  avoiding  unnecessary 
inventory  “floorplanning”  expense. 

In  addition  to  Aerodata,  other  services 
available  thru  the  CRT  terminals  located 
in  clients  offices  are  electronic  mail,  UPI 
news,  UPI  stock  market  report  and  the 
Official  Airline  Guide.  Software  for  the 
services  was  developed  by  Dialcom  Inc., 
of  Silver  Springs,  MD. 

This  venture  marks  the  first  move  by 
Woodward  Communications,  Inc.  into 
the  new  electronic  media  field.  Although 
Woodward  employees  will  not  be 
involved  in  the  operational  functions  of 
Commercial  Databanks,  Inc.,  three 
executives  will  serve  on  the  board  of 
directors  of  the  new  corporation.  Nor¬ 
man  McMullin,  vicepresident- 
newspapers,  will  serve  as  secretary  of 
Commercial  Databanks,  Inc.  and  liaison 
between  WCI  and  Commercial  Data¬ 
banks,  Inc.  William  Skemp,  treasurer  of 
WCI,  will  also  serve  as  treasurer  of  the 
new  corporation. 

In  commenting  on  the  venture,  William 
Woodward,  president  of  WCI  stated, 
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“This  seemed  to  be  an  obvious  first  step 
in  diversification  and  to  position  our¬ 
selves  in  a  national  venture  involving  the 
new  electronic  media.” 

Woodward  Communications,  Inc.  con¬ 
sists  of  Dubuque  (Iowa)  Telegraph  Her¬ 
ald',  Waverly  Newspapers,  Waverly, 
Iowa;  six  radio  stations  located  in  Dubu¬ 
que,  Appleton,  WI,  and  Lincoln,  NB; and 
four  free  distribution  shoppers  circulated 
in  southwestern  Wisconsir  and  eastern 
Iowa. 

Librarians  announce 
consultant  service 

The  Newspaper  Division  of  Special 
Libraries  Association  is  offering  a  Con¬ 
sultant  Referral  Service.  The  list  of  con¬ 
sultants  is  made  up  of  persons 
experienced  in  the  field  of  newspaper 
librarianship  and  installation  of  auto¬ 
mated  systems  in  newspaper  libraries. 
The  Referral  Service  offers  to  put  any 
interested  client  in  touch  with  qualified 
persons. 

The  final  selection  of  a  consultant  will 
be  made  by  the  newspaper  concerned, 
and  all  arrangements  concerning  dates, 
transportation,  expenses  or  fees  will  be 
made  directly  between  the  two  parties 
without  the  participation  of  the  Consul¬ 
tant  Referral  Service. 

The  Newspaper  Division-SLA  is  an 
international  professional  organization 
for  newspaper  librarians  concerned  with 
maintaining  high  standards,  developing 
new,  improved  means  of  storage  and  re¬ 
trieval  of  newspaper  information,  and 
providing  advanced  training  for  members 
in  all  areas,  especially  that  of  automated 
systems. 

Newspapers  wishing  to  make  use  of 
this  new  service  should  contact;  Barbara 
Newcombe;  Editorial  Information 
Center;  Chicago  Tribune-,  435  N.  Michi¬ 
gan  Ave.,  Chicago,  IL  6061 1 ;  phone:  312- 
222-  4265. 


MJiN.‘Roiand  unveils 
web  offset  press 

The  Newspaper  Press  Division  of 
M. A. N. -Roland  USA,  Inc.,  has 
announced  a  new  16-page  web  offset 
press  for  the  mid-range  daily  newspaper, 
the  UNIMAN  4/2.  The  press  will  be 
unveiled  in  June  at  both  DRUPA  in  Dus- 
seldorf,  West  Germany,  and  at  the 
ANPA/RI  Production  Management  Con¬ 
ference  in  Dallas. 

According  to  the  manufacturer,  the 
UNIMAN  4/2  is  an  arch  type  blanket  to 
blanket,  4-plate  wide  web  press,  available 
in  cut-offs  of  22”  and  22  ’A”.  Color  capac¬ 
ity  is  provided  by  optional  2  cylinder, 
right  or  left  hand  color  decks  that  can  be 
mounted  easily  on  any  unit  and  are  com¬ 
pletely  disengageable  from  the  printing 
units. 

The  press  is  available  with  either  a 
heavy  duty  2: 1  newspaper  type  folder  or  a 
2:3:2  jaw  type  which  is  ideal  for  com¬ 
mercial  work  as  well  as  newspaper 
because  of  its  high  degree  of  accuracy  in 
the  fold. 

A  choice  of  paper  feeds  is  available 
with  either  reels,  tensions  and  pasters, 
substructure  or  floor  mounted,  or  double 
position  roll  stands  that  can  be  stacked 
three  high  with  42”  diameter  rolls. 

The  UNIMAN  4/2  is  designed  for 
reliability,  ease  of  operation  and  low 
maintenance,  according  to  the 
manufacturer.  Quick  plate  lock-up,  runn¬ 
ing  registers,  built-in  wash-up  devices, 
uniform  tensioning  of  blankets  and  ease 
of  access  to  inking  and  spiral  brush 
dampening  systems  offer  substantial  sav¬ 
ings  in  production  time  and  costs. 

On  April  15,  1982,  M.A.N.-Roland 
USA,  Inc.,  became  the  new  name  for 
M.A.N.-Wood  Industries,  Inc.,  and 
Wood-Hoe  Division.  The  names  Wood 
and  Hoe  were  also  retired  by  the  name 
change. 
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1982 

March 

Linage 

Th«  following  linogo  tabulations  hovo  boon  compilod  by 
Modia  Rocords,  Inc.  for  tbo  oxcluslvo  publication  of  Iditor 
A  Rublishor.  Thoy  may  not  bo  roprintod  or  puMishod  in 
any  form  without  oxplicit  pormission  from  Modia  Roc* 
ords,  Inc.  NOTE:  Nowspopors  markod  with  codo  bolow 
includo  odvortising  in  Parodo  or  Family  Wookly^ 
approximato  linogo  as  follows: 

*Parado-44,835  tFcunily  Wookly-65«SS2 

1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ATLANTA.  GA. 

ConstituTioo-m .  2.815,680  460,656  2.988,052  523,692 

iournal-e .  2,803,147  507.044  2.943.471  511,820 

Journal  &  Constitution  s  1,740,652  497,160  2,055,007  506,026 

Journal  &Constitution-sat  490  697  _  445.507  _ 

Grond  Total  7,850,176  1,464,860  8,432.037  1,541,538 

NOTE;  Consitution-m  ond  Joornal  e  puOlished  5  days  o  week  only 


‘News  Americon-S  . 

BALTIMORE.  MO. 

.  516,564  39.728 

562,855 

192,196 

News  Americon-e  ... 

.  1,010,003 

993,667 

41,664 

Sun-m . 

1,998,534 

189.104 

1,691,656 

86,006 

Sun-e 

.  1,959,277 

189,036 

1,860,416 

85,717 

Sun-S . 

1 .996.667 

111  392 

2.<»1.6I3 

169  798 

Grond  Totol . 

7,481,065 

529,260 

7,573,207 

575,383 

Record-e. 

BERGEN  COUNTY.  NJ. 

2.414,310  411,360  2,378,018 

368,581 

•Record-S  . 

.  1.738.692 

305.160 

2.046.629 

337.832 

Grond  Totol 

4,153,002 

716,520 

4,424,847 

706,413 

NOTE:  Record-e  publi^ied  5  days  o 

week  only 

BOSTON, 

,  MASS. 

Herald  Amencon-m 

761,438 

44,896 

720,756 

78,779 

Herold  Americon-S.. 

.  .  470.596 

159,512 

460,481 

247,241 

Globed 

....  2,474,223 

138,085 

2,532,280 

141,498 

•Globe  S . 

.  2.602.412 

197.872 

3.157,112 

277.808 

Grond  Total 

6,308,669 

540,365 

6,870,629 

745,326 

NOTE:  Herold  American  m  onO  S  chonged  from  r 

line  i.olumn  broadsheet  to 

seven-column  tabloid  Sept  13,  1981 

BUFFALO.  N.Y. 

Courier  Express-m  . 

834,421 

14,387 

826,256 

47,746 

•Courier  Express-S. 

.  917,324 

25.224 

1,148,316 

130,872 

News-e 

2,276,476 

56.618 

2,271.113 

7,043 

News  S 

503.322 

63V44 

461  729 

90.240 

Grand  Total 

4,531,543 

159.973 

4,707.414 

275,901 

NOTE:  Effective  Oct.  5,  1981  the  Courier  Express  » 

Ti  ond  S,  ond  effective  Aug. 

3.  1981  the  News  e 

ond  S  changed  from  6  to  9-columr)  width. 

CAMDEN.  NJ. 

Courier  Post-e . 

.  1.924.108 

38,664 

1,823,539 

86,084 

t*Couner  Post-S. ... 

.  811  702 

852.809  _ 

6.240 

Grond  Total 

2,735,810 

65.448 

2,676,348 

92,324 

NOTE  Effective  Sundoy,  Jon  31,  1982  the  Courier-Post  stoned  publishing 
Porode  mogo^ine 


CHARLOni.  N.C. 


News  e  . 

1,398,455  88. /84 

1,511,371 

153,496 

Observer-m 

1,7)4,403  390,914 

1,771,499 

156,824 

•Observer-S. . 

883.206  232.233 

-Lia^45 

227.539 

Grand  Totol 

3,996,064  711,931 

4,421,6)5 

537,859 

NOTE:  News-e  published  5  doys  o  week  only  Lost  Sot  publication  Feb.  27, 
1982 

CHICAGO,  ILL. 

Tribune-m 

2,993,384  2.239,626 

3,306,856 

3.090,558 

Tribune-S 

1,803,026  905,536 

2,716,717 

1,112,423 

Sun •  Times  m 

2,395,53/  714,593 

2,508.332 

496.091 

*Sun  Times-S 

699.377  54J.825 

^76.28? 

633.702 

Grand  Totol 

7,891.324  4.403.580 

9,508,192 

5,332,774 

CINCINNATI,  OHIO 

Enquirer -m 

2,878,748 

2,9/7,367 

7,392 

Enquirer  S 

1,625,910  15,552 

2,191,925 

30,832 

Post  e 

1.463.650  _ 

1.253.092 

_ 32-i22 

Grand  Totol 

5,968,308  15,552 

6,422,384 

77,553 

NOTE  Enquirer-m  ond  S  ond  Post  changed  from  n 
Mor  29,1982 

ine-cofumn  to  six-column 

Ploin  Deoler  m. 

CLIVEIAND.  OHIO 

2,729,245  322,607 

2,849,387 

337,233 

Pkiin  Deoler  S 

1,487.089 

79.643 

2,047,887 

142.997 

Press  e 

1,630,773 

217.219 

1,804  471 

251,262 

Press  S 

257.y5v 

■  27.628 

_ 

_ 

Grand  Total 

6,105,066 

747,097 

6,701.745 

731,492 

NOTE.  Effective  Aug  2, 1981  the  Press  stoned  publishing  o  Sunday  edition. 
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1982  1981 


FULL  RUN  PART  RUN 

FULL  RUN  1 

PART  RUN 

OAUAS,  TEX. 

News*m  . 

4,795,632  242,903 

4,657,017 

258,239 

•News-S . . 

.  2,4)7,138  229,513 

2,762,553 

323,265 

Times  Herold-« . 

.  4,230,344  172,960 

4,082,858 

176,979 

Times  Herold-S . 

.  2  176.490  156.752 

l*72.5fX) 

154.972 

Grand  Total . 

. 13.619,604  802.128 

13,975,018 

913,455 

NOTE:  Effective  Sundoy,  Jon  3,  1982  the  News  started  publishing  Porode 

riKigozine 

DAYTON,  OHIO 

Journal  Herold-m 

1,467,945  91,023 

1,400,631 

98,470 

News-e . . 

.  1.488.783  468.915 

1,445J56 

308,749 

•News-S . 

.  845.123  _ _ 

l.l<5.535 

_ L322 

Grond  Total  . 

3,801,851  559,938 

3,991,424 

414,611 

DENVER,  COLO. 

Rocky  Mt  News-m 

.  4,427,351 

4,227,960 

•Rocky  Mt  News-S 

1,181,408 

1.245,912 

Post< . 

3J67J71  I05A33 

3.019.368 

105J36 

Posts... 

2.102.458 

2629  283 

Grond  Totol . 

10.978,588  105,633 

11,122,523 

105,236 

NOTE-  Rocky  Mountain  News-m  ond  S  changed  from  sw-column  tabloid  to 

seven-column  tabloid  Mor  2,  1982. 

DETROIT,  MKH. 

Free  Press-m . 

1,961,436  377J78 

2,085,664 

365.042 

•Free  Press  S . 

705,446  208,770 

932,712 

220,586 

News-e  .  .  . 

2,421,124  454.403 

2A22.547 

505.188 

News-S. 

1.272.068  385.846 

1,867.454 

268.379 

Grand  Total . 

6,360,094  1,426,297 

7,528J77 

U59,195 

ERIE,  RA. 

Times-e . 

.  1,299,284  4.736 

1,272,040 

2,560 

•Times  News-S . 

.  824,758  58.664 

1.Q09.I56 

_ isa 

Grand  Totol . 

.  2.124.042  63,400 

2,281,198 

10,064 

FORT  LAUDERDALE,  1 

FLA. 

News-e . 

3,481.756  563,435 

4,183,630 

520,293 

•News  &  Sun  Sentinel-S  1,602,250  432.494 

2,240,419 

557,720 

News  &  Sun  Sentinel-sat  1,100,928 

1,478,632 

Sun  Sentinel-m 

3.520.253  1.IB3.325 

4.380.004 

603.362 

Grand  Total . 

.  9,705,189  2,179.254 

12,282,685 

1,661,375 

NOTE:  News-e  ond  Sun  Sentmel-m  published  5  doys  o  week  only 

GREENWICH/STAMFORO 

,  CONN. 

Timee 

1,547,918  16,032 

rTime-S . 

.  586.014 

Advocote-e . 

.  1,9X,717  79,992 

tA(fvocate-S 

601.445  _ 

Grond  Total . 

4,666,094  96,024 

NOTE:  Figures  for  1981  not  ovoiloble. 


1962 

1961 

FUU  RUN  PART  RUN 

FUU  RUN 

PART  RUN 

HARTFORD,  CONN. 

Couront-m 

2,449,731  457.959 

2,469,716 

502.577 

•Couront-S  . 

.  1J7V.469  546.856 

1.606.662 

<66390 

Grond  Totol . 

3,729,20(1  1.004315 

4,078378 

968,967 

NOTE  Couront-S  Porode  lost  publication  Feb  28,  1982 

HONOLULU,  HAWAII 

Abvertiser-m . 

._  2.471,065 

2317,783 

Star  BuHetm-e  . . 

2.560333 

2349352 

•Star  Bulletin  A 

Atbertiser-S 

1  229  034 

1.747341 

Grand  Total . . 

...  6J53J52 

7314,976 

HOUSTON,  TEX. 

Chromcle-e  . 

6382361  603,139 

5,715,734 

611.952 

Chfonicle-S . . 

2320333  195373 

3.468365 

376.483 

Posi-m  . 

4,693.084  430,078 

4,598.643 

524324 

•Posts 

1.490.455  404,064 

1.920381 

366308 

Grand  Total . 

..15,086,433  1^32,574 

15.702.923 

1379367 

KANSAS  CITY  MO. 

Times-m . 

..  1384.185  424.098 

),939A30 

458.980 

iHK-t  _ 

-.  1.025,153  216346 

1,043,145 

122,941 

StorS 

1.103.034  287 J24 

1343.159 

Grand  Total 

4312372  927370 

4,525.934 

846.733 

KNOXVILU,  HNN. 

Journol-m  . 

1352396  95350 

1379320 

52,439 

News-Sentinel-e  _ 

.  1.514.668  172367 

1.573,920 

71383 

•News  Sentmel-S 

637,724  74,400 

1.137363 

_ m 

Grand  Total  . 

3,604,788  342,217 

4,090.403 

124396 

NOTE.  Journol-m  and  News  Sentinel-e  and  S  changed  from  nme  to  su- 

column  effective  July 

1.1961 

LITTLE  ROCK,  ARK. 

Afionsos  Go/ette-m. 

.  978,437  214.806 

1.075398 

303,936 

•Arkonsos  Gcuette-S 

562.325  187308 

795.395 

156372 

Grand  Total  . 

1,540,762  402,016 

1^70,693 

460 J06 

NOTE  Arkonsos  Gozette-rr.  and  S  changed  from  nme  to  su-column  width 

Jon  1.  1982 

LONG  ISLAND,  N.Y. 

Newsboy  e  . 

2,752.568  853,493 

2,516,497 

694,41) 

Newsdoy-S 

.  1  39;  .628  823.616 

1391.732 

780.667 

Grond  Total.  _ 

...  4.144,196  1,677.109 

4,10ej29 

1,475,078 

LOS  ANGELU,  CAUF. 

Tmtes-m  . . 

.  5337,887  2,981382 

5.140.7)0 

2,B50A42 

Times  S 

2,694  J62  1 ,242,782 

3,774303 

1,718395 

HerolO  Examiner  e 

1,092,057  168,603 

917.957 

173A71 

Herold  Exommer  S 

256.501  63316 

388.9M 

_ JL<4< 

Grand  Total . . . 

...  9380,707  4,455383 

10321.800 

A.m:272 

(Continued  on  page  40) 

Ad  Expenditiii’e  Trends 
March  1982 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  S 
PUBLISHER  from  Media  Records — 54  Cities  Report 


Classifications 


1982 

(000) 

Omitted 


1981 

(000) 

Omitted 


Dollar 

(000) 

Omitted 


Change 

% 


March . 

. $  419,939 

378,062 

41,877 

11,1 

First  Three  Months 

1,129,607 

987,340 

142,267 

-t- 

14,4 

Department  Stores 
(Included  in  Retail) 

March . 

89,640 

80,576 

-1- 

9,064 

-t- 

11.2 

First  Three  Months 

228,204 

199,887 

28,317 

-t- 

14.2 

General 

March . 

.  128,803 

123,908 

+ 

4,895 

-1- 

4.0 

First  Three  Months 

368,566 

317  703 

50,863 

-F 

16.0 

Automotive 

March . 

25,765 

20,393 

5,372 

+ 

263 

First  Three  Months 

69.924 

52,618 

17,306 

-F 

329 

Financial 

March . 

31,260 

28,409 

-1- 

2,851 

-F 

10.0 

First  Three  Months 

99,862 

81,501 

-F 

18,361 

-F 

22.5 

Classified 

March . 

.  218,488 

218,939 

— 

451 

- 

0,2 

First  Three  Months 

624,161 

588,813 

35,348 

-F 

6.0 

Total  Advertising 

March  .. 

824,255 

769,711 

-t- 

54,044 

7  1 

First  Three  Months 

2,292,120 

2,027,975 

-t- 

264,145 

-F 

13.0 
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1982  1981 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


UnsgB—iCont’d  from  page  39) 

1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

lOS  Af«GILES/SAN  PEMUNDO  VALLEY,  CALIE. 


News  m  2^6.089  61-1,784  3,161,153  730,032 

•News-S .  914.453  212.644  1. 340.228  139.380 

Grand  Total .  3,740,542  824,428  4,501,381  869,412 

MUMPHIS,  nNN. 

Coinnefcial  Appeol-m .  2,101,001  291.386  2,184,469  144.106 

Commmereiol  Appeol-S  982.561  236,604  1,463,437 

Press-Scmilar-e .  1.658.985  176.198  1.620.680  144  937 

Grand  Tolol .  4.742,547  704,188  5,268,586  289,043 

NASHVILLE,  HNN. 

8onner-e .  1,445,592  317,037  1,983,879  222,100 

Tennessean-m .  1.377,136  356.412  2.048.632  222.244 

•Tetmesseon-S .  853.522  212.904  1.422.579  167.100 

Grand  Total .  3,676,250  886,353  5,455,090  611,444 


NOTE:  Oonner-e  and  Tennesseon-m  and  5  changed  from  nine  to  six<olumn 
effective  July  1. 1981. 


NEW  TOAK,  N.T. 

Times-m .  3,309,826  310,167  3,222,197  207,170 

Times-S  3,345,069  1,625,710  3,882,456  1,472,828 

News-m  .  1,229,800  1.493,902  1,272,483  1,259,223 

News-S  547.649  1,008.789  724.687  1,458,037 

Post-e  1.063.654  858.247  _ 

Grand  Total .  9,495,998  4,438,568  9,960,070  4,397,258 

NOTE:  Post-e  chonged  from  sli-colunin  tabloid  to  seven-cohimn  tabloid 
Segt  1. 1981 

NEWAAK,  NJ. 

Star  Ledger-m .  3J12,907  201,974  3,039,529  153,786 

•Star  Ledger  s .  2382.441  172.364  2.815.709  144.112 

Grand  Total .  5,695,348  374,338  5,855,238  297,898 

OAKLAND,  CALIF. 

Tribuneni  2.033,174  447,962  1,914,024  295,882 

•Tribunes  785.337  38.640  1.293.122  28.208 

Grand  Total  2,818,511  486.602  3307,146  324.090 

OAANOE  COUNTY,  CALIF. 

Register-d .  4,728322  165,768  5,027,237  121,176 

tRegister-S .  1.813.329  11.328  2.453.631  _ 

Grand  Total .  6,541351  177,096  7,490,868  121,176 

AASSAIC,  NJ. 

Herald  News-e .  924345  253382  1.086,831  102.607 

ttferald  News-S .  477.084  167.808  540.046  229.488 

Grand  Total .  1,401,329  421,090  1,626,877  332,095 

AATEASON,  NJ. 

News-d .  904.591  103.992  883.650  53.504 

Grand  Totol .  904,591  103,992  883,650  53,504 

AEOAIA,  ILL. 

Joumol  Stor-d .  1,565,953  123,408  1,499,953  109,244 

•Journal  Stor-S .  715370  124  552  905.404  33.176 

Grand  Total .  2,281323  247,960  2,405,357  142,420 

miLAOELPHIA,  PA. 

8ulletin-e  1,176,814  486,202 

•Bulletins  510,858  394,807 

Inquirer-m .  2325,044  336,623  1,799,044  149,296 

Inquirer-S .  1,720,075  575,466  2,112,646  472,728 

News-e .  1.171.387  23.664  818  739  14  880 

Grand  Total .  5,116,506  935,753  6,418,101  1,517,913 

NOTE:  Bulletin-e  and  S  ceosed  publication  Jon.  29,  1982 

PITTSSUAOH,  PA. 

Post  Gazette  m  1,103,999  473,786  1,105,432  486,105 

Press-e  2,121.698  510,965  2,052,435  567,309 

•Press-S  1.961.604  _  2.279.486  22.272 

Grand  Totol  5,187,301  984,751  5,437,353  1,075,686 

PAOVIDENCE,  A.I. 

Bulletin-e .  1,539322  601347  1,582,747  469,087 

Joumol-m .  1313,783  314,404  1,537,577  318,836 

Journol-S .  1367.924  103.624  1.712.466  167  288 

Grand  Total .  4,421,029  1,019375  4,832,790  955,211 


NOTE:  Bulletin-e  and  Journol-m  has  o  combined  sot.  edition.  The  linage  is 
shown  only  in  the  Bulletin-e 


AOCHESTEA,  N.Y. 

Democrat  &  Chronicle-m  1,783,832  110,137  1  319.834  135,071 

Democrat  4  Chronicle-S  1,097377  114,570  1,202,971  173,432 


Times  Unkm-e .  1352.445  71.426  1.544.194  82029 

Grand  Total .  4,533,954  296,133  4,366,999  390,532 

NOTE:  Times  Umon-e  published  5  days  o  week  only. 

ST.  PnEASAUAO,  FLA. 

Independent-e .  2,115,976  11,000  2329,622  53,225 

Tknes-m .  2,816,979  1,354,848  3,016361  1346,044 

•Time$-S .  1.608.696  423.317  1.969.190  650.510 

Grand  Total .  6,541351  1,789,165  7315,173  2,049,779 
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1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  ANTONIO,  TEX. 


Express-m . 

.  2,559,514 

365,256 

2,389,059 

216,760 

tExpress-News-S _ 

.  1,400,318 

114,908 

1,501,072 

116,944 

Express-News-sat . 

615,858 

582,»5 

News-e . 

2,374,370 

369X6 

2X7,247 

264,216 

light-e 

2,437,309 

425,184 

2,324,785 

342,240 

•Lights 

1,250X7 

113,468 

1,714,544 

118X4 

light-sot . 

547.3X 

442983 

Grand  Totol . 

11,185,006 

1,388,352 

11,251,895 

1,058,384 

NOTE:  Express-m,  News-e  and  Light-e  published  5  days  a  week  only. 


SAN  DIEOO,  CALIF. 


Union-m . 

.  3,290,092 

390,899 

3,177,131 

163,984 

•Union-S . 

.  1.601,910 

45,880 

1,974,X7 

37,568 

Tribune-e . 

.  3.692.814 

m)w 

3.514.732 

163.694 

Grand  Totol . 

.  8,584,816 

890,879 

8,666,250 

365.246 

SJLN  FAANCISCO,  CALIF. 

Chronicle-m . 

.  2,339,149 

674,724 

2,X5,782 

863,284 

Exominer-e . 

.  2,318,52d 

667,532 

2,297,526 

845,786 

Examiner  &  Chronicle-S.  1.244.996 

401.072 

261.792 

Grand  Totol . 

.  5,902X5  1,743,328 

6,326,883 

1,970,862 

SAN  iOSip  CAUf . 

Mercury-m . 

.  4,890,099 

612,740 

5.X1.633 

254,910 

News-e . 

.  4,042,645 

613,882 

4,397,036 

254,797 

•Mercury-News-S . 

.  2.121X7 

30.760 

2.MI.9g4 

_ ILZfifi 

Grand  Totol . 

. 11,054,021 

1,257,382 

12,2X473 

527,407 

NOTE:  Mercury-m  ond  News-e  hove 

0  combined  sot.  edition.  The  linoge  is 

only  shown  in  the  Mercury-m. 

SHRCViPOATp  LA. 

Joumal-e . 

.  1,588,467 

79,024 

1,440,245 

118,528 

Times-m . 

.  2,148,567 

108,304 

2,098,152 

94,560 

.  1.021.640 

30  688 

1  130437 

Grand  Totol . 

.  4,758,674 

218,016 

4,668,834 

213,0X 

SYRACUSEp  N.Y. 

Herald  Joumol-e . 

.  1,543,512 

94,554 

1.XS.060 

11,804 

•Herold-AmericQn'S 

.  953,365 

9,698 

902,525 

132,550 

Post  Stondord-m . 

.  1.297.312 

129.792 

1.174.105 

88.783 

Grond  Total . 

.  3,794,189 

234.044 

3,681,690 

233,137 

TAMRAp  FLA. 

Tribune-m . 

.  2,850,X7  1,022,877 

2,973,855 

845,396 

•Tribwie-S . 

.  1,466,109 

194.075 

1,903,532 

115,199 

Times-e . 

.  1.974.887 

2.M5.919 

Grond  Total . 

.  6,291,663  1,216,952 

6,963.306 

960,595 

WASHINGTONp  D.C. 

Post-m . 

5,564X6 

748,949 

4,955,X5 

550,462 

•Post-S . 

.  2,003J90 

582,226 

2,553,158 

690,028 

$toi-e 

1,797,143 

241,394 

Stai  S 

_ 

834.946 

10R.288 

Grand  Total . 

7,567,666  1,X1,175 

10.140,252 

1,591,872 

NOTE:  Star-e  and  S  ceased  publication  Aug.  7,  1981 

WJLSHINOTON,  D.C.  JOUANALS 

Alexondrio  Journol-m 847,694 

Prince  George's  Joumol-m  682,287 
Montgomery  Joumol-m..  731,473 

Foirfox  Joumol-m .  964,694 

Arlington  Joumol-m .  860.674 

Grand  Totol .  4,086,822 

NOTE:  Figures  for  1981  not  ovoiloble. 

WESTCHESTEA  AOCKLANO,  N.Y. 

Reporter  Dispotch-e .  1,407,053  157,776  1,456,138  191,832 

Reporter  Dispotch-S .  792.234  157.016  1.021.265  43.296 

Grand  Totol .  2,199,287  314,792  2,477,403  235,128 


MAACH  19S2/I9A1 
LIFIAOE  FIOUAES 
SUPPLIED  BY  PUBLISHES 


ALBJLNY,  N.Y. 

Times-Union-m .  1,714,837  1,876,909 

Knickerbocker  News-e.  ..  1,157305  1,273,690 

Times-Unkm-S .  805.434  816.602 

Grand  Total .  3377,576  3,967,201 

NOTE:  Heorst  Newspoper  penod  runs  Feb.  22, 1982-Mar.  28, 1982. 

ALTOONA,PA. 

Mirror-e .  1,700,111  1,641,192 

ANikHEIM,  CALIF. 

Bulletin-e .  1,621,802  1,589,658 

BANOOA,  JME. 

Doily  News-m .  880,326  955,908 

NOTE:  ROP  linoge  only— inserts  not  included. 

BIAMINOHAM,  ALA. 

News-e .  2,182,726  325,010  2,010,106  226,758 

News-S .  1,293,012  1,536,486 

Post-Herald  m  1.553.944  1.461.530  _ 

Grand  Totol  5,029,682  325,010  5,008,122  226,758 


BAANTFOAD,  OF4T. 


Expositor-e .  1377,345  1,694,897 

BAIDOEPOAT,  COFIN. 

Telegram-m  1.372.266  1,445,899 

Post-e...  1,550,874  1,611,287 

Posts...  720.866  826.219 

Grand  Total  3344.006  3,883,405 

NOTE:  Sot.  Image  reported  in  Post-e  figures  only. 

BUALINOTON,  VT. 

Free  Press  m  1,454,894  1,396,570 

Free  Press  S  228.522  217.966 

Grand  Total  1,683,416  1314,536 

CALOAAY,  ALTA. 

Herald  -e .  5360,866  5,828,735 

CJLSPEA,  WTO. 

Stor-Tribune-mS .  2,169,524  2,191,490 

NOTE:  Includes  inserts — 367,962  lines  in  1982,  217,216  lines  in  1981. 
Family  Weekly  not  included — 66,452  lines  in  1982;  199399  lines  in  1981. 

CHICAGO,  ILL. 

Herald-m .  1,115,826  352366  1,239,299  227327 

Herald-S .  151338  47.760  227319  41379 

Grand  Total .  1367,064  400,126  1,466,518  269,006 

DES  MOINES,  IOWA 

Register-m .  479,556  205,152  570,338  206361 

Tribune-e .  719,422  837,523 

Registers .  864.057  23.391  1.061314  50.949 

Grand  Total .  2,063,035  228,543  2,469,075  257310 

EDMONTON,  ALTA. 

Joumal-e .  5,137315  5,097,993 

FOAT  WOATH,  HX. 

Star-Telegram-m .  3,424,156  906,436  3,111390  602.1X 

Star-Telegram-e .  3,086,702  1,023,596  2,964,180  67D312 

Star-Telegram-S .  1.922347  184.153  2.173.084  336.162 

Grand  Totol .  8,433,105  2,114,185  8348,954  1309,104 

NOTE:  Includes  inserts  and  zoned  editions 

OAEENSBUAG,  PA. 

Tribune-Review-m .  1,570,576  1,645,210 

Tribune-Revi«*-S .  895.230  969348 

Grand  Total .  2,465,806  2,614,458 

INDIAFUPOLIS,  IND. 

Storm..  2,592,622  2,691,996 

News-e.  1,994,695  2,138,586 

Star-S...  1.467.831  1.663.732 

Grand  Total .  6,055,148  6,494,314 

KirCHENEA-WAHALOO,  OFIT. 

Record-e  2,626,031  2,550,924 

LIFKOLN,  NEB. 

Joumal-Star-d/S .  1,402,366  1,489,866 

NOTE:  Includes  inserts— 366,898  lines  in  1982,  387,786  lines  in  1981. 

LOS  ANOELES/TOAAANCE,  CALIF. 

Breeze-e .  3,244,976  3,726,254 

LOUISVILLE,  KY. 

Courier-Joumal-m .  1,884,914  260,819  1,945,459  146,162 

Louisville  Times-e .  2,080,912  505,437  2,005,983  210397 

Courier  Journal  & 

Times-S .  1.656.876  7.627  1.967811  3.207 

Grond  Total .  5,622,702  773,883  5,919,253  360,066 


NOTE:  ROP  display  linage  is  published  on  6-column  bosis  but  converted  to 
8-column  basis  above.  Classified  published  and  reported  on  10-column 
bosis. 


MADISON,  Wise. 

Capital  Times-e .  1,755,379  1,828,704 

State  Joumol-m .  1,794,321  1,865,206 

State  Joumol-S .  805  479  956778 

Grand  Total .  4,355,179  4,650,688 

NOTE:  6-column  poges  converted  to  8-column  Includes  legal. 

MEAIDEN,  CONN. 

Record-Joumol-m .  957,782  1,016,288 

MONAOE,LA. 

News-Stor-World-d .  1,374,436  1,375,010 

News-Star-World-S .  792.932  630.910 

Grond  Total .  2,167,368  2,005,920 

NOTE;  Gannett  newspoper  period  runs  Mor  2,  1982  to  Mar  29,  1982. 

MOFITAEAL,  QUE. 

Gazette-m .  3,926,374  4,007,886 

le  Devair-m .  464,  IX  602,842 

Le  Dimanche-Motin-S .  266  976  338  523 

Grand  Total .  4,657,480  4,949,251 


NOTE;  Gazette  incudes  T  V.  Times — 34,906  lines  in  1982;  34,524  lines  in 
1981.  Le  Dimanche-Motin  includes  inserts — 58,796  lines  in  1982;  37,070 
lines  in  1981. 
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1982  1981 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


NASHUA,  N.H. 

Telegroph-e  .  1,578,024  1,471,586 

NEW  BRUNSWICK,  NJ. 

Home  News  e .  1,269,819  1,215,829 

Home  News  S .  684  324  853006 

Grond  Totol .  1,954,143  2,068,835 

NEWPOBT  NEWS,  VA. 

Dolly  Press-m .  2,126,278  1,915W 

Times  Herold-e .  1,985,760  1,725,248 

Doily  Press-S .  1.100.386  1  439  690 

Grand  Totol .  5,212,424  5,080,768 

NOBEOLK,  VA. 

Virginion-Pilot-m .  2,506,885  162,640  2,607,833  153,871 

ledger-Stor-e .  2,281,120  440,155  2,462,533  524,235 

Virginion-Pilot  & 

Ledger-Stor-S .  1.352.26?  294,159  1.354.275  273.683 

Grand  Totol .  6,140,267  896,954  6,424,641  951,689 

NORTH  RAY,  ONT. 

Nugget  e .  832,906  868,621 

NORTH  PLAITt,  NEB. 

Telegroph-mS  831,186  879,838 

NOTE:  Includes  Family  Weekly-  ^7,948  lines  in  1982,93,011  lines  in  1981 

OGDEN,  UTAH 

Stondard-Examiner-e .  2,131,098  2.107,660 

Stondard-Exominer-S .  705.053  896.280 

Grand  Totol .  2,836,151  3,003,940 

NOTE:  Sundoy  includes  Fomily  Weekly— 86,585  lines  in  1982;  100,562  lines 
in  1981. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m .  2,149.780  1,008,662  2,151,415  951,454 

Timesc .  2,224,131  974,181  2,031,002  902,717 

Oklohomon-S  1.327.002  _  1.547.780  _ 

Grand  Total  5,700,913  1,982,843  5,730,197  1,854,171 

OMAHA,  NEB. 

World-Herald-meS .  2,562,182  2,905,798 

ORLANDO,  FLA. 

Sentinel  Stor-o/dS .  4,206,566  1,415,344  4,663,456  1,347,122 

OTTAWA,  ONT. 

Le  Droit-e .  535,350  1,874,920 

NOTE:  Published  only  9  days  in  Mar  1982  due  to  strike  conditions. 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e .  1,978,689  2,305,833 

PALO  ALTO,  CALIF. 

Peninsula  Times 

Tribune-e .  1,426,824  258,468  1,735,706  172,774 

PHOENIX,  ARIZ. 

Republic-m .  5,076,960  196,028  5,607,378  133,882 

Gozette-e .  4,903,164  202,062  5,528,530  138,012 

Republic  s .  2.747.164  _  2.746.660  _ 

Grand  Total . 12,727,288  398,090  13,882.568  271,894 

PORTLAND,  MAINE 

Press-Herold-m .  1,010,785  1,037,655 

Express-e .  955,681  989,789 

Telegram-S .  726.912  703.685 

Grand  Total .  2,693,378  2,731 , 1 29 

PORTLAND,  ORE. 

OregonianmS .  4,718,546  5,352,116 

Oregon  Journal-e .  2.014.782  1.865.108 

Grand  Total .  6,733,328  7,217,224 

QUEBEC.  QUE. 

LeSoleil-e .  2,258,941  2,332,065 

NOTE:  Inserts  not  included— 747,740  lines  in  1982;  584,010  lines  in  1981 

READING,  PA. 

Timesm/Eogle  e  1  505,311  1,526,827 

Eogle-S .  832.442  1.001.422 

Grand  Totol  2  337,753  2,528,249 

RENO,  NEV. 

Journol-m .  861,952  974,414 

Gazette-e  897,134  1,014,188 

Gazette-journal  S  267.638  305.844 

Grond  Total  2,026,724  2.294.446 

RICHMOND,  VA. 

Times-DlMBKfcHW- .  1,954,519  1,996,162 

News  Leoder-e .  1,567,532  1,645,805 

Times-Oispotch-S .  1.222.420  1.527.101 

Grand  Total .  4,744,471  5,169,068 

NOTE:  Port-run  and  comics  not  included 

RIVERSIDE,  CALIF. 

Press-Enterprise-m .  2,040,388  2,184,938 

Press-Enterprise-e .  1,741,432  1,867,100 

Press-Enterprise  S  408.296  67S  SB4 

Grond  Total . . .  4,190,116  4,727,702 


NOTE:  Parode  linoge  or  preprinted  inserts  not  included 
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1982  1961 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 

SAN  BEtNARMNO,  CAIIF. 


SuohuS  2,740,962  2,978,738 

NOTE:  Parode  linage  not  included. 

SANTA  BARBARA,  CALIF. 

News  Press  es  2,960,223  11,249  2371,379  7,777 

NOTE:  Parode  linoge  not  included 

SCOTTSBIUFF,  NEB, 

Slar-Herold  mS  991,362  1,020,540 

NOTE  Includes  Family  Weekly — 67,547  lines  co  1982, 98,922  Imes  m  1981 

SEATTLE,  WASH. 

Post-lmelligencer^S .  1330,710  2,299,924 

Times3S .  4  167.660  4  725  378 

Grond  Total .  5,998,370  7,025302 

SPOKANE,  WASH. 

Spokesman-Review  m  1,520.498  1,511321 

Spokesmon-Review  S  703,290  1,015375 

Chronicle-e  1.543.724  1.632.624 

Grond  Total .  3,767,512  4,159,820 

TACOMA,  WASH. 

News  Tribune-e  & 

Tribune  ledger-S  2,680,776  2,713,466 

TOLEDO,  OHIO 

Blode-e .  1,944,582  2,091,674 

Blode-S .  1.207.265  I  424  966 

Grond  Totol .  3,151,847  3.516.640 

TOPEKA,  KANSAS 

Capitol  Joumol-o/d .  1,167,950  1,152,945 

Copitol-JoumalS .  524437  638.631 

Grand  Total .  1,692,387  1,791,576 

TORONTO.  ONT. 

Stor-e .  5,167,971  4,752.064 

Sun-m .  2  468.588  2.706.662 

Grand  Totol  7,636,559  7,458,726 

TUCSON.  ARIZ. 

Storm  3,187,758  3.051,076 

Citizen-e .  3,144,050  3.072316 

Stor-S .  1.251.712  1  488  134 

Grand  Total  7,583,520  7,611,426 

NOTE:  Sunday  includes  Parade  linage 

TULSA,  OKLA. 

World-m .  1,633,918  1,658,125 

Tribune-e .  1,669,514  1,656,071 

World-S .  854  764  I  126670 

Grand  Total .  4,158,196  4,440,866 

NOTE:  Figures  are  bosed  on  6-column  lormot  and  9-calumn  classified 

VANCOUVER.  B.C. 

Sun-e  4,915,540  5,364,118 

NOTE:  Includes  Today  Mogozine 

WAUKEGAN,  ILL. 

News-Sun  e  1,722,518  1,753,962 

WEST  PALM  BEACH,  FLA. 

Post-m .  2,672,376  192,878  2,901,276  161,840 

Times-e  2.177,490  192,878  2,407,118  140,070 

Post-S..  1.594.194  101.136  1.952.216  33.026 

Grand  Total  6,444.060  486,892  7,260.610  334,936 

WILKES.AARRE,  PA. 

Times-leoder  o/d  944,524  950,016 

WILMINGTON,  DEL. 

News-Joumol  m  e  2,015,401  2,029,587 

News  Journal  s .  794.458  870.256 

Grand  Totol  2,809,859  2,899,843 

WILMINGTON.  N.C. 

Storm  949,648  991,046 

Stor-News-S  380.646  419664 

Grand  Totol .  1,330,294  1,410,710 

WINDSOR,  ONT. 

Stor-e  2,232,980  2,442,309 

WINSTON-SALEM,  N.C. 

Journal-ffl. .  1,547,113  1,663,270 

Sentinel-e .  1,544,214  1,430,038 

Journal-Sentinel-S .  671.146  807  506 

Grand  Totol  3,762,473  3,900,814 

NOTE:  Part-run  and  comics  not  included. 

WORCESTER,  NUkSS. 

Gozette-e .  1.235.384  1,353,387 

TdegronMii. .  1,185,114  1.253.739 

Telegiam-S. .  1.164.898  1.317.533 

Grand  Total  3,585,396  3,924,659 


Press  power 

(Continued  from  page  II) 

delighted  that  he  did  it.  We're  going  to  run 
the  whole  thing  on  our  Perspective  page. 
Bailey  said  he  agreed  wholeheartedly 
with  O'Neill's  assessment  that  the  press 
has  become  too  enamored  of  itself.” 

—  William  F.  Thomas,  editor  of  the 
Los  Angeles  Times:  “I  think  that  Mike 
addressed  every  issue  that  editors  worry 
most  about  ...  In  every  case  the  things 
he  talked  about  happened  and  do  happen. 
Where  I  would  probably  part  company 
with  (him)  would  be  that  they  are  not  the 
dominant  characteristics  of  newspapers 
today.  We're  in  better  shape  in  areas  he 
delineated  than  we  were  ten  years  ago. 
You  can't  be  so  damn  vigilant  and  careful 
that  you  stifle  the  aggressive  pursuit  of 
the  news  that  is  so  vital  to  our  continued 
existence.  I  think  he  overdrew  the  picture.” 

— Joseph  Shoquist,  managing  editor  of 
the  Milwaukee  Journal:  “It  was  an 
idealistic  talk.  Mike  portrayed  a  world  of 
newspaper  journalism  not  as  it  is  but  as  it 
should  be.  I  felt,  myself,  that  it  was 
inspirational  .  .  .  and  we  do  need  to  be 
reminded  of  our  goals  and  what  we  are 
striving  for.  But  I  think  the  (adversarial 
position)  between  government  and  the 
press  is  necessary  .  .  .  and  healthy  if  we 
use  good  judgment.  Government  will 
judge  us  as  an  adversary  no  matter  what 
position  we  take  and  would  be  naive  to 
think  otherwise.” 

—  Jon  Katz,  managing  editor  of  the 
Dallas  Times  Herald:  “I  think  there's 
serious  concern  about  the  hostility  that 
has  resulted  in  the  communities  that  we 
cover  including  government  .  .  .  and 
other  political  structures.  There  is  also 
concern  that  the  press  has  undertaken  a 
role  that  no  one  told  them  to  take.”  Katz 
said  that  “there's  an  increasing  aware¬ 
ness  that  a  lot  of  people  who  read  us  hate 
us,  but  I  am  reluctant  to  give  up  the  role  of 
an  insensitive  questioner  of  govern¬ 
ment.” 

—  David  Lawrence,  executive  editor 
of  the  Detroit  Free  Press:  “I  think 
(O'Neill)  raised  some  important  ques¬ 
tions  .  .  .  but  went  a  bit  overboard  on 
some  points.  I  think  he's  right  when  he 
says  we  have  to  be  more  account¬ 
able  .  .  .  more  resistant  to  media  hype 
and  that  we're  too  skeptical.  I  have  a 
better  sense  than  he  does,  however,  that 
the  press  has  fulfilled  its  public  obliga¬ 
tion  .  .  .  What  I'm  saying  is  despite  our 
imperfections,  on  balance  we're  doing  a 
pretty  good  job.”  Lawrence  said  he 
thought  O'Neill  made  important  points 
about  the  press'  arrogance  and  cynicism, 
but  added  that  “the  day  we  get  loved 
we're  going  to  be  through.” 

—  Gene  Foreman,  managing  editor  of 
the  Philadelphia  Inquirer:  “I  thought  it 
was  a  very  articulate  speech  and  certainly 
covered  concerns  that  a  lot  of  us  have.” 
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Syndicates 

Network  News  sells 
the  ‘off-beat’  story 


By  George  Brandon 

“If  Charles  Dickens  came  in  here  with 
Great  Expectations  and  wanted  to  get 
into  newspapers,  at  the  moment,  we 
couldn't.  Because  the  newspapers  don’t 
see  it  yet  .  .  .  Every  newspaper  1  know 
would  turn  down  Charles  Dickens.” 

Michael  Macdonald  Mooney,  an  owner 
and  the  editor  of  Network  News  Inc., 
isn’t  out  to  convince  editors  that  the  time 
is  ripe  for  a  return  to  the  Victorian  jour¬ 
nals’  practice  of  competing  for  readers  by 
serializing  the  fiction  of  popular  “jour¬ 
nalists,”  such  as  Dickens.  But  Mooney 
might  not  think  it’s  such  a  bad  idea. 

His  immediate  goal  is  to  convince  edi¬ 
tors  that  the  time  is  ripe  for  offering  their 
media-bombarded  readers  more  than  the 
standard  newspaper  fare  of  hard  news, 
local  news  features  and  syndicated  poli¬ 
tical  commentary.  Not  just  in  the  Sunday 
sections,  but  day-in  and  day-out. 

As  a  for-instance,  Mooney  cites  an 
8,000-word  piece  by  freelancer  Cullen 
Murphy  last  year  on  the  investigation  of 


the  Shroud  of  Turin  by  a  team  of  scien¬ 
tists  at  the  Los  Alamos  nuclear  research 
labs  in  New  Mexico.  Los  Angeles 
Herald-Examiner  took  the  Murphy  piece 
from  Network  News  and,  expecting  high 
reader  interest,  ran  it  as  a  six-part  series 
above  the  flag.  The  result,  according  to 
Mooney,  was  “the  kind  of  serial  docudra- 
ma  that  tv  does  all  the  time  and  cleans  up 
on.  And  it’s  perfectly  possible  for  a  news¬ 
paper  to  do  it.” 

The  name  makes  you  think  broadcast 
—  Network  News.  But  Mooney  started 
the  feature  and  news  syndicate  last  sum¬ 
mer  from  offices  a  few  blocks  from  the 
capitol  in  Washington,  D.C.,  as  a  supple¬ 
mental  service  for  metro-market  news¬ 
papers  already  getting  the  standard  wire 
syndicate  mix. 

The  “network”  part  came  from  the 
group  of  freelance  writers  Mooney  has 
come  to  know  in  a  career  that  includes 
stints  as  senior  editor  of  the  old  Saturday 
Evening  Post  in  the  Sixties  and  as  a  con¬ 
tributing  editor,  and  later  Washington 
editor,  for  Harper’s  magazine  in  the  late- 


Seventies.  He  also  is  the  author  of  nine 
books,  fiction  and  non-fiction,  and  has 
written  for  newspapers  —  including  the 
defunct  New  York  Herald  Tribune  — 
radio,  television  and  the  stage. 

The  syndicate  also  includes  a  Washing¬ 
ton  bureau  of  about  1 5  editors  and  report¬ 
ers  who  generate  their  own  stories  as  well 
as  budget,  edit  and  distribute  freelance 
contributions.  The  assignment  for  the 
Washington  reporters  is  to  find  stories 
that  “drop  through  the  cracks”  and  are 
overlooked  by  the  other  1,250  or  so 
reporters  in  the  Washington  press  corps. 

Network  News  does  not  cover  the 
White  House.  Its  eight  reporters  are 
assigned  to  Congress,  the  regulatory 
agencies  and  to  the  three  other  broad 
beats;  Business/Consumers;  Conven¬ 
tions  and  Visitors;  and  International. 
Mooney  says  they  are  told  to  ignore  news 
“events”  on  the  daily  agenda  of  the  wire 
services  and  major  bureaus.  “The  gener¬ 
al  instruction  is:  ‘Come  home  if  you  find 
yourself  surrounded  by  other  report¬ 
ers.’” 

But  the  heart  of  the  Network  News 
service  is  its  floating,  amorphous  pool  of 
“high-spin”  writing  talent.  In  the  year 
since  it  solicited  its  client  newspapers, 
Network’s  list  of  more  than  70  freelance 
contributors  has  included:  Carl 
Bernstein,  Lawrence  Ferlinghetti,  Nat 
Hentoff,  Florence  King,  Lewis  Lapham, 
(Continued  on  page  44 i 


MIKE  PETERS.  Funny.  Irreverent.  Irrepressible. 


Winner  of  the  1981  Pulitzer  Prize  for  Editorial  Cartooning, 
and  a  regular  guest  and  editorial  cartoonist  on 
The  Today  Show,  MIKE  PETERS  was  recently  cited 
by  the  Los  Angeles  Times  as 
"one  of  the  best  of  the  breed.” 


Four  times  a  week.  For  rates  and  availability 
call  Jacquelyn  Parsons  loll  free 
at  1-800-221-4816. 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York,  N  Y.  10166 
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.  .  an  impartial  confidante  and  needed 
friend  to  her  FIFTEEN  MILLION 

NEWSPAPER  READERS" 

...  US  Magazine 


She's  MEG  WHITCOMB, 
whose  sensible  and 
sympathetic  advice 
column,  "Dear  Meg" 
is  written  to  help 
today's  readers  solve 
today's  problems. 

Because  she  reads 
people  so  well,  more 
people  are  reading 
"Dear  Meg"  every  day. 


"Dear  Meg"  communicates  with  the  personal  concern  of  a 
trusted  friend,  an  informed  contemporary,  appealing  to  all 
age  groups,  and  especially  in  rapport  with  today's  youth, 
whose  problems  and  interests  affect  us  all. 

Put  "Dear  Meg"  to  work  for  your  newspaper  in  a  daily  or 
weekly  column,  available  through  New  York  Features  Syn¬ 
dicate.  For  information,  your  rates,  or  a  free  trial  sample, 
call  or  write  Chris  Leamon: 


NEW  YORK  FEATURES  SYNDICATE 

850  THIRD  AVENUE,  NEW  YORK,  N.Y.  10022  •  (212)  593-2100 


J. 


Network  News 

(Continued  from  page  42) 

Paul  Theroux,  the  late  Dick  Dabney  and 
Tom  Wolfe. 

With  newspaper  freelance  fees  ranging 
from  $50  to  a  top  of  about  $750,  few  writ¬ 
ers  of  that  caliber  will  accept  an  assign¬ 
ment  from  an  individual  newspaper, 
Mooney  says.  “Tom  Wolfe’s  not  going  to 
write  for  $200  a  piece.” 

Plus,  in  almost  every  major  newspaper 
market,  there  is  a  city  magazine  that 
routinely  pays  high-profile  writers  as 
much  as  $2,500  for  the  same  stories. 
National  magazines  pay  as  much  as 
$20,000  to  top  contributors  and  have  paid 
$100,000  for  the  right  to  excerpt  books 
before  publication,  Mooney  says. 

By  spreading  the  costs  among  its  client 
newspaper.  Network  says  it  can  compete 
in  the  national  market  for  serial  rights  to 
articles  by  major  writers.  And  because 
Mooney  and  his  staff  are  former  freelanc¬ 
ers  themselves,  he  says  they  are  more 
understanding  of  freelancers' 
idiosyncracies  and  concerns  than  are 
newspaper  editors. 

One  of  the  chief  concerns  of  freelanc¬ 
ers  who  sell  their  work  to  papers, 
Mooney  says,  is  “plagiarism  and  copy¬ 
right  vi^tions.”  He  says  it’s  become  the 
“big  problem  in  the  news  business,”  par¬ 
ticularly  as  emerging  electronic  and  com¬ 
puter  technologies  have  made  rapid 
transmission  and  republication  of  a  story 
easy  and  cheap. 

The  writer’s  concern  about 
unauthorized  re-use  of  his  work  is  “fun¬ 
damental  to  how  Network  News  got 
started,”  Mooney  stresses.  A  long-time 
magazine  writer  himself,  Mooney  knows 
first-hand  how  it  feels  to  sell  a  piece  to  a 
newspaper  only  to  see  it  picked  up  by  a 
news  or  syndicate  service  connected  to 
the  paper  and  subsequently  used  by  many 
papers  —  with  no  extra  compensation  to 
the  writer. 

Gradually,  Mooney  says,  syndicates 
are  learning  that  “you  cannot  have  some¬ 
thing  just  because  it’s  in  the  paper  .  .  . 
The  principle  we  apply  for  Harper’s,  Wil¬ 
son  Quarterly,  for  any  source,  is  that  we 
pay  the  writer  —  not  the  institution.  And 
for  a  very  simple  reason:  It’s  his.  Under 
the  copyright  law,  it’s  the  writer’s  .  .  . 
He  owns  absolutely  the  literary  property 
for  his  own  lifetime,  plus  75  years  ...” 

Newspapers  or  other  publications  that 
use  freelancers’  work  do  so  “as  the  trus¬ 
tee  of  the  copyright  and  a  license,  and 
nothing  more,”  Mooney  insists.  If  a 
freelancer’s  story  spawns  a  libel  claim, 
“the  writer  is  the  guy  who  gets  sued,”  not 
the  publisher. 

The  deal  Network  cuts  with  most 
freelancers  for  either  original  publication 
rights,  or  second-serial  rights  (the  right  to 
reprint  a  magazine  piece),  is  a  50-50  split 
of  the  revenue  generated  by  newspapers 
44 


who  use  the  piece.  “Our  books  are  open 
anytime  to  freelancers  who  want  to  look 
at  them,”  Mooney  explains.  “They  can 
go  and  see  how  and  where  the  story  ran 
and  how  much  the  paper  paid  us.” 

Mooney  says  Network  also  has 
become  a  serious  competition  in  the 
national  market  for  pre-publication  rights 
to  non-fiction  books.  Anne  Sears 
Mooney,  co-owner,  senior  editor  for  fea¬ 
tures  and  Michael’s  wife,  says  Network’s 
access  to  broad  newspaper  audiences 
around  the  country  gives  it  a  distinct 
advantage  over  national  magazines. 
When  recognized  authors  are  involved, 
book  excerpt  rights  can  fetch  fees  in  the 
thousands  of  dollars. 

Aside  from  cash.  Network  can  offer  a 
book  publisher  and  author  broad 
exposure  in  many  metro  markets  that 
would  be  hard  to  match  with  even  the 
largest  promotional  budget.  Distribution 
through  Network’s  client  papers  not  only 
reaches  a  wide  audience  of  potential 
purchasers,  it  also  brings  a  book  to  the 
attention  of  reviewers  on  the  paper’s 
staff.  “The  publicist  normally  just  kills 
herself  trying  to  get  notice  in  newspa¬ 
pers,”  Anne  Mooney  says. 

One  of  the  first  book  excerpts  Network 
offered  to  newspapers  was  Tom  Wolfe’s 
critique  of  20th  century  architecture  in 
the  United  States:  From  Bauhaus  to  Our 
House:  Why  Architects  Can’t  Get  Out  of 
the  Box. 

Drawing  material  from  these  varied 
sources  —  its  own  Washington  reporters, 
commissioned  freelance  pieces  and  re¬ 
prints  from  other  publications.  Network 
offers  some  20-25  stories  a  week  to  about 
55  newspapers  that  have  agreed  to  look  at 
Network’s  file. 

For  the  newspaper,  that  agreement 
involves,  at  the  minimum,  setting  aside  a 
“queue,”  or  computer  file,  in  to  which 
Network  transmits  its  budgets  and  stories 
via  WATS  telephone  lines  from  its  own 
Teleram  editorial  terminals  in  Washing¬ 
ton. 

A  feature  budget  moves  to  all  newspa¬ 
pers  that  have  set  aside  Network  queues  at 
the  beginning  of  the  week  and  is  updated 
from  day  to  day.  Breaking  stories  — 
exclusives,  backgrounders,  timely 
“between-the-cracks”  news  items  — 
move  as  they  are  filed  and  edited. 
Throughout  the  week.  Network  wire  edi¬ 
tors  consult  with  editors  at  papers, 
adjusting  filing  times  to  local  deadlines, 
confirming  transmission  of  budgeted  or 
unbudgeted  items  answering  queries  and 
alerting  editors  to  updates  and  new  ledes. 

The  budgeted  features  are  available  to 
any  paper  with  a  Network  queue,  at  a 
per-story  price  that  is  negotiated.  Papers 
that  have  contracted  for  full  service 
(about  10,  so  far)  and  those  who  are  run¬ 
ning  extended  tests  of  Network  on  a  full- 
service  basis  pay  a  flat  fee  and  receive  in 
addition  the  unbudgeted  breaking  stories 
including  a  daily  business  story  taken 
from  either  of  two  Washington  newslet¬ 


ters:  Energy  Daily  and  Defense  Week. 
They  also  get  another  staff-written  busi¬ 
ness  lede  on  the  economy. 

Full-service  clients,  and  those  testing 
full-service,  get  exclusive  rights  to  Net¬ 
work’s  material  within  their  ABC 
Circulation  Zone.  Mooney’s  basic 
marketing  scheme  for  full-service  clients 
is  a  weekly  fee  based  on  the  newspaper’s 
top  Guild  minimum  salary  times  a  multi¬ 
plier  (1.1,  1.2,  1.3  and  1.4)  to  reflect  the 
paper’s  distance  from  Washington.  (West 
Coast  papers  thus  pay  their  top  Guild 
minimum  plus  40%. ) 

“Test”  papers  receive  all  the  Network 
stories  at  a  negotiated  flat  fee.  Mooney 
says  he  tells  editors  to  name  the  price;  he 
wants  to  prove  the  quality  of  the  Network 
Service.  So  far,  no  paper  has  named  a 
price  less  that  $250  a  week,  he  says. 

Mooney  stresses  that  all  Network  stor¬ 
ies  are  competitive,  that  is,  they  don’t 
duplicate  coverage  available  from  other 
sources. 

Generally,  editors  at  a  half-dozen  met¬ 
ro  dailies  on  Network’s  client  list  agreed 
that  Network’s  news  files  don’t  duplicate 
either  the  wires  or  other  syndicates. 

All  the  editors  interviewed  gave  Net¬ 
work  wire  editors  very  high  marks  for 
maintaining  a  constant  flow  of  advisories, 
updates  and  scheduling  information. 

Network  has  no  foreign  bureaus  of  its 
own.  Instead  it  uses  the  work  of 
established  correspondents  and  writers 
already  working  in  a  country,  such  as 
Simon  Winchester,  senior  feature  writer 
for  the  London  Sunday  Times,  or  Carlos 
Fuentes,  a  former  Mexican  ambassador 
to  France  and  author  of  short  stories  and 
novels. 

Mooney  says  his  long-range  goal  for 
Network  is  to  sign  up  “one  paper  in  each 
of  the  top  40  markets”  in  the  nation,  and 
he’s  convinced  it’s  largely  a  matter  of 
getting  papers  to  take  a  look  at  what  Net¬ 
work  has  to  offer. 

But  he  also  concedes  that  Network  has 
an  education  job  to  do  to  convince  news¬ 
papers  of  the  potential  value  of  a  news 
service  with  few  in-house  writers.  “All 
the  great  writing  institutions  of  the  past 
built  their  circulations  on  the  writing  of 
outside  authors,”  he  says.  “The  Satur¬ 
day  Evening  Post  had  a  $7  million  edito¬ 
rial  budget  and  no  paid  reporters  .  .  . 

“1  know  this  is  heresy;  I  know  it’s  dif¬ 
ferent.  And  it’s  time.” 

Best  reporting 

Gannett  Co.,  Inc.  was  judged  to  pub¬ 
lish  the  best  corporate  reports  among 
publishing-broadcasting  companies  by 
the  Financial  Analysts  Federation,  an 
organization  of  investment  managers  and 
securities  analysts  in  North  America.  The 
award  recognizes  quality  in  required  pub¬ 
lished  materials  such  as  annual  reports, 
10-Ks,  10-Qs,  for  1980;  in  unrequired 
materials  including  quarterly  reports 
through  mid- 1981;  and  other  aspects  of 
corporate  information. 
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Classified  Advertisi ng 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


DO-IT-YOURSELF  AUTO  CARE,  weekly,  time¬ 
ly,  understandable:  running  3  years;  a  circula- 
ion,  lineage  plus;  samples,  information:  Bill's 
Care,  5776  Topic  Hills  Dr,  Cincinnati  OH 
45211;  (513)  922-2409. 


CASINO  GAMBLING  IN  YOUR  STATE?  Prize¬ 
winning  Atlantic  City  reporter  (30  years)  offers 
weekly  letter,  "Casino  Impact,  Good  or  Bad" 
No  punches  pulled,  no  sugar  coat.  Free  sample 
and  rates.  Casino  Gambling,  Box  2032,  Vent- 
nor  NJ  08406. 


"MORE  FOR  YOUR  MONEY  "-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

BEACHFRONT/BAHAMAS  CORP:  77  acre 
Savannah  Hill  Estates  near  Club  Mediteranian, 
night  clubs,  jetports.  Villa  and  house,  pool,  on 
hill  super  view,  dock,  boathouse  and  2(J(X)  foot 
beach.  Eleuthera,  Bahamas  sale/trade  for  stock 
or  newspaper,  $105,(X)0.  Clayton  Willis,  3251 
Prospect  St,  NW,  Washington  DC  20007. 

ESTABLISHED  PUBLISHER  wishes  to  acquire 
trade  magazine,  newspaper,  or  newsletter.  Will 
consider  publishing  venture.  Write  in  confi¬ 
dence  to  Box  4198,  Editor  &  Publisher. 

EXCELLENT  OPPORTUNITY  in  northern  Cali- 
fornia.  Publications  and  supplement  plant 
grossing  $1,500,0(X).  Profitable.  Box  4200, 
Editor  &  Publisher. 

OFFER  EQUITY  participation  in  continuing  pro¬ 
fitable  development  or  small  communications 
complex  in  Europe.  Includes  two  dailies,  one 
37  years  old.  Radio  and  TV.  English  language- 
oriented.  Many  cultural,  travel  and  tax  advan¬ 
tages.  Serious  inquiries  to  Box  4243,  Edtor  & 
Publisher. 

PUBLISHED  PHTOGRAPHERS  traveling 
Southwest  seeking  documentaries.  Flexible 
itinerary.  Kim  and  Brian,  (201)  747-8855. 


NEWSPAPER  APPRAISERS  P" 

-  boot! 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 

Sensible  fees.  Brochure.  Marion  R  Krehbiel,  e  o  B 

Box  88,  Norton  KS  67654  or  Robert  N  Bolitho,  C  &  r 
Box  7133,  Shawnee  Mission  KS  66207.  .. 

_  (2 

VALUATIONS  PERFORMED  for  estate,  tax, 

merger,  sale  and  other  purposes.  Hempstead  &  Wc 

(^,  21  E  Euclid  Av,  Haddonfield  NJ  0^33; 

(609)  795-6026.  _ 
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YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 


To  take  your  used  press,  hard¬ 
ware  (or  software)  that's  been  sit¬ 
ting  idly  by,  and  put  it  back  into 
production! 

Perhaps  you  can't  use  that  par¬ 
ticular  equipment  .  .  .  but  we'll 
bet  you  could  sure  use  the  space 
it  occupies. 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money— hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We  ll  put  that 
equipment  back  into  production 
for  you  in  someone  else's  plant — 
and  produce  a  profit  for  you  to 
boot! 


E&P  CLASSIFIEDS 
(212)  752-7050 

Mfe  move  machinery! 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


LIFE  AND  RELATED  SUBJECTS  by  Dave  Barry  _ iTcci%x.f _ 

reaches  approximately  4  million  readers  on  a 

weekly  basis.  Have  you  seen  his  humor  column?  HOME  AUDIO  and  video  covered  weekly  in 
Write  for  samples.  Feature  Associates,  3334  WORLD  OF  STEREO.  Six  years  of  major  market 
Kemer  Blvd,  Sian  Rafael  CA  94901.  Discover  a  success.  For  samples  and  rates  address  PO  Box 
new  humor  columnist.  109,  Buffalo  NY  14215. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  ne^iations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  d^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  KSt,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Over  5(X)  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office” 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Mont^r  CA  91763 
(714)  626-6440 

SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  aruious  sellers 
and  eager  buyers! 

SALES,  SER^,  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  1(X)  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  oublications. 
Ridge  Rrf.  Hardwick  MA  0l03f-.  (413)  477- 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


NEWSPAPER  CONSULTANTS 


Improve  RUNNABILITY  and  PRINTABILITY. 
Contact  a  strong  experienced  group  of  Printers 
and  Papermakers  to: 
eTest  paper  quality  of  suppliers 
eSet  up  roll  quality  screening  cisterns 
•Recommend  printing  process  improve¬ 
ments 

•Set  up  performance  recording  systems 
to  4244,  Editor  &  Publisher 


JAMES  M  ADKINS,  Sr.  44  years  in  newspaper- 
all  consultant  services  and  special  advertisirw 
and  advertising  promotions.  (303)  841-4067, 
8102  Windwood  Way.  Parker  CO  80134. 


WE  GUIDE  YOU  to  practical  management  solu¬ 
tions  for  higher  productivty,  revenues,  profits. 
33  years  in  group  newspaper  managnnent. 
Contact:  RO^T  J  RO^ 
Management  (Xinsultant  for  Newspapers 
227B,  RRl,  Brookneal  VA;  (804)  3^3021 


WHATS  the  problem?  Free  analysis  by  suc¬ 
cessful  publisher-editor-advertising  director. 
Send  details  and  3  recent  issues.  Qiuick  reply. 
Stanley  Moss,  to  312,  Gardena  CA  90247. 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  county  seat  weekly.  No 
competition.  4800  paid.  $260,0(X)  poss  plus 
plannirw  building  with  rental.  Rated  one  or  top 
ten  weeklies  in  state.  Recreational,  industrial 
agricultural  area.  South  central  Wisconsin. 
Fluible  terms  available  to  financially  qualified 
buyer.  Write  to  4266,  Editor  &  Publisher. 

COLORAIX)  MOUNTAIN  resort  publishing 
business  includes  county  news  publication,  2 
times  a  month;  tourist  magazine,  6  timesa  year 
and  small-scale  ad  agency.  Has  shown  steady 
growth  for  3  years  and  has  great  potential  for 
expansion.  Qualified  people  available  for  hire. 
POto  3357,  Copper  Mountain  CO  80443. 

FOR  SALE:  Vermont  weekly  newspaper. 
Circulation  6000,  1981  gross  $173.()00, 
vowing  area.  $150,0(X)  sale  price,  $50,000 
down,  balance  owner  finaiKed.  Reply  to  Coun¬ 
try  Business  Services,  to  824,  Brattleboro  VT ; 
(»2)  254-4504. 

FLORIDA  UNOPPOSED  county  seat  we^ 
Also  owns  others.  Plant.  Gross  $800,000  Ter¬ 
ms  $1.2  million. 

DAKOTA  publishing  plant  and  shopper.  NY 
weekly  viiup  gross  over  $1  million.  Majority 
stock  $550,000  terms. 

MASSACHUSETTS  SHOPPER.  Gross 
$250,000.  Price  $125,000.  Good  Terms. 
Other  publications  available. 

BECKERMAN  ASSOC.  PO  Box  9782,  Ft 
Lauderdale  a  33310;  (305)  485-3747. 

LARGE,  century-oM  West  Coast  weekly  in  fast¬ 
growing,  completely  isolated  area.  $420,(XX) 
VOSS,  SOOO  paid,  unopposed.  Retirement-age, 
long-time  owner  hangs  it  up.  in  face  of  burgeon¬ 
ing  shopping  complexes  in  communiW.  Abso¬ 
lutely  excellent  property.  Gross  plus.  Qualified 
buyers  only,  to  4268,  Editor  &  Publisher. 

LARGE  SUBURBAN  weekly  in  desirable  Sun- 
belt  city,  returns  editor/publisher  more  than 
30%  on  gross  of  $450-500,000.  Offered  at 
premium  over  poss,  substantial  down.  This 
kind  ofpropvty  IS  not  often  offered,  to  41 19, 
Editor  &  Publisher. 

THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
vossing  over  $800,000.  to  3957,  Editor  $ 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NATIONAL  BLUE  RIBBON  WEEKLY  News¬ 
paper  in  Mid-Atlantic  txiom  area.  Doing  more 
than  $300  thousand  gross.  Usual  asking  price 
and  terms. 

COUNTY  SEAT  WEEKLY  in  historic  Maryland 
Eastern  Shore.  One  of  the  few  remaining  150- 
year-old  newspapers  priced  right  for 
development. 

REGIONAL  JEWISH  WEEKLY,  long 
established,  many  repeat  advertisers,  owner 
will  tram  staff.  $150,000  gross. 

WEST  VIRGINIA  COALFIELD  WEEKLY  in  larg¬ 
est  captive  coalmine  area.  $80,000  gross. 
VIRGINIA  WEEKLY  without  competition  in  two 
counties.  Modern  offset  equipment  and  good 
commercial  printing  business. 

Confidential  information  to  reliable  inquirers. 
Edwin  0  Meyer,  Licensed  Broker,  Suite  lOl-E, 
300  W  Franklin,  Richmond  VA  23220;  (804) 
643-7816. 


5500  PAID  CIRCULATION.  National  Blue  Rib¬ 
bon,  county  seat.  98  years  old,  unopposed. 
Zone  5  newspaper.  We  have  our  own  press. 
Substantial  down  payment  required.  Box 
4165,  Editor  &  Publisher. 


PACKAGE  OF  THREE  NEWSPAPERS  offers 
deep  South  county  exclusive.  Pay  $2(X),000 
down  and  owner  will  finance  remaining 
$325,0(X).  Payout  in  seven  years  easy  with 
good  management.  Capable  staff  in  place  and 
anxious  to  stay.  Wayne  Chancey  (>>nsultants, 
PO  Box  86.  Headland  AL  36345;  (205)  693- 
2619. 


SIERRA  FOOTHILLS  WEEKLY.  Area  about  to 
boom.  Owners  want  to  travel.  Gross  $65,000  in 
1981.  $45,000,  terms.  (209)  539-3200. 


THIRTY-YEAR-OLD  North  Central  Florida 
weekly.  Beautiful  building,  Compugraphic 
typesetters,  modern  darkroom  with  camera. 
Includes  established  area  shopper.  6000 
circulation.  $130,000  gross  in  booming  area. 
Write  Box  4232,  Editor  &  Publisher. 


TWO  PAPERS  on  California  coast.  $115,000 
and  $170,000  gross.  Buy  either  or  both.  Very 
profitable,  terrific  terms.  Publisher,  PO  Box 
327,  Aptos  CA  95003. 


TENNESSEE  county-seat  weekly.  Excellent 
opportunity  for  man-wife  team  to  acquire 
established  newspaper.  Gross  $90,000. 
$25,000  down,  balance  easy  owner  terms.  Can 
be  paid  out  of  earnings. 

North  Carolina  weekly  available  at  about  value 
of  physical  assets.  $256,000.  Circulation 
4100.  Four-unit  press,  front-end  system,  roll 
fed  camera,  lots  more.  Real  opportunity  for 
sales-oriented  publisher. 

Attractive  western  Canada  newspaper 
operation  grossing$l. 7  million.  Modern  offset 
plant.  Growth  area.  Reasonably  priced. 
Sunbelt  weekly  gross  $470,000,  asking 
$630,000.  Money-maker. 

White  Newspaper  Service 
Box  109 

McMinnville  TN  37110 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PERSONALS 


FOR  A  LITERARY  JOURNALISM  study  I  want  to 
talk  with  editors  who  have  used  footnotes  in 
newspapers.  RT  Berner,  118  Carnegie,  Univer¬ 
sity  Park  PA  16082. 


PUBLICATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  or  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


SEND  THE  KIDS  TO  DISNEYWORLD 
And  spend  the  afternoon  in  my  workshop.  I  will 
show  you  new  ways  to  make  more  money.  Estil 
Cradick,  950  Parkwood  Dr.  Dunedin  FL 
33528,  adjacent  to  Clearwater;  (813)  733- 
1678. 


I  INDUSTRY 
SERVICES 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
No  newspaper  is  too  large  or  too  small  for  our 
organization  to  give  your  circulation  figures  a 
br^t.  Telephone  marketing  experts.  Use  the 
BEST  and  it  will  cost  you  LESS.  Write  or  call 
Campbell  and  Associates,  3864  Center  Rd, 
#10C.  Brunswick  OH  44212;  (216)  225- 
7440. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  tor  action! 


EDITORIAL  SERVICES 


NEW  YORK  CITY-BASED  JOURNALIST  avail¬ 
able.  Local  interviews,  press  conference  cover¬ 
age,  hard,  soft  news  and  features.  Extensive 
experience.  Robert  Hausman,  (212)  998- 
1330. 


MARKETING  & 
READERSHIP  RESEARCH 


INCREASE  LINEAGE  REVENUE! 
Newspaper  Research-Cost  Effective  Prices. 

I  PLUS  the  marketing  tools  needed  to  stimulate 
;  your  salesforce.  U.S.  and  Canadian  markets, 
i  References  and  brochure  upon  request.  CON- 
■  SUMER  DATA,  319  Clematis,  West  Palm 
Beach  FL  33401.  Call  collect,  (305)  655- 
0926. 


MARKETING  SERVICES 


INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Don  White  (716)  631-8220. 


MICROFILM 


LAWRENCE 

Microfilming 
Newspapers  Microfilmed 
PO  Box  1015,  Fuquay-Varina  NC  27526 
(919)  552-5178 

JOIN 

OUR 

CONTRACT 

CREW! 


Whether  it’s  12, 26  or 
52  times  per  year,  we 
produce  business 
and  profit  for  these 
people.  We  offer  you 
freedom  to  rotate 
your  copy  with¬ 
in  our  regular 
I  deadline  times, 
monthly  billing  and 
the  best  exposure  in 
the  field. 

E&P 

CLASSIFIEDS 
Rates  on  Request 
(212)  752-7050 


EQUIPMENT  { 
&  SUPPLIES 

CAMERA  a  DARKROOM 


CHEMCO  ROLL  FILM  CAMERA.  $2900;  Brown 
18x23  camera,  $2500;  Goodkin  16x20  ver¬ 
tical.  new,  $2100;  Beach  32"  plate  processor, 
1978,  $3900;  CG  RC  processor,  new.  $2750; 
LogE  24"  processor,  $6900.  Call  Frank,  (602) 
267-9481. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPOSING  ROOM 


MODEL  4572  basealigning  VIP  SN  912.  3  tur¬ 
ret  measure-matic,  18  fonts,  spare  reader, 
I  spare  parts  in  top  condition.  (309)-343-7181, 
Lyle  Fawer. 


COMPUTER  SOFTWARE 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher,  Control 
Systems,  Steve  Kuckuk,  PO  Box  476,  Shawano 
Wl  54166;  (715)  526-6188. 


CUSTOMIZED  BUSINESS  SYSTEMS 
IBM  S/34-S/38 

Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations  vary¬ 
ing  from  10,000  to  300,000.  Call  collect  for 
more  information  (913)  381-1109,  or  write 
CDS,  Inc,  c/o  Sun  Publications.  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  weekly  newspaper  or 
shopper  operations  which  runs  on  Radio  Shack 
Model  II  microcomputer.  It  has  nine  posting 
categories,  including:  display,  classified  dis¬ 
play,  regular  classified,  legal,  job  printing,  web 
printing,  other  and  receipts.  The  program  is 
very  "user  friendly."  You  don't  need  a  degree  in 
computer  science  to  operate  it.  It  calculates 
service  charges  and  prepares  itemized  state¬ 
ments  for  end  of  month  billing,  including 
individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a  bro- 
cure  describing  the  program  in  detail,  write: 
The  Chiefland  Citizen,  Drawer  980,  Chiefland 
FL  32626,  or  call  Walter  H  Wilson  at  (904) 
493-4796. 


NEWSPAPER  COMMERCIAL 
PRINTING  OFFICE  SUPPLY 
ACCOUNTS  RECEIVABLE  system  developed  by 
a  multi-faceted  publisher  to  handle  all  types  of 
receivables  from  invoicing  to  statement  genera¬ 
tion.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  senrice.  Charge  calcula¬ 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell,  Critten¬ 
den  Publishing  (X),  PO  Box  459,  W  Memphis 
AR  72301;  (501)  735-1010. 


COMPUTERS 


COMPUGRAPHIC  Unified  Terminal  System 
(UTS)  with  five  (5)  terminals.  Includes  line 
printer  interface  with  hardware,  dual  controller 
interface  (DUTS)  with  hardware  capable  of  han¬ 
dling  two  newswire  sen/ices  low  or  high  speed, 
typesetter  interface,  all  cables  for  terminals 
and  line  printer  hookup.  In  good  condition  and 
under  warranty  extension  agreement.  Available 
seperately,  spare  parts  kit  with  extra  VDT  moni¬ 
tor.  Texas  Instrument  Line  Printer.  Model  810. 
Call  Lou  Murray  or  Mr  Morin  (703)  433-2702. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
NORTHEAST  ST(5rAGE  &  INDUSTRIES 
(213)  257-7557 


CHESHIRE  500/PM 

Cheshire  Publication  Mailer  Labeling  Machine, 
Model  544-010,  Serial  013.  Single  Head, 
North-South,  #  531;  Base#  544,sp^supto 
10,000/hour.  In  excellent  condition.  Suc¬ 
cessfully  used  by  newspaper  printer  but  suit¬ 
able  for  general  publications.  Now  available, 
price  negotiable.  Write  TCC  Printery,  Box  39, 
Orleans  MA  02653  or  call  (617)  255-2121. 


EDITORIAL  PRODUCTION  MANAGER  needed 
for  The  New  Republic,  Washington  DC-based 
national  weekly  political/literary  magazine. 
Must  have  at  least  2  years  experience,  strong 
managerial  and  editorial  skills,  and  knowledge 
of  printing  procedures,  layout,  and  design. 
Please  send  cover  letter,  resume,  and  refer¬ 
ences  to  Jennifer  Sour,  TNR,  1220  19th  St. 
NW,  Washington  DC  20036. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Model 
227E-277  Mueller,  two  into  one  inserter.  Six 
years  old.  good  condition.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668. 


MULLER  Model  259  high  speed  counter¬ 
stacker,  new  1979. 

Ferag  conveying  systems,  2  forwarding  sta¬ 
tions.  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

Count-O-Veyors  Model  106,  right  angle  turn 
available. 

Signode  strapping  machines,  Bunn  Tying  ma¬ 
chines. 

I  PEC 

97  Marquardt  Dr,  Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


NEW  SHERIDAN  inserter  Model  NP848  with 
8MS  hoppers  and  double  delivery.  Excellent 
condition  with  less  than  10  hours  operating 
time.  Fully  guaranteed.  Available  imm^iately. 
Significant  cost  savings.  Reply  to  Box  4002, 
Editor  &  Publisher. 


2  PAPERMAN  MACHINES: 

(1)  Model  #820B  Serial  #1847 

(2)  Model  #PM2FT  Serial  #1853 

First  class  condition 

2  FEEDER  MACHINES  from  Cutler  Hammer/ 
Miner  Denver,  used  in  line  with  tyers: 

(1)  Serial  #520482-70TF  1 

(2)  Serial  #520482-70TF  2 

Call  KEN  KNICELEY  (304)  348-51 18  or  KEN 
ADKINS  (304)  348-79116. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Sheridan  5  knife  trimmer. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stacker. 

Kansa  inserter  with  4  stations. 

Idab  440  Counter  Stacker  with  programming 
keyboard. 

Idab  shrink  wrap  machine. 

Ferag  H500  Counter  Stacker  factory  rebuilt. 
Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Cutler  Hammer  conveyors,  bottom  wraps  and 
pacers. 

Signode  ML2EE  and  MLN2A  tying  machines. 
Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

Kirk  Rudy  equipment,  quarter  folders,  insert¬ 
ers.  labelers. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Installation  services  also 
provided.  We  will  purchase  mailroom  equip¬ 
ment  and  complete  newspaper  mailrooms. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  (iorp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)446-7017. 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  «.  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHIC  Videosetter  Universal  Model 
01210-501,  16  One  Systems  terminals, 
including  two  remotes.  Two  computer  Automa¬ 
tion  units  serial  #PS  1882  with  two  control  data 
9760  storage  modules  used  1  year.  Best  offer, 
must  sell.  Call  Shirley,  (513)  435-5000. 


COMPEDIT  5810  l'/5  years,  $14,500;  AM 
4800  I'/i  wars,  $7650;  CompSet  4510/508, 
prc^am  23.  $1 1,250.  Bob  Weber,  (216)  729- 


C6C0MPUWRITER  junior  TG  for  sale,  only  4’/5 
years  old,  mint  condition,  includes  7  fonts, 
spare  parts,  gears,  only  $2500.  Call  (603) 
464-5588. 


EDIT  7500  HR  with  MCPO,  11  strips, 
$10,000;  Edit  7500  LR  Rev  C,  $5500;  Comp 
IV  with  spare  parts  kit,  $5750;Compl,  $1500; 
IBM  ESC,  $4500;  Execuwriter  Text  spare  parts 
kit,  strips,  $1950;  Execuwriter  Display  spare 
parts  kit.  strips,  $1125;  Edit  Strips.  $125 
each.  Bob  Weber,  (216)  729-2858. 


FOR  SALE:  ACM9000,  Serial  #1619  with  6 
film  strips,  direct  entry  keyboard,  extra  reader 
and  spare  parts.  Call  or  contact  Jess  Hillman  or 
Davis  Basinger  at  the  Commercial  Dispatch. 
Columbus,  Mississippi.  (601)  328-2424. 


7200  HIGH  RANGE-late  Model  all  fonts  and 
extras.  First  $2000  takes  all.  Good  condition. 
(609)  235-7614. 


SPARE  PARTS  KIT  for  Mergenthaler  V-l-P, 
model  7245-3A/B.  Asking  $500.  Call  Mr 
dePascale,  (201)  347-5400. 


TYPESETTING,  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber.  (216)  729-2858. 


TWO  CG  Videosetter  I's,  including  spare  parts 
kit  and  4  fonts  (News  #4  and  Sans  #2)  S/N 
037315  and  A47319.  October  1973.  $1500 
each.  Call  Mr  dePascale,  (201)  347-5400. 


TWO  496rs  in  good  working  condition.  $800 
each.  AKI  autotape  keyboard,  $200.  Com- 
pugraphic  Initape  keyboard.  $600.  Mark  or 
Dennis,  (309)  734-3176. 


UNISETTER  HR,  $7950,  spare  parts  kit, 
$650,  strips,  $10()  each.  Guaranteed.  Bob 
Weber,  (216)  729-2858. 


UNISEHER  LR.  $6500;  Unified  Composer, 
$3500;  Uniterm  H&J,  $2000;  ACM  9000  HR, 
$2500;  Computape  II.  $1500;  Unisetter 
Strips,  $125  each.  Bob  Weber,  (216)  729- 


UNISETTER  HR,  $7950;  MDT  350,  $3250; 
MDR.  $1450. 

Bob  Weber,  (216)  729-2858 


CASH  FOR 

MARK  I.  IV.  V  PACESEHERS 
LINOTRON  202-CG8600 
(614)  846-7025 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied 

Call  for  rates  and  info 
(212)  752-7053 


PRESSES 


FOR  SALE  NOW 
ONE  OR  ALL 


4  add-on  Goss  Headliner  units  and  2  folders  2 
to  1. 

21 W  CUTOFF  HOECOLORMATIC,  3  unite,  2 
half  decks,  available  now. 

22V4"  Goss  Headliner  unit,  1  color  hump. 
New  ink  oscillating  gear  Goss  Headliner. 
22V4"  cutoff  Hoe  color  convertible  4  unite, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

1  Gregg  imprinter. 

6  unit  V15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285.  McAllen  TX  78501 
(512)682-7011 


FERAG  H  500  Counter  Stacker  in  excellent 
condition.  Factory  rebuilt  and  guaranteed. 
Ideal  for  commercial  or  newspaper  operation. 
Will  stack  from  4  to  96  page  products  such  as 
TV  Guide  at  press  speeds  up  to  70,000  pro¬ 
ducts  per  hour.  Will  also  stack  quarter  page 
products.  Available  immediately.  Contact 
Graphic  Management  Associates.  Inc,  (617) 
481-8562. 


FOR  SALE:  Harris  Cottrell  (5  unite  V/22)  (4 
unite  V/22).  9  unit  web  offset  press  has  36" 
width  and  22^4"  cutoff.  Equipped  with  JFl 
and  RBI  folders.  Has  conventional  roll  stand. 
Contact  Bill  Williamson,  Houston  Community 
Newspapers.  PO  Box  280,  Channelview  TX 
77530,  (713)  452-0530. 


GOSS  SC  FOLDER 
Community,  5  unite,  1966-69 
Suburban  15(X)  unite,  1972 
SU  folder,  1972 
Urbanite  folder,  remanufactured 
HARRIS  V-22  5  unite,  remanufactured 
V-25,  6  units.  2  folders,  1977 
845,  4  and  6  unit  presses 
JFl,  JF4,  JFIO,  JF25  folders 
ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  32 1  -3992  Telex  700563 


NORTHEAST  INDUSTRIES  is  offering  36  units 
of  Hoe  Color  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


PLANT  LIQUIDATION 


Harris  845  4-units,  new  1975, 3  Butlers.  RBC- 
2  folder,  with  fold,  run  only  200,000  IMP 
per  month,  like  new. 

Harris  V-25,  7-units,  new  1975  JF-10,  Vk.  VS, 
DP  cross  perf,  4  Butler  Flying  Pasters,  Martin 
Infeed,  numbering,  Tec4  pass  8'  dryer  with 
chills  and  circulating  water. 

Custom  Bilt  Rotary  3  knife  trimmer,  new  1975. 
Two  Ferrag  conveying  systems,  baler, 
platemaking,  etc. 

WE  WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 


PLATEMAKING 


BERKEY  Ascot  33x43  vacuum  frame  with  5kw 
light  source.  Iconics  plate  processor.  Western 
plate  coater.  Gam  III  exposure  control  unit,  and 
Gam  densitometer.  $4500  or  best  offer.  (608) 
493-2291. 


NEW  TWIN  STAR  washout  unit  Napp  system 
(USA)  for  Twin  Star  plate  processor.  Never 
used.  For  more  details  call  J  Joiner,  Best 
Publishing  Co,  (213)  548-4545. 


PRESSES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC,  INC. 

97  Marquardt  Drive,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


GOSS  COMMUNITY  1975  unit.  oil.  42"  roll 
stand.  $30.(X)0.  Custom-Bilt  2  knife  trimmer, 
$7500.  (312)  975-0400. 


IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17^b'’x24'/7"  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Gttes  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Hoe  colormatic  press,  8  units  and  3:2  folder 
Hoe  color  convertible  press.  8  units  and  2.1 
folder 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 
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PRESSES 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  unite  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  M215 
(913)  492-9050  Telex  4-2362 


2  unit  Goss  Community,  recondition¬ 
ed.  grease  lub. 

Community  add-on  unite,  reconditioned, 
grease  lub. 

4  unit  News  King,  reconditioned. 

9  unit  News  King.  KJ8.  Mfg  1976/69,  availa¬ 
ble  May.  1982. 

News  King  add-on  unite. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 

(913)  492-9050  Telex  4-2362 


GOSS  MARK  I 

21  unite,  A82,  digital  pasters.  239/16 
4  double  half  decte 
4  single  half  decks 

4  double  3:2  folders  -  balloon  formers 

30  unite,  A88.  digital  pasters.  239/16 

5  Wolf  color  cylinders 

5  double  2:1  folders,  balloon  formers 

10  unite.  A80,  22V4,  digital  pasters 

6  half  decks 

2  double  2: 1  folders,  balloon  formers 

GOSS  UNIVERSAL.  22^4 
6  unite  with  roll  stands 

2  color  humps 

1  folder  with  balloon  former 
G.E.  drive 

HOE  COLORMATIC 
8  unite 

3  color  humps 

1  double  3:2  folder  with  balloan  formers 

IDAB  330  STACKER 
(card  reader  and  programmer) 

INUND  NEWSPAPER  MACHINERY.  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  1599 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


HARRIS  845 
4  unite,  half  folder,  Guilmont. 

Quarter  folder,  3  Butlers  with  Datamat,  new 
1975-79.  Very  nice  machine.  Unbeatable 
price.  Available  now. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


Harris  V-15A,  add-on  units,  1977. 

Harris  V-15A.  8  units.  Upper  former.  1974. 
Cottrell  V-25.  Vx  and  VS  folder  JF-1. 

Goss  Community  add-on  unite.  l%9-76. 

Goss  Suburban  add-on  unite. 

Goss  Urbanite  V4  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  W'. 

Fincor  motor  and  controls. 

Harris  845,  22^4,  8  unite.  1973. 

Harris  845,  6  unite,  22V4". 

Harris  V-25,  8  units,  1978. 

Color  King  presses  and  unite. 

Fairchild  Newsking,  4  unite,  KJ8  folder,  1978. 
Harris  V-25,  4  unite,  1978. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


TWO  UNIT  Color  King  web.  Serial  444-183, 
$55,000;  Baldwin  Model  105  Count-0- 
Veypor,  $5500;  Lektro  Roll  Clamp  truck,  new 
batteries.  $7500;  Sheridan  tabloid  binder 
(gather,  stitch,  fold)  with  McCain  3-knife  trim¬ 
mer.  $9500.  Easy  removal.  Bob  Dorr,  (203) 
792-5803. 
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PRESSES 


6-UNIT  Daily  King  I.  1971.  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 


7  UNIT  Community,  2  folders.  1975 
5  unit  Harris  V22.  RBI  folder 
Vanguard  V-15,  4  and  5  unite 
2  unite  Community 
4  unit  Harris  V-25.  JF25 
Harris  845.  4  unite.  22V4".4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


8  UNITS  OF  HOE  Colormatic  with  one  3:2  fol¬ 
der,  4  humps  and  reels.  We  are  offering  this 
press  on  a  turnkey  basis  any  place  m  the  United 
States  which  will  include  purchase  of  press, 
removal,  transportation,  re-erection  in  running 
order.  All  this  for  the  sum  of  $850,000. 

Northeast  Industries,  (213)  257-7557 


MERGANTHALER  PACER  36  '  web  offset 
press,  serial  #225,  with  2  unite,  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 


MARTIN  FLYING  PASTERS  new  1979,  runn¬ 
ing  on  Urbanite,  will  sell  all  6  or  individual. 
WEB  SPECIALISTS.  3  web  angle  bar  nests-12 
page  tabs,  collect  per  web.  ruuning  on  Ur- 

IPEC.  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


PRESS  CONVERSIONS 


TOP  PERSONNEL  and  parts  for  web  width  re¬ 
ductions  where  time,  price  and  quality  are  of 
most  importance. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


WEB  WIDTH  REDUCTION 


PRESS  PARTS  *  CONVERSION  LABOR 


Reasonable  delivery  time  *  Expert  Installation 
Over  1(X)  Web  Width  Reductions  Completed 
George  R  Hall.  Inc 
(800)  321-3109 


WANTED  TO  BUY 


BEACH  Saddles.  Lok  Ezy  for  Mark  I  Headliner, 
2244,  compression.  Please  specify  web  width. 
Alsoequipment.  Box4186.  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^  AMS.  1290 
Central  Av.  Hillside  NJ  07205. 


CUTLER  HAMMER.  Mark  IV  Counter  Stacker  in 
good  condition.  Reply  to  Box  3665,  Editor  & 
Publisher. 


EOS  MODEL  572  programmable  keyboard 
used  on  a  Sta-Hi  257  stacker.  Call  (^phic 
Management  Associates.  Inc,  (617)  481- 
8562. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


MULLER  227  INSERTER  in  good  operating 
condition.  Reply  to  Graphic  Management 
Associates,  Inc.  1 1  Mam  St.  PO  Box  55.  South- 
boro  MA  01772:  (617)  481-8562. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  unite 

BOX  200.  EDITOR  &  PUBLISHER 


WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 


28  '  WOOD  PUTE  O-MATIC  PROCESSOR 
CALL  DICK  OR  LENNY 
(201)  469-6505 


WANTED— Mycro-Tek.  MUT  and  Reader  or 
other  front-end  system  for  small  weekly  Con¬ 
tact  Arthur  Melton  or  Dave  Oitchkwr,  Union 
City  Messenger,  Box  567,  Union  City  TN 
38261;  (901)885-0744 
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HELP  WANTED 


ASSISTANT  PROFESSOR  OF  JOURNALISM 
The  Texas  Woman's  University  invites  applica¬ 
tions  for  appointment  as  Assistant  Professor  of 
Journalism.  PhD  required.  Experience  in  both 
teaching  and  the  profession  desired.  Some 
knowlerte  of  photo^phy  would  be  particular¬ 
ly  helpful.  Teaching  load  is  12  hours  of 
undergraduate  courses  in  print  newswriting. 
Contract  is  for  9  months  with  possible  summer 
employment.  Salary:  competitive  and  com- 
iTtensurate  with  qualifications  and  experience. 
Date  of  appointment:  second  summer  term  in 
July,  1982,  or  Fall  semester  in  August,  1982. 
Pte^  send  letter  of  application,  curriculum 
vitae,  transcripts,  and  three  recent  letter  of 
recommendation  by  June  7, 1982  to:  Dr  Wilkes 
Berry,  Dean,  CoIIm  of  Humanities  and  Fine 
Arts,  PO  Box  24132,  TWU  Station,  Denton  TX 
76204.  TWU  is  an  equal  opportunity,  affirma¬ 
tive  action  employer. 

ADVERTISING:  Instructor  or  assistant  p^ 
fessor  to  teach  advertising,  possibly  work  with 
graduate  students  in  research  or  professional 
degree  programs,  and  engage  in  research  or 
comparable  creative  activity.  Experience  re¬ 
quired  in  print  or  broadcast  advertising  prac¬ 
tice,  research  or  teaching.  Master's  degree  re¬ 
quired  for  instructor;  doctorate  or  equivalent  for 
assistant  professor,  with  professional 
experience  applicable  toward  equivalency. 
Doctoral  candidates  are  encouraged  to  apply. 
Salary  competitive.  Application  deadline:  June 
15,  1982,  or  until  filled.  Employment  begins 
August  16,  1982.  Send  application  materials 
including  resume  and  three  references  to  Ver¬ 
non  A  Stone,  Director,  School  of  Journalism, 
Southern  Illinois  University,  Carbondale  IL 
62901.  SlU-C  is  an  Equal  Opportuniy/ 
Affirmative  Action  Employer. 

CHAIRMAN  OF  DEPARTMENT  OF 
JOURNALISM  AND  BROADCASTING 
The  Texas  Woman’s  University  invites  applica¬ 
tions  for  the  position  of  Chairman  of  the 
Department  of  Journalism  and  Broadcasting. 
The  Department  is  comprised  of  4  full-time 
faculty  members.  Curricula  lead  to  the  Bache¬ 
lor  of  Science  degree  in  Journalism  with  a 
News-Editorial  or  Advertising  emphasis  and  to 
the  Bachelor  of  Science  degree  in  Radio- 
Television.  Qualifications:  PhD  degree;  back- 
pound  in  both  print  and  broadcast  journalism; 
at  least  5  years  full-time  teaching  experience  in 
higher  education;  skill  in  teaching,  advising, 
and  recruiting  students;  demonstrated  abili^ 
to  lead  and  coordinate  the  work  of  faculty  col¬ 
leagues.  Responsibilities:  The  Chairman  is  the 
academic  and  administrative  leader  for  all  fac¬ 
ulty  and  students  in  the  Department.  Specifi¬ 
cally,  the  Chairman  is  expected  to  maintain  the 
hig^  standards  of  teaching  and  research; 
teach;  supervise  the  recruitment  and  evalua¬ 
tion  of  faculty;  make  recommendations  for  the 
annual  budget;  supervise  the  use  of  facilities; 
serve  on  selected  committees;  coordinate  curri¬ 
culum  development;  organize  academic  plan¬ 
ning;  and  guide  the  recruitment  and  retention 
plan  for  students.  The  Chairman  of  the 
Department  reports  to  the  Dean  of  the  College 
of  Humanities  and  Fine  Arts.  Salary:  competi¬ 
tive,  commensurate  with  qualifications  and 
experience.  Date  of  appointment:  June  1, 
1982.  Please  send  letter  of  application,  curri¬ 
culum  vitae,  transcripts,  and  three  recent  lett¬ 
ers  of  recommendation  by  May  20, 1 982  to:  Dr 
Wilkes  Berry,  Dean,  Colll^  cif  Humanities  and 
Fine  Arts.  PO  Box  24132,  TWU  Station, 
Denton  TX  76204.  TWU  is  an  equal  opportu¬ 
nity,  affirmative  action  employer. 


JOURNALISM  INSTRUCTOR— Continuing 
contract  at  Santa  Rosa  Junior  College 
beginning  Fall,  1982.  Fw  further  information 
and  application  material  call  (707)  527-4302. 
Application  deadline,  June  2,  1982. 


IT’S  A  CLASSIFIED 
SECRET! 

Well  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you  don't 
want  your  reply  to  90  to  certain  news¬ 
papers  (or  companies),  seal  your  rep¬ 
ly  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put  the 
reply  arxl  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  ^x 
Number  you're  ^mswering  is  on  your 
list,  we  ll  discard  your  reply. 


MEMPHIS  STATE  UNIVERSITY'S  Journalism 
Department  anticipates  a  faculty  opening  for 
the  Fall.  Position  is  tenure-track  with  at  least 
three  years  solid  journalism  experience  and 
advanced  degrees  to  teach  writing  and/or  publ¬ 
ic  relations.  Excellent  suburban  setting;  Sun¬ 
belt  climate;  big-city  motion.  Apply  with 
resume  by  May  30  to  Dr  Gerald  Stone,  Chair¬ 
man,  Journalism  Department.  Memphis  State 
University.  Memphis  TN  38152.  MSU,  an 
equal  opportunity  employer,  eagerly  seeks 
interest  by  minorities  and  women. 

PUBLICATIONS — Administrative  assistant 
public  affairs/director  of  publications  to 
administer,  plan  and  implement  Western  Illi¬ 
nois  University's  publications.  Must  demon¬ 
strate  ability  to  work  with  faculty/staff/students 
on  project  planning;  supervise  production  staff; 
possess  working  knowledge  of  the  latest  print¬ 
ing  techniques,  including  laser  typesetting; 
and  exhibit  creativity  in  design,  copy  and 
typographic  layout.  Staff  includes  a  writer  and 
^pihic  artist.  Minimum  qualifications  include 
bachelor's  degree  (emphasis  in  mass  com¬ 
munications/visual  communications  preferred) 
and  five  years  experience  (some  related  student 
experience  in  publications  may  be  expected). 
Supervisory  experience  and/or  master's  degree 
in  joumalism/marketing  preferred.  Salary  range 
$17,0()u-S20.()00  based  upon  experience. 
Send  resume  and  three  references  to  John  T 
Fairman,  News  Services.  Western  Illinois  Uni¬ 
versity,  Macomb  IL  61455,  Applications/ 
nominations  by  June  18.  This  position  will  be 
filled  by  August  31 .  Western  Illinois  University 
is  an  affirmative  action/equal  opportunity 
employer. 

SYRACUSE  UNIVERSITY  Newspaper 
Department  has  tenure-track  opening  for  assis¬ 
tant  or  associate  professor  as  of  September. 
Required:  Minimum  3  years  newspaper 
experience,  appropriate  advanced  degree, 
mass  communication  and  society  teaching 
capability.  Desired:  PhD,  teaching  experience. 
/Vpply  to:  Chairman,  Newspaper  Oe|»rtment. 
SI  Newhouse  School  of  Public  Com¬ 
munications,  215  Univesity  Place,  Syracuse 
NY  13210  by  June  15.  SU  is  an  Affirmative 
Action/Equal  Opportunity  employer. 

ADMINISTRATIVE 

GENERAL  MANAGER 

Outstanding  opportunity  for  a  dynamic  take- 
charge  person  to  head  rural  weekly  newspaper. 
Candidates  should  have  thorough  knowled^  of 
newspaper  operations  and  be  community- 
oriented.  Zone  5.  Box  4267,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER  for  Iowa  semi-weekly, 
shopper,  central  plant.  Must  know  business 
and  news  slides.  Highly-regarded  publications 
in  beautiful  city  of  6500.  Write  in  confidence  to 
Charles  Davis,  Times-Citizen.  Box  640,  Iowa 
Falls  lA  50126. 


BUSINESS  MANAGER 

Tri-weekly  newspaper,  Zone  3,  has  an  opportu¬ 
nity  for  an  aggressive  self-starting  business 
manager.  Ideal  candidate  will  have  a  proven 
record  of  sales  management  in  a  competitive 
market,  the  ability  to  sell,  meet  goals  and  to 
motivate  and  lead  others.  A  good 
understanding  of  community  newspapers  is 
essential.  Excellent  starting  salary  with  major 
company  benefits.  Send  resume,  references 
and  salary  requirements  to  Box  4276,  Editor  & 
Publisher. 


KELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  MANAGER  to  supervise  twice- 
weekly  operation  of  Times-Beacon  Newspapers 
in  Manahawkin.  New  Jersey.  Seekingapplicant 
with  5-10  years  newspaper  experience  in  two  or 
more  newspaper  departments  with  one  being 
either  circulation  or  editorial.  Some  experience 
with  budget  process  helpful.  Reply  by  letter: 
Robert  J  Ritchie,  Publisher,  Times-Observer, 
CN2449,  B  Robbins  St,  Toms  River  NJ  08753. 


CREDIT  MANAGER 

Aggressive,  experienced  manager  needed  to 
manage  cr^it  function  for  largelocal  company 
(Zone  4).  Ideal  candidate  should  possess  7-10 
years  experience  in  all  phases  of  credit  manage¬ 
ment  in  a  high  volume  environment  plus  have 
excellent  communication  and  supervisory 
skills.  Interested  candidates  please  send 
resume  to  Box  4265,  Editor  &  Publisher. 

GENERAL  MANAGER — Direct  growth  of  14- 
year-old  music  and  antiques  papers.  Heavy 
sales,  business  and  finance  bacl^round.  Salary 
$25,0(X)  plus  bonus.  Resume  Good  Times, 
Box  303,  Roslyn  NY  11576. 

NEW  POSITION— GENERAL  MANAGER  of 
Daily  Nebraskan,  17, SOOdailycoll^e  publica¬ 
tion.  Responsible  for  budget  and  financial  and 
statistical  analysis  in  addition  to  overseeing 
business,  production  and  advertising 
departments.  Degree  required,  preferably  in 
business  or  journalism,  and  1-3  years  news¬ 
paper  business  experience  preferred.  Should 
be  familiar  with  all  aspects  of  newspaper 
operation  and  comfortable  working  with  stu¬ 
dents.  Salary  $20. 000-plus  depending  on 
experience  and  qualifications.  Send  resume  to 
Maggy  McCleery,  Daily  Nebraskan,  34 
Nebraska  Union,  1400  R  St,  Lincoln  NE 
68588  by  May  28.  Must  be  available  to 
interview  week  of  June  7-11  and  available  to 
start  no  later  than  July  19. 

PUBLISHER  for  small  daily  in  Zone9.  Advertis¬ 
ing  background  helpfulbut  not  necessary.  Must 
be  community  leader.  You  will  be  joining  a  pro¬ 
gressive  communications  company  with  room 
to  grow.  Send  resume  in  confidence  to  Box 
4209,  Editor  &  Publisher. 

PUBLISHER 

Progressive  group  of  newspapers  and  shoppers 
located  in  Zone  1  seeks  an  experienced  mana¬ 
ger.  Must  be  able  to  produce  a  good  editorial 
product  and  be  sales-oriented.  Candidates 
should  have  strong  management  background. 
Excellent  benefits  and  compensation.  Send 
complete  resume  to  Box  4238,  Editor  &  Pub¬ 
lisher. 

TWO  NEVADA  WEEKLIES,  magazines,  other 
publications  need  help  of  country  eitoerienced 
couple  able  to  do  it  all.  (702)  727-4249  or 
write  Box  188,  Pahrump  NV  89041.  Start 
immediately. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Progressive  California  daily  newspaper  group  is 
looking  for  an  experienced  and  motivated 
Corporate  Advertising  Director  to  lead  our 
advertising  departments.  We  are  looking  for  a 
hard-working,  marketing-oriented,  shirt¬ 
sleeved  leader.  Send  resume,  references  and 
salary  history  to  Box  4188,  Editor  &  Publisher. 


AD  SALESPERSON  with  heavy  cold  call  selling 
experience.  Music  paper.  $300/week  salary. 
Good  Times,  Box  303,  Roslyn  NY  11576. 


ADMINISTRATIVE 


ASSISTANT  TO  PUBLISHER 

Growing  publishing  firm,  loc(3te<d  in  quiet  Mitdwestem 
community,  seeks  an  incdividual  with  combined  editorial 
and  management  skills.  Background  would  ideally 
include  both  magazine  and  tabloid  experience.  An 
interest  in  hobbies/collectibles  a  plus. 

Position  requires  management  skills  in  assisting  the  Pub¬ 
lisher  in  all  areas  of  editorial,  advertising,  marketing,  and 
promotion.  A  prime  requisite  is  the  versatility  to  handle 
the  duties  of  an  editor. 

A  growth  position  offering  an  excellent  salary  and  bene¬ 
fit  program.  Fcxward  a  resume  of  experience  including 
salary  requirement  to: 

Box  4274 
Editor  &  Publisher 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  for  northeast  Ohio 
daily.  We  know  the  economy  is  lousy,  that  stores 
are  closing,  and  the  staff  is  frustrated.  But  we 
also  know  that  a  motivated  person  will  do  a 
heckuva  job  in  this  market.  Superior  earning 
potential,  fine  benefits.  Must  be  a  self- 
motivated  high  achiever  with  an  eye  for  detail,  a 
definite  flair  for  promotion,  and  a  desire  to  work 
with  small  and  large  advertisers  (and  ad  agenc¬ 
ies)  for  maximum  lineage.  Please  don’t  apply 
unless  you  know  you've  got  what  it  takes  to 
succeed  in  a  tough  market.  Send  resume 
including  complete  salary  history  to  Box  4240, 
Editor  &  Publisher. 


us  have  ASSISTANT  AD  MANAGER 

ervisorv  ^cellent  opportunity  to  build  reputation  and 
■e  jend  lineage  in  very  dynamic  Zone  1  market.  We  are 
looking  for  an  aggressive  goal-oriented 
individual  with  a  solid  ad  background  who  can 
of  14-  manage  and  motivate  a  9-person  department  in 
Heavy  ^  highly  competitive  market.  Applicant  should 
i  Salary  **  innovative,  work  well  under  pressure,  be 
Times'^  creative,  possess  the  ability  to  teach  and  plan 
'  ahead.  Excellent  benefits.  Send  resume  with 
salary  history  to  Nashua  Telegraph,  60  Main  St, 
GER  of  Nashua  NH  03061,  Attn:  C5rl  Johnson. 

ADVERTISING  MANAGER— Twice  weekly 
■rseeine  newspaper  group  in  New  Jersey  seeks  an 
rt  i  s  i  n  e  aggressive,  goal-oriented  individual  with  a  solid 
rablv  in  adsalesbac^roundwhocanmanageandmoti- 
s  n^-  ^  department  in  a  highly  competitive  mar- 

Should  Applicant  should  be  innovative,  creative, 
rspaper  possess  the  ability  to  teach  and  plan  ahead, 
ith  sfu-  E*cellent  benefits.  Send  resume  and  salary  re- 
Jing  on  quirements  to  Box  4247,  Editor  &  Publisher. 

an™34  ADVERTISING  DIRECTOR  for  10,000  circula- 
olri  NE  ^one  5  six-day  morning  daily  and 

able  to  accompanying  shopper.  Complete  benefit 
lable  to  package  and  compensation  in  20s.  This 
position  will  lead  to  corporate  responsibility  for 

_  marketing,  promotion  and  sales  of  several  pub- 

idvertis-  lications.  First,  sellyourselfandthenwe’llvisit. 
ry.  Must  Replies  to  Box  4255,  Editor  &  Publisher. 

ADVERTISING  SALES 

fn  Manager— Excellent  salary  for  top-flight  ad 

10  oox  manger  on  small.  Zone  4  paper.  We're  looking 
for  an  energetic  salf-starter  with  experience  in 

-  national,  retail,  co-op.  special  projects.  Send 

resume  plus  salary  history  to  Box  4272,  Editor 
hoppers  g  Publisher. 

i  mana-  _ 

advertising  director  for  Zone  1  weekly 
Stoup.  We  expect  to  move  fast  in  the  next  few 
n  Teafs  and  need  an  aggressive,  energetic  leader 

Pi  h  P®*-®-  Opportunity  for  personal 

“  advancement  is  completely  in  this  person's 
hands.  Reply  with  resume,  salary  requirements 
— — and  references  to  Bob  Barrac lough,  Housatonic 
Publishing  Co,  Box  1139,  New  Milford 
rienced  cT  06776. 

4249  or 

CLASSIFIED  LINE  MANAGER 
Southeast  leading  suburban  newspaper  seeks 
strong  manager  for  classified  line  department. 
Send  resume  and  income  history  in  strictest 
confidence  to  Box  4190,  Editor  &  Publisher. 

gfoup  IS  CUSSIFIED  MANAGER 

otivated  7-day  suburban  needs  imaginative, 
ead  our  experienced  manager  to  keep  staff  on  competi- 
ing  for  a  ^'v®  ®9ia.  Demanding  growth  market.  Zone  9. 
I,  shirt-  Reply  >n  confidence  to  Box  4207,  Editor  & 
ices  and  Publisher. 

CLASSIFIED  ADVERTISING 
Major  college  newspaper  seeks  full-time  pro¬ 
fessional  to  run  Classified  Department  along 
with  student  manager.  Must  be  anchor  to  part- 
time  student  staff,  and  assume  strong  mentor¬ 
ing  role  as  well  as  managing.  Reply  to  AH  Swart- 
zeTl,  General  Manager.  Tn  State  News.  345 
Student  Services  Bldg,  MSU.  East  Lansing  Ml 
48824. 


CUSSIFIED  CHALLENGE 
Supportive  management  at  80,000  Mid¬ 
western  daily  will  give  aggressive  classified 
advertising  manager  free  hand  to  turn  around 
ailing  department.  Young  staff  needs  direction. 
Phoneroom  and  promotions  need  overhaul. 
Potential  for  fast  advancement  within  our 
group.  Send  salary  requirements  and  resume  to 
Box  4226,  Editor  &  Publisher. 


NEW  POSITION — Created  by  sales  staff  to 
seven  people.  Sales  management  for  suburban 
weeklies,  full-time,  experience  necessary.  Pre¬ 
fer  background  in  suburban  newspaper 
advertising  sales.  Send  resumes  to:  Press  Pub¬ 
lications.  409  Bloom  Av.  White  Bear  Lake  MN 
55110. 


_  RETAIL  ADVERTISING  MANAGER 

ng  For  Zone  2,  50,000  daily  in  highly  competitive 

market.  If  you  have  good  people  skills, 
experience  in  selling  in  competitive  market, 
and  at  least  two  years  of  college  this  may  be  the 
opportunity  you've  been  looking  for.  Please 
send  letter  (including  salary  requirements)  and 
resume  to  Box  4236,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  May  15,  1982 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADVERTISING 

aRCULATION  1 

EDITORIAL 

EDITORIAL 

ADVERTISING  MANAGER — Southeast  Wyom¬ 
ing  weekly  seeks  young  salesperson  to  take 
charge  of  advertising  in  scenic  mountain  area. 
Repl^  to  Saratoga  Sun,  Box  489,  Saratoga  WY 

ADVERTISING  DIRECTOR  for  large  saturation 
newspaper  group  in  Zone  2.  Excellent  salary 
and  benefits.  Also  opening  for  regional  mana¬ 
ger.  Inquire  Box  4283,  Editor  &  Publisher. 

SALESPERSON  FIRST. 

MANAGER  SECOND 

If  advertising  is  ypur  first  love... and  you  have 
successfuly  combined  sales  with  management 
savvy.. .an  exciting  opportunity  awaits  you  in 
trade  magazine  publishing. 

You  should: 

(1)  Be  a  self-starter. 

(2)  Know  good  layout  and  copy  sufficiently 
to  present  the  idea  in  rough  form. 

(3)  Be  able  to  handle  intensive  sales  by 
phone,  as  well  as  personal  contact. 

(4)  Be  organized  in  your  own  work  while  mo¬ 
tivating  and  directing  others. 

(5)  Be  prepared  to  do  some  traveling-not 
excessive-but  enough  to  make  work  inter¬ 
esting. 

(6)  Be  ready  to  grow  with  a  progressive  com¬ 
pany  by  proving  your  worth  with  salary  plus 
commission. 

Join  a  dedicated  team  publising  two  four-color 
monthly  trade  magazines-each  the  leader  in  its 
field.  Relocate  to  attractive  rural  community, 
moments  from  major  Sunbelt  commerce  cen¬ 
ter. 

Able  to  meet  this  challenge? 

Box  4242,  Editor  &  Publisher 

ARTIGRAPHICS  I 

CREATIVE  SERVICES  SUPERVISOR 
57,000  CIRCULATION 
DAILY  NEWSPAPER  IN  NORTHWEST 
Creative,  high-production  working  supervisor 
for  conceptual  ad  design  and  layout  with  at 
least  two  years  people/project  management 
with  a  daily  newspaper.  Degree  in  commercial 
art  of  equivalent.  Knowledge  of  color  overlay, 
use  of  screens,  registration,  transfer  type  and 
fluorographics  essential.  Salary  negotiable. 
Replies  confidential.  Send  resume,  portfolio 
samples,  and  salary  rer^irements  to  Human 
Resources  Deptartment,  The  Idaho  Statesman, 
PO  Box  40.  Boise  ID  83707. 

_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
For  30,000  circulation  offset  daily  in  Zone  2. 
Key  position  with  a  progressive  management 
team.  Candidate  should  be  aggressive  and 
energetic-capable  of  motivating  people.  Must 
possess  an  analytical  mind  and  nave  the  ability 
to  evaluate,  plan  and  organize.  Needs  the  abil¬ 
ity  to  increase  home  delivery  sales  and  maintain 
a  cost  efficient  TMC  system.  Competitive  salary 
and  benefits.  Send  resume  and  salary  require¬ 
ments  to  Box  4239,  Editor  &  Publisher. 

WANTED — State  Circulation  Manager  for 
Amarillo  Globe-News  in  Amarillo.  Texas.  Must 
be  able  to  supenrise  four  roadpeopte  and  be  out 
of  town  an  average  of  three  nights  per  week. 
Salary.  $340  per  week,  plus  milea^,  meals, 
motel  bills.  Interested  parties  send  resume  to 
Paul  Haygood,  Circulation  Director,  Amarillo 
Globe-News,  Box  2091,  Amarillo  TX  79166. 


ASSISTANT  CIRCUUTION  MANAGER:  Six- 
day  28,000  afternoon  daily  in  southern  New 
Hampshire  is  seeking  a  qualified  individual 
with  strong  sales/marketing  experience  to 
assume  the  position  of  assistant  circulation 
manager.  Individual  must  have  proven  sales 
and  promotional  record  to  meet  this  challenK. 
The  candidate  selected  will  have  the 
responsibility  to  direct  circulation  to  new 
growth  goals.  Must  be  thorou^ly  qualified  in 
all  phases  of  circulation  work.  Excellent  oppor¬ 
tunity  for  advancement  for  the  right  person. 
Send  resume  and  salary  history  to  Andrew 
Schindler,  Circulation  Manager.  The  Nashua 
Telegraph,  60  Main  St,  Nashua  NH  03061. 

CIRCULATION  MANAGER 
Madison  Newspapers,  Inc,  publisher  of  the 
Wisconsin  State  Journal  and  the  Capital  Times 
with  a  combined  daily  circulation  of  over 
107,000,  has  an  immediate  opening  for  a 
Circulation  Manager. 

This  position  reports  directly  to  our  Circulation 
Director  and  requires  strong  budgeting,  strateg¬ 
ic  planning,  organizational  human  relations^ 
and  communications  skills.  At  least  three  years 
experience  in  Circulation  and  interactive  EDP 
systems  required.  College  level  business  and 
accounting  courses  work  would  be  helpful. 

If  you're  interested  in  joining  an  established, 
progressive  company  with  room  for  personal 
and  professional  growth,  please  send  a  letter  of 
application  including  education,  work  and  sal¬ 
ary  history  by  May  31,  1982  to: 

Ron  Adamson 
Madison  Newspapers.  Inc 
PO  Box  8056 
Madison  Wl  53708 

AN  AFFIRMATIVE  ACTION  EMPLOYER 


EDITOR/WRITER 

Ground-floor  opportunity  to  launch  weekly 
newspaper  in  thriving  Zone  2  suburban  area. 
Candidate  should  have  1-2  years,  hands-on 
experience  in  community  journalism,  including 
reporting,  editing  and  makeup.  Computer 
experience  helpful.  New  publisher  is  business¬ 
man  committed  to  free  enterprise  system  and 
responsible  local  journalism.  Abo^average 
salary  and  benefits  for  ri^t  person.  Reply  with 
resume,  three  clips  and  tearsheets  to  Mrs  G 
I  Schroeder,  Gazelle,  Inc.  One  Ararat  Blvd,  Har¬ 
risburg  PA  17110. 

EDITOR— Nationally  recognized  outdoor 
magazine,  minimum  4  years  experience. 
Interest  in  hunting,  fishing,  trapping,  consenra- 
tion,  camping.  Send  resume  to  Kirn,  2552 
Brentwood.  Columbus  OH  43209. 

BUREAU  REPORTER 

Skilled  reporter  with  3-5  years  professional 
experience  to  staff  a  new  full-time  bureau 
covering  eastern  Montana. 

We  need  an  energetic,  versatile  self-starter  who 
can  organize  his^r  time  to  provide  maximum 
coverage  of  the  assigned  area  and  produce 
news  stories,  features  and  photo  coverage. 
Send  recent  non-returnable  clips  demonstra¬ 
ting  ability  to  find  and  develop  the  serious  news 
story,  as  well  as  the  humorous  or  off-beat 
human  interest  story,  to  Personnel  Manager, 
The  Billings  Gazette.  PO  Box  2507,  Billings  MT 
59103. 

an  equal  opportunity  employer  m/f 


CIRCULATION 


CIRCULATION  MANAGER 
Consumer  Sales  and  Service 

This  is  an  opportunity  for  someone  who  is  top  management 
material  and  wants  to  be  a  part  of  one  of  the  nation’s  most 
repeated  communications  companies. 

The  Hartford  Courant,  a  Times-Mirror  Newspaper,  wants  a 
bright,  energetic  executive  to  join  a  progressive  circulation 
team.  This  position  reports  directly  to  the  Circulation  Director 
and  is  responsible  for  home  delivery  and  circulation  sales. 
You  must  be  a  good  communicator,  be  good  with  people,  be 
sales-oriented,  be  able  to  contribute  to  a  team  that  stresses 
good  planning  and  budgeting  and  have  experience  in  a  com- 
y  jterized  systems  environment.  Benefits  and  compensation 
jre  competitive.  Potential  to  grow  in  both  newspaper  and 
communications  business  is  obvious.  Confidentiality 
assured.  Send  resumes  to  Mike  Fisch,  Circulation  Director, 
The  Hartford  Courant,  285  Broad  St,  Hartford  CT  06115. 

an  equal  opportunity  employet 


ASSOCIATE  EDITOR 

If  you  have  solid  reporting/photomphy  skills 
and  are  currently  in  a  mid-level  editorial  man¬ 
agement  position,  we'd  like  to  talk  to  you  about 
joining  our  staff  in  publishing  a  nationally 
circulated  monthly  trade  magazine— the  clear 
leader  in  its  growing  field.  This  is  the  number  2 
position,  answering  directly  to  the  editor,  and 
demands  a  capable  self-starter  who  can  write 
and  research  business  articles,  handle  a 
camera,  rerwirk  press  releases,  assist  in  story 
layout,  and  work  closely  with  our  advertising 
staff  on  special  feature  planning.  Candidates 
must  be  dedicated  to  meeting  wadlines  wit¬ 
hout  direct  supervision,  be  willing  to  travel  on 
article  assignments  in  the  field,  and  be  pre¬ 
pared  to  learn  the  industry  which  we  cover, 
ucellent  salary  and  future  growth  opportuni¬ 
ties  await  qualified  applicants.  Fheasant  work 
conditions  in  a  new  facility  based  in  a  semi- 
rural  community,  moments  from  a  major  Sun¬ 
belt  city.  If  this  challenging  opportunity  is  for 
you,  send  resume,  work  samples  and  salary 
history  to  Box  4241,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR.  Two  years  reportiiw 
or  editing  experience  required.  Familiarity  with 
Texas- Arkansas  preferred.  No  phone  calls. 
Send  resume,  clips  to:  Bob  Ludgen,  City  Editor, 
Texarkana  Gazette.  PO  Box  621,  Texarkana  TX 
75504. 

ART  BOOK  ACQUISITIONS  EDITOR 
Art  instruction  book  publisher  requires  a 
dynamic,  visually  creative  and  experierrced  edi¬ 
tor  to  acquire  and  develop  practical  art  books 
for  trade  and  special  markets.  Must  have  flair 
for  structuring  books  and  an  excellent  track 
record  of  acquisitions. 

Send  resume  and  salary  requirements  to:  Box 
4261,  Editor  &  ^blisher. 

An  Equal  Opportunity  Employer.  j 

ASSISTANT  EDITOR 

New  York  City  weekly.  Great  second  career 
step.  1-2  years  on  weekly  or  daily  required.  Job 
involves  writing,  editing,  paste-up,  supervi¬ 
sion,  mailing  duties.  Call  (212)  894-8585  for 
interview  appointment. 


EXPERIENCED  JOURNALISTS 

The  Seattle  Times,  the  Pacific  Northwest's 
largest  newspaper,  anticipates  openings  for 
rejMiters  and  front-line  editors  in  the  months 
ahead.  We  intend  to  hire  skilled,  experienced 
journalists  with  energy,  ideas  and  proven  ability 
to  write  and  edit  hard-hitting  news  stories  and 
imaginative,  well<rafted  features.  We  are  look¬ 
ing.  quite  simply,  for  the  best  people  in  the 
business. 

What  we  offer  is  challenging  work  in  what  is 
regarded  as  one  of  the  country's  most  desirable 
living  areas;  one  of  the  top  daily  newspaper  pay 
scalK  in  the  country;  good  beri^its;  and  strong 
editorial  leadership  committed  to  excellence. 
We  will  hire  rejxxters  and  editors  as  openings 
develop,  but  we  would  like  to  hear  fi^  you 
now.  All  contacts  will  be  considered  con¬ 
fidential.  Inquiries  should  include  a  resume, 
samples  of  recent  work  and  a  letter  describing 
interests  and  goals. 

No  telephone  inquiries,  please-all  resumes  will 
be  responded  to  by  letter.  Send  information  to 
RC  Follett,  Personnel  Department.  The  Seattle 
Times.  PO  Box  70.  Seattle  WA  98111. 

To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  do  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please  be 
selective  in  the  number  of  clips 
submitted  in  response  to  an 
ad.  Include  only  material 
which  can  be  forwarded  in  a 
large  manila  envelope. 


APPLICATIONS  ARE  INVITED  FROM 
EXPERIENCED  SENIOR  JOURNALISTS 
FOR  THE  POSITION  OF 
EDITOR  OF  THE  DOMINION 
WELLINGTON,  NEW  ZEAUND 

This  is  the  prestige  editorial  appointment  with  the  capital  city's  morning 
newspaper.  The  editorial  objective  of  the  Dominion  is  to  provide 
authoritative  and  responsible  reporting  on  international,  national  and 
local  issues  with  particular  emphasis  on  politics,  trade,  finance,  agricul¬ 
ture  and  business. 

Applicants  are  expected  to  have  a  sound  knowledge  of  all  editorial 
responsibilities  and  be  capable  of  playing  an  integral  role  in  the  profit¬ 
able  production  of  a  metropolitan  daily  newspaper.  The  successful 
applicant  must  possess  strong  leadership  qualities,  have  a  keen  and  vital 
interest  in  promoting  cooperative  work  r^ationships  and  be  able,  by 
example,  to  enthuse  staff  at  all  levels. 

An  appointment  salary  and  fringe  benefits  relative  to  the  appointment 
will  be  paid  to  the  successful  applicant. 

Written  applications  which  will  be  treated  with  strict  confidence,  giving 
full  details  of  experience  and  qualifications  should  be  marked  “con¬ 
fidential”  and  be  addressed  to: 

The  Group  Managing  Director 
Independent  Newspapers  Limited 
P.O.  Box  2595 
Wellington,  New  Zealand 

Applications  for  this  appointment 
Juno  7. 1U2. 
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COPY  DESK  CHIEF 

We’re  an  aggressive,  prospering  tabloid  located 
65  miles  Northwest  of  New  York  City,  and  in 
need  of  a  chief  for  our  11 -member  universal 
copy  desk.  We  publish  four  editions  within  an 
hour-and-a-half .  so  we  re  seeking  someone  who 
IS  organized  but  flexible,  a  skilled  copy  editor 
with  sound  news  judgment  and  solid  supervis¬ 
ory  experience,  ^nd  letter,  resume  and  work 
samples  to  Personnel  Director.  Times  Herald- 
Record.  40  Mulberry  St,  Middletown  NY 
10940.  An  equal  oppi^unity  employer. 


COUNTRY  WEEKLY  Editor.  Entry-level  position 
for  J-grad  with  experience  in  raneral  assign¬ 
ment  reporting,  photography.  TOT  and  layout. 
Respond  to;  Publisher,  Ticonderoga  Sentinel. 
Ticonderoga  NY  12883. 


CITY  EDITOR  I 

Our  newspaper  ranks  first  among  AM's  in  the  I 
US  in  penetration  of  its  metro  market.  33,000 
AM  Kentucky  independent  daily  dedicated  to 
excellence  seeks  leaderwhocan  inspire,  direct, 
teach  and  edit.  Five  years  in  journalism;  at  least  ! 
two  in  reporting.  Some  management  I 
experience.  Pleasant  community.  Send  resume  ‘ 
and  work  samples  to  Box  4264,  Editor  &  Pub¬ 
lisher. 


CENTRAL  FLORIDA  daily  is  looking  for  an 

Xessive  county  government  reporter  to  com- 
ient  our  professional  news  staff.  Minimum 
3years  daily  experience.  Send  resume  and  non- 
returnable  clips  to  Box  4269.  Editor  &  Pub¬ 
lisher. 


DYNAMIC,  aggressive  managing  editor  needed 
for  lO.OOOcirculation  Zone  4  daily.  We're  look¬ 
ing  for  a  talented,  experienced  person  looking 
to  move  up  to  assume  complete  direction  of  our 
newsroom. 

Job  entails  staff  direction,  copy  editing,  layout, 
some  news  and  editorial  writing  work.  Good 
benefits,  great  place  to  live,  salary  based  on 
past  track  record.  Send  resme,  clips  and  salary 
requirements  to  Box  422 1 ,  Editor  &  Publisher. 


HOME  MAGAZINE  EDITOR.  Major  metropoli¬ 
tan  daily.  Zone  9.  seeks  editor  for  expanded 
weekend  tabloid  focusing  on  gardening  and 
home  improvement.  Applicants  should  have 
story  development,  makeup,  writing  skills, 
alongwith  stronginterests  in  magazine  themes. 
Send  resume  to  Box  4219,  Editor  &  Publisher. 


IF  YOU  HAVE  AT  LEAST  two  years  experience, 
can  cover  anything  from  routine  meetings  to 
in-depth  series  and  can  write  clearly,  we  have  a 
spot  for  you.  Send  resume,  clips  and  references 
to  Dal  Duncan,  City  Editor,  The  Times  Leader, 
15  N  Main  St,  Wilkes-Barre  PA  18711. 


EDITOR  for  Zone  5  daily.  Must  be  aggressive 
and  creative  in  management  of  news  staff. 
Emphasis  on  community  involvement  and 
growth  with  our  small  but  growing  newspaper 
group.  Send  resume  and  salary  history  to  Box 
4083,  Editor  &  Publisher. 


EXPERIENCED  COPY  EDITOR  to  head  up  3- 
person  desk  on  13,000  circulation  PM  daily. 
VDT  experience  helpful.  Western  applicants 
preferred.  Editor  Mike  Forrester,  East  Orego¬ 
nian,  TO  Box  1089,  Pendleton  OR  97801; 
(503)  276-2211. 


ENERGY,  ACCURACY,  CREATIVITY— Zone  2, 
14,000  PM  needs  reporter,  state/regional  edi¬ 
tor  to  put  punch  in  local  coverage.  Send  clips, 
resume  to  Box  4194,  Editor  &  Publisher. 


•’HOW  TO  GET  HIRED  IN  JOURNALISM  " 
For  information,  write;  Northwest  Marketing 
Limited,  Box  3658-J,  Lacey  WA  98503. 


MANAGING  EDITOR  for  small  medium  daily  in 
Great  Lakes  area.  Report  to  editor  and  super¬ 
vise  staff  of  25.  Responsible  for  daily  operation 
and  must  have  the  ability  to  beat  all  competi¬ 
tion.  all  the  time,  and  never  forget  newspaper- 
ing  is  a  business.  Send  resume  and  salary  re¬ 
quirements  to  Box  4206,  Editor  &  Publiser. 


METRO  EDITOR 


TheTribune  Chronicle  has  just  been  recognized 
with  a  first  place  award  for  general  excellence 
among  newspapers  with  more  than  40,000 
circulation  in  Ohio.  Not  bad,  considering  our 
circulation  is 43.000  daily.  And  that'sonlyone 
of  13  first  place  awards  we've  received  this 
year.  Now  we  want  to  move  forward.  We  need 
someone  capable  of  leading  our  team  of 
i  talented  editors  and  reporters  to  the  next  level 
of  quality  local  coverage.  We  need  a  person  who 
is  skilled  as  an  editor,  who  cares  about  commu¬ 
nity,  and  who  can  provide  ledership  as  a  mana- 
I  ger.  Send  resume  and  salary  requirements  to 
i  Robert  S  Mellis.  Executive  Editor.  Tribune 
I  Chronicle,  240  Franklin  St,  SE,  Warren  OH 
44482. 


MORNING  DAILY  in  large  Southwestern  city 
has  opening  for  assistant  editor.  Looking  for 
assertive  person  with  strong  news  and  feature 
writing  background.  Send  resume  including 
work  experience  and  salary  history  to  Box 
4284,  Editor  &  Publisher. 


MANAGING  EDITOR 

Growing  national  financial  daily.  New  York- 
based,  wants  experienced  journalist  to  manage 
day-to-day  news  operation,  direct  editorial  staff 
of  50,  coordinate  bureaus  and  coorespondent 
network.  Demonstrated  interest  in  financial 
and  banking  journalism  and  strong  editing¬ 
teaching  skills  required.  Management 
experience  decidedly  a  plus.  Send  relevant 
information,  including  salary  goals,  and  non- 
returnable  samples  to;  Box  4286,  Editor  & 
Publisher. 


NATIONAL  FOOD  TRADE  newspaper  seeking 
stringers  to  submit  news  copy  and  assigned 
features  from  major  marketing  areas.  Please 
respond  to  Managing  Editor,  Grocers  Spotlight, 
22725  Mack  Av,  St  Clair  Shores  Ml  48080. 


NEWS  EDITOR,  who  thrives  on  competition 
,  and  has  the  experience  to  move  into  a  news 
I  management  position,  needed  for  a  lively  fast¬ 
growing  23,000+  daily.  Must  be  able  to  edit 
tightly  on  deadline,  lay  out  clean  attractive 
pages  and  advise  reporters  cn  story  approach. 
Experience  and  solid  news  judgment  a  must. 
Send  resume  and  examples  of  layout  to  Sam 
Waite,  Editor,  The  Laredo  News.  PO  Box  1928, 
Laredo  TX  78041. 


TWO  ESTABLISHED  and  growing  eastern  Long 
Island  weeklies — the  South  Hampton  Press 
and  Hampton  Chronicle-News — seek  mature, 
sensitive  managing  editor  to  help  direct  and 
coordinate  editorial  staff  of  7  plus  contributors, 
supervise  make-up  and  layout,  and  generally 
assist  publisher  to  produce  interesting,  lively, 
responsible  newspapers.  Must  have  solid 
reporting  and  desk  experience.  Send  resume 
and  letter  stating  salary  requirements  and 
reasons  for  seeking  position  to  Publisher,  Draw¬ 
er  1207,  South  Hampton  NY  11968, 


THE  KANSAS  CITY  TIMES  is  seeking  an 
experienced  copy  editor  to  work  on  its  national 
copy  desk.  At  least  3  years  experience  required. 
Send  resumes  to  Steve  Shirk,  Assistant  Manag¬ 
ing  Editor.  1729  Grand  Av.  Kansas  City  MO 


WORKING  FEATURES  EDITOR— To  design, 
execute  and  lead  freestanding  features/lifestyle 
section.  Must  be  strong  on  writing,  layout,  art 
and  wire  usage.  To  work  with  staff  of  one. 
Responsible  for  daily  section  plus  weekend 
rackage.  SmalIZonez  PM.  Box 4279.  Editor& 
Publisher. 


EDITOR  NEEDED  FOR  GROWING  semi-weekly 
newspaper  in  university  town  17  miles  from 
Amarillo,  a  city  of  150,000.  Position  calls  for 
working  editor,  good  writer  capable  of  directing 
staff.  Salary  $16,000  plus.  Open  for  discus¬ 
sion  for  right  person.  Canyon  News,  Box  779, 
Canyon  TX  79015.  Call  (806)  655-7121. 


EXPERIENCED  EDITORIAL  WRITER.  Also 
responsible  for  editing  columns  and  letters  and 
page  make-up.  $20,000  plus  excellent  fringe 
benefits.  Send  three  samples  of  editorials  with 
resume  to  Sherman  London.  Republican- 
American,  PO  Box  2090,  Waterbury  CT 
06722. 


THE  NOME  NUGGET,  a  fast  growing  weekly  in 
northwestern  Alaska  is  seeking  a  versatile 
reporter  capable  of  photography  and  layout. 
Room  provided,  company  vehicle  available. 
Fringe  benefits. 

Send  resume  to  The  Nome  NUGGET,  Box  610, 
Nome  AK  99762.  Position  open  mid-May. 


NEWS  EDITOR 

Top-notch  reporter  with  3-4  years’  experience, 
whohas  taken  every  opportu  n  ity  to  work  on  copy 
editing  and  layout  skills,  and  is  ready  to  handle 
wire,  page  layout  and  work  with  re^rters  and 
photographer,  to  keep  11,500  daily  the  best  in 
Zone  5.  We  want  ability  to  work  with  others, 
accuracy,  speed,  excellent  news  judgment, 
maturity,  VDT  experience  and  reliability.  Send 
resume  and  letter  explaining  career  goals,  sal¬ 
ary  requirements  and  your  view  of  what  a  news¬ 
paper  should  provide  its  community  to  Box 
4287,  Editor  &  Publisher. 


SOUTHWEST  opportunity.  Managing  Editor 
12.000  plus  circulation  daily.  Must  be  able  to 
teach  and  demand  writing  quality.  12  person 
staff.  Small  daily  background  an  asset. 
Excellent  salary  and  benefit  package.  All  repl¬ 
ies  strictly  confidential.  Send  resume  and  sal¬ 
ary  history  to; 

The  Gallup  Independent 
PO  Box  1210 
Gallup.  NM  87301 


EDITOR 

NATIONAL  PROFESSIONAL  MAGAZINE 

Desirable  Southwest  location 

Dental  Economics'  audience  of  98,(XX)  dentists  requires  clear,  crisp  editorial  covering  a  wide  range  of 
professional,  financial,  business  management  and  socio-economic  topics. 

We  require  an  editor  who  can  fulfill  those  requirements.  If  you  know  how  to  produce  a  magazine,  analyze 
reader  needs,  identify  trends,  develop  and  maintain  sources,  exercise  sharp  editorial  judgment,  strengthen 
and  polish  copy,  and  have  a  flair  for  discussing  complex  matters  in  down-to-earth  language,  we  should 
arrange  a  meeting  to  explore  the  possibilities. 

Founded  in  1911,  Dental  Economics  has  an  illustrious  history  of  service  to  the  dental  profession.  More 
important,  the  last  five  years  have  been  our  best  ever. 

PennWell  Publishing  Co.  is  diversified,  technologically  advanced,  and  growing.  We  are  fully  integrated, 
from  complete  photocomioosition  to  platemaking  and  printing,  through  binding  and  mailing.  Working 
conditions  and  fringe  benefits  are  excellent 

Tulsa  is  a  minimal  hassle  city,  370,000  of  us  (half  a  million  in  the  metro  area)  enjoy  the  mild  winters,  the 
extended  springs  and  falls,  easy  access  to  the  superior  cultural/educational  opportunities,  and  theproximity 
to  every  kind  of  outdoor  recreation. 

If  you  would  like  to  help  direct  Dental  Economics  to  even  greater  accomplishments,  write  me  a 
compelling  letter.  Include  a  resume,  but  don't  rely  on  it  alone.  Salary  Is  apen,  commensurate  with 
experience,  sc  give  me  your  requirements,  please. 

Joe  Bessette,  Publisher 
Dental  Economics 
PO  Box  1260 

_ Tulsa,  OK  74101  _  _ 


MASSACHUSETTS  DAILY,  circulation 
23,500,  needs  an  editorial  page  editor  and 
writer,  one  wtio  can  convey  the  newspaper's 
stand  with  flair  and  accuracy,  be  hard  hitting 
when  necessary.  Mail  us  your  resume  along 
with,  in  editorial  style,  your  opinion  as  to  why  we 
sould  consider  you  for  the  position.  We  would 
also  like  to  know  your  salary  expectations.  Box 
4210,  Editor  &  Publisher. 


NEWS  EDITOR  for  6500  daily  in  Zone  7.  Staff 
of  three.  Must  know  camera,  wire  and  have 
news  sense.  Salary  open.  Job  open  May  15. 
Write  Box  4213,  Editor  &  Publisher. 


ENGINEER 


ELECTRONICS  ENGINEER 
The  duties  of  this  job  are  to  maintain  state-of- 
the-art  computing  equipment,  including  a  net¬ 
work  of  Apollo  computers,  to  manage  an 
inventory  of  spare  parts  for  these  machines, 
and  to  assist  in  the  development  of  hardware 
and  software  necessary  for  the  performance  of 
the  department's  research  and  teaching.  The 
applicant  should  have  demonstrated  com¬ 
petence  in  the  maintenance  of  digital  electron¬ 
ic  equipment.  An  ScB  in  Electrical  Engineering 
in  Computer  Science  is  preferred.  Two  years  of 
software  experience  in  desirable,  though  not 
necessary.  Salary  depending  on  experience. 
Box  4280,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone.  Forest  Hills  NY  11375. 


PRODUCTION 


COMPOSING  ROOM 
SUPERINTENDENT 

EVENING  SHIFT 

Sun  Newspapers  of  Omaha  seeks  a  composing 
room  superintendent  to  oversee  the  production 
of  15  weekly  newspapers  including  offset  type¬ 
setting,  pasteup  and  camera  room.  Supen/ise 
more  than  30  hourly  staff.  Familiarity  with 
offset  techniques  and  supervisory  experience  a 
must.  Competitive  pay  and  benefits.  Send 
resume  to  Sun  Newspapers,  4875  F  St,  Omaha 
NE  68117,  Attn;  R  Kreuz. 


PRODUCTION 

MANAGER 

Major  dally  In  Zone  5  seeks  an 
experienced  production  manager 
to  be  responsible  for  direction  of  all 
I  productibn  processes.  Your  years 
of  experience  should  Include  nego¬ 
tiations  and  work  in  a  strong  union 
environment. 

Quality-conscious  applicants  only, 
please. 

We  offer  good  salary  and  fringe 
{  benefits.  Please  send  a  complete 
i  resume  and  salary  requirements  to 
Box  4250,  Editor  &  Publisher.  All 
applications  will  be  handled  in 
strictest  confidence. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS  MANAGER 
Excellent  opportunity  to  seme  as  pr  manager  for 
internaional  child  welfare  organization.  College 
degree  in  journalism,  mass  communications, 
and/or  public  relations  desired.  Minimum  5 
years  experience  as  working  newsperson  and/or 
pr  and  advertising  required.  Administrative 
capabilities.  Ability  to  communicate  with  publ¬ 
ic  either  orally  or  in  writing.  Adaptability  to 
foreign  cultures  and  availability  to  travel.  Send 
resume  with  salary  requirements  tO;  Staff  Re¬ 
sources,  PO  Box  265 1 1 ,  R  ichmond  VA  2326 1 . 
E.O.E.  M.F.V.H. 


RESEARCH 


PETROLEUM  OR  CHEMICAL  ENGINEER 
needed  to  compile  directory  of  enhanced  oil 
recovery  projects.  Knowledge  of  the  field 
I  essential.  Salary  commensurate  with 
experience.  Send  resume  tO;  Personnel,  Pasha 
I  Publications,  1401  Wilson  Blvd.  Suite  1000, 
1  Arlington  VA  22209. 
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AGGRESSIVE  YOUNG  NEWSPAPER  PEOPLE 
WITH  SUPERVISORY  EXPERIENCE  IN 
ADVERTISING,  BUSINESS,  OR  CIRCULA¬ 
TION: 

Growing  company  in  southern  California  seeks 
account  representatives  for  (1)  California  and 
adjacent  states  and  (2)  Texas  and  adjacent 
states.  Sell  and  install  the  most  sophisticated 
newspaper  advertising,  business,  and  circula¬ 
tion  systems  available  to  the  industry.  Base 
salary  of  $24,000  plus  $250  a  month  over-ride 
for  six  months,  expenses,  and  generous  com¬ 
missions.  Good  account  representatives  can 
make  $40,000  or  more  per  year.  Stock  options 
available  to  successful  account  representatives 
promoted  to  regional  manager  positions.  Pref¬ 
erence  given  to  applicants  with  newspaper 
experience  and  evidence  of  management  abil¬ 
ity  who  are  not  intimidated  by  computers.  (Data 
processing  skills,  though  useful,  are  not  re¬ 
quired.)  All  inquiries  kept  in  confidence.  Phone 
(213)  670-7021  and  ask  for  sales  and  service 
manager. 

PHOTOGRAPHER 

PHOTOGRAPHER  WANTED.  Immediate 
opening.  Suburban  daily  seeks  photographer 
with  car  and  camera  for  news/features/sports, 
darkroom  management.  Send  salary  require¬ 
ments,  resume,  equipment  list  to  PO  Box  139, 
Arlington  VA  22210. 

POSITIONS 


POSITIONS  WANTED 


ART/GRAPHICS  I 


GET  THIS:  I  quit  450,000-circulatian  daily  to 
hone  design  and  management  skillsat  top  New 
York  CiN  school.  Ready  now  to  be  your  Design 
Editor,  ^t  of  all:  I'm  a  newsman,  not  typical 
Art-Department  air  head.  Box  4245,  Editor  &  | 
Publisher.  ; 

STAFF  EDITORIAL  CARTOONIST.  Extremely 
talented  and  energetic.  Strong  artwork,  con¬ 
tent.  and  composition.  NOT  a  Macnelly  clone. 
Self-syndicated  in  4  dailies.  2  weeklies.  Seek¬ 
ing  staff  position  in  Zone  3  or  4.  but  all  serious 
inquiries  considered.  For  resume  and  portfolio. 
Box  4233,  Editor  &  Publisher. 

_ CARTOONIST _ 

WIDELY  PUBLISHED  cartoonist  (Playboy,  NY 
Times.  LA  Times  Syndicate  and  more)  seeks 
staff  position  on  newspaper.  Box  4174,  Editor 
&  Publisher. 

_ CIRCULATION _ 

VERY  EXPERIENCED  phoneroom  manager. 
WAS  an  outsider  with  one  account.  Could  be  an 
insider  ON  one  account.  Or  WOULD  BE  an  out¬ 
sider  WITH  one  account.  Knows  and  loves  the 
business.  Any  Zones.  Box  4202,  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 


POSITIONS  WANTED 


DEDICATED  J-grad  with  experience  as  editor  of  |  RELIGION  NEWSWRITER— Former  tenured 


10,500-f  daily  college  newspaper  and  sum-  coll^  professor  (P 
mer  reporting  seeks  reporter/layout  position  on  seeks  new  career  as 
any  size  newspaper.  Strong  layout,  award-  Will  complete  loui 
winner.  Dick  Clark.  3930  NW  Witham.  #9B.  Extensive  clips  Be 
Corvallis  OR  97330;  (503)  757-8494.  Villard  Av.  Milwauk 


college  professor  (PhD  in  religion  and  culture) 
seeks  new  career  as  religion  reporter  with  daily. 
Will  complete  journalism  MA  June.  1982. 
Extensive  clips.  Benjamin  Hubbard.  8592  W 
Villard  Av.  Milwaukee  Wl  53225. 


WANTED 


PUBLISHED  WRITER,  columnist,  double¬ 
degreed  woman  with  premier  pr  and  editorial 
experience  wishes  to  explore  teaching  oppor¬ 
tunities.  Has  much  knowledge  to  impart  re 
public  relations,  business  communications,  fe¬ 
ature  and  creative  writing.  Box  4251,  Editor  & 
Publisher. 

ADMINISTRATIVE 

GENERAL  MANAGER.  AGGRESSIVE, 
knowledgable  all  phases  newspaper 
operations.  Profit  and  people-oriented,  with 
solid  record  of  substantially  lowering  operating 
costs.  Proven  record.  Highest  references.  Box 
4231,  Editor  &  Publisher. 

NEWSPAPER  MANAGER  with  MBA  degree 
seeks  position  on  daily  or  weekly  newspaper. 
Box  4282,  Editor  &  Publisher. 

PUBLISHER:  Put  my  15  years  experience,  plus 
education,  to  work  in  your  newsroom.  At  41,  I 
can  lead  or  follow.  Present  salary  as  managing 
editor  is  $20K.  Good  references.  Available 
after  June  1.  (316)  321-2097  after  4pm. 

PERSONNEL  DIRECTOR!  Experienced  gener¬ 
alist  with  newspaper  experience,  seeks  position 
with  growth  potential  in  either  Personnel  or 
Administrative  area.  Excellent  reference.  Reply 
Box  4216,  Editor  &  Publisher. 


I  AGGRESSIVE.  AWARD-WINNING  editor  seeks  I 
top  spot  on  daily,  preferably  in  competitive 
situation.  Box  4183.  Editor  &  Publisher. 

AGGRESSIVE,  EXPERIENCED  sportswriter, 

'  27,  looking  for  new  challenges  on  major  metro¬ 
politan  daily.  Staff  writer  for  New  York  area 
daily  4  years  doing  all  sports.  No  problem 
relocating.  Hard  worker.  VDT  and  Teleram 
Clips  and  resume  on  request.  Box  4259,  Editor 
&  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


TALENTED,  experienced,  hard-working  mana-  ! 
ger  editor.  30,  seeks  new  position.  Ad  degree,  I 
news  awards,  production  experience.  Presently 
manager  for  out-of-state  owner.  Prefer  rural 
area,  purchase  opf ion.  Write  Box  4262.  Editor 
&  Publisher. 

YOUR  NEWSPAPER  IS  PRIVATELY  OWNED 
and  you  need  a  sharp,  ethical  manager  to  sub¬ 
stantially  increase  profits,  produce  finest  news 
products.  No  apology.  I'm  one  of  the  best 
revenue-producers,  cost-cutters  in  US. 
Increased  profits  will  provide  bulk  of  my 
income.  Some  ownership,  stock-option  or  sim¬ 
ilar  arrangement  must  be  negotiable.  There's 
much  more  business  in  your  market  Ideas, 
practical  judgment  bring  in  new  money.  With 
thorough  experience  in  group  operations.  I 
know  group  secrets  which  vastly  increase  value 
of  your  newspaper.  If  you  want  someone  who 
cares  about  community  and  employees,  who 
will  be  liked  and  respected,  who  succeeds  with 
ideas  and  seat-of-pants  hard  work,  let's  talk.  In 
no  hurray  and  I'  II  check  you  out  as  thoroughly  as 
you  do  me  (maybe  better).  Box  4270,  Editor  & 


ADVERTISING 


AFTER  1 1  YEARS  on  copydesks.  I  offer  dedica¬ 
tion.  experience  and  concern  for  style  if  you 
offer  work  with  variety.  Strong  background  in 
editing,  heads  and  layout,  with  some  writing. 
Day  work  and  travel  would  be  nice.  too.  If  that's 
not  too  far-fetched.  I'd  like  to  hear  about  the 
opportunity.  Prefer  Zones  1.  2.  will  consider 
all.  Box  4271,  Edifor  &  Publisher. 

EDITOR  of  one  of  state's  best  weeklies,  with  25 
years'  daily,  wire  service  background  in  large 
and  small  cities,  seeks  editorship  of  larger 
weekly  or  news  executive  slot  on  daily  desiring 
quality  product.  Community-minded  and  a 
strong  writer.  Highest  personal,  professional  re¬ 
ferences.  Mid-firties.  Box  4235,  Editor  4  Pub¬ 
lisher. 

EDITOR  of  New  England  weekly  seeks  job  as 
editor  of  weekly  in  Pennsylvania.  Maryland  or 
Virginia.  Skilled  in  writing,  photography,  and 
layout.  Box  4217,  Editor  4  Publisher. 

FORMER  AVi/ARD-WINNING  sports  columnist 
for  large  Midwest  daily,  1 1  years  experience, 
seeks  return  to  writing  position  from  night  copy- 
editing  slot.  Interested  in  preps,  college,  pros, 
sports  features,  or  general  features  position  on 
progressive  mid-sized  daily.  Box  4256,  Editor 
4  Publisher. 


DESK— Presently  copy  desk  chief  (news  editor)  ( 

at  the  Pendleton  East  Oregonian  (since  r 
February.  1979)  and  very  tired  of  moving.  I  j 
wanf  a  place  to  spend  the  second  half  of  my  < 
career  in  journalism.  Twenty  years  experience,  j 
including  seven  on  city  desk  at  smaller  dailies.  | 
Fast,  accurate;  know  makeup,  VDTs,  photogra¬ 
phy.  My  goal  IS  quality.  Size  of  paper  not  as  < 
important  as  one  that  strives  for  excellence.  i 
Clifford  Larimer,  2413  SW  Olson,  Pendleton  ( 
OR  97801;  (503)  276-4639  (home),  276-  I 
2211  (work). 

EDITOR/PHOTOJOURNALIST  will  make  your 
newspai)er  come  alive.  10  years  experience  in  i 
community  journalism.  Prefer  suburban  weekly  i 
in  Zones  4,  6,  8.  9.  Richard  Krause.  12690  : 

Goulburn,  Detroit  Ml  48205;  (313)  372-  i 
2390.  ! 

ED  O.  JOURNALIST/PHOTOGRAPHER  travel-  ! 
ing  through  Asia  and  Africa  seeks  n^tiable  I 
assignments.  Write:  V  Castellarin,  425  E  51s(  i 
St,  New  York  NY  10022. 

ENTERPRISING,  dilligent  reporter/editor  with 
5  years  experience  on  large  suburban  New  York 
daily  seeks  challenging  writer's  slot  on  large 
metro  paper.  SDX  award-winner  for 
investigative  work;  covered  county  courts, 
public  agencies;  background  strong  on  pieces 
about  the  poor  and  communities  in  crises.  Box 
4263.  Editor  4  Publisher. 

I  EDITOR:  COPY/NEWS  15  years  solid 
I  experience-slot,  rim,  wire,  makeup  with  top 
Asian  dailies.  The  Wall  Street  Journal  and  wire 
service-seeks  new  challenges.  Mr  Joe  Joshi, 
B-3  15  Floor,  Hay  Wah  Building,  72  Lockhart  I 
Rd.  Wanchai  Hongkong.  Telephone  (5) 
283646. 

ENTERTAINMENT  REVIEWER:  Now  in  tv. 
would  like  to  return  to  print.  Zones  4.  5. 6. 8. 9. 
Box  4254,  Editor  4  Publisher 

EXPERIENCED  in  news,  features,  editorial 
writing,  photography,  layout,  graphics,  pr. 
radio  and  fluent  in  Spanish  BA  in  journalism 
and  Spanish.  Box  4275,  Editor  4  Publisher. 

EXPERIENCED,  daily  feature  writer  editor  j 
seeks  similar  position  on  daily  Creative,  award- 
winner.  Zones  7.  8.  Box  4881.  Editor  4  Pub¬ 
lisher _ 

SPORTSWRITER— I'm  ready  for  the  challenge 
of  your  Zone  5  medium  size  daily.  Eight  years 
experience.  I've  done  it  all  from  high  school  to 
Big  Ten  coverage  ,  from  by-line  to  30  page 
Sj^s  Tabloid.  I'll  give  you  110%.  Also  do 
r^io  and  tv  play  by  play.  Phone  (319)  283- 
2116. 

MSJ  in  May  from  top  J-school  seeks  reporter  I 
position  with  daily  or  wire  service.  Some  | 
experience.  For  the  right  job  will  work  first  two  i 
weeks  without  pay  tp  prove  first  rate  skills.  All 
Zones.  Box  4273,  Editor  4  Publisher. 

NEWS  EDITOR-A  front  page  pro.  Top  news.  | 
photo  design  talent.  Young,  fast,  management  i 
background.  Prefer ZonesS,  8or9.  Box 4218,  I 
Editor  4  Publisher. 


ROUGHLY  ONE  PERCENT  of  the  current  jour¬ 
nalism  job  openings  are  advertised  m  Editor  4 
Publisher.  National  arxl  state  award-winning 
sportswriter/deskman  would  like  to  find  out 
about  the  other  99  percent.  Box  4223,  Editor  4 
Publisher. 

SPORTS  EDITOR  WRITER.  12  years 
experierKe  looking  for  a  challenge  in  Zone  2. 
Cc^age  or  desk.  Happiest  when  working  hard. 
Box  4222,  Editor  4  Publisher. 

SKILLED  REPORTER.  I'm  a  California  native, 
single.  29.  seeking  a  good  reporting  spot  with  a 
quality  Golden  State  daily.  I'm  a  CSU  J-school- 
trained  (MAJ  in  June).  Seven  years  a  pro.  5 
years  with  dailies.  All  beats,  with  coucts/police 
and  Hispanic  affairs  as  specialities.  Fluent 
Spanish.  Excellent  writer,  speller,  source 
developer.  Congenial,  fast,  reliable.  Awards.  I 
am  now  top  reporter  with  small  California  daily. 
Box  4234.  Editor  4  Publisher. 

SPORTS  AWARD-WINNER 
S^t  15  years  as  a  featured  sportswriter  on 
85.000-plus  Zone  9  daily,  regularly  covering 
all  collet  and  pro  sjxirts  in  metro  market 
Strong  on  features  and  under  deadline  pres¬ 
sure.  Have  VDT.  desk,  management,  magazine 
and  wire  service  baclwound.  Want  to  relocate 
and  stay  put  to  a  nice  family  area  on  a  medium- 
sized  daily.  Box  4249,  Editor  4  Publisher. 

SPORTSWRITER-seeks  publication.  One  can 
callmyhome.  '81  J-grad. Twoyearshighschool 
reporting  with  Washington  Star.  SPORT 
Magazine  experience.  Will  relocate  anywhere, 
sala^  open.  VDT  know-how.  Accejit  opening 
with  any-sized  daily.  Write  to:  Arthur  Schech- 
ter,  179  Oxford  Street.  Brooklyn  NY  11235. 

SHARP  HALF-TIME  cop  reporter  on  large  daily- 
-BA  1981,  year  experience  on  VDTj  news/ 
features  writing  and  editing -seeks  career  on 
classy  daily/weekly  in  Zone  3.  4.  6  or  8.  Write: 
Robin  Suits.  600  Kennilworth  Av.  Dayton  OH 
45405. 

SPORTS  DESK — Experienced,  energetic  and 
creative.  My  new  ideas  will  strengthen  the  qual- 
I  ity  of  your  sports  section  Three  years  VDT  daily 
I  experience.Zones2. 3or5.  Box4277.  Editor4 
Publisher 


PHOTOJOURNAUSM 

AWARD-WINNING  PHOTOGRAPHER  looking 
to  move  up  from  a  15.0(X)  daily  to  yours.  Haifa 
decade  of  experience.  Box  42M.  Editor  4  Pub¬ 
lisher 

_ PRODUCTION _ 

PRODUCTION  MANAGER.  Knowledge,  front  to 
back  Proven  record  increasing  productivity 
while  lowering  operating  costs.  Highest  refer¬ 
ences.  Box  4230,  Editor  4  Publisher. 

SEASONED  PRODUCTION  Manager.  Heavy  in 
cost  control,  systems  and  engineering.  Box 
4285.  Editor  4  Publisher 


GIVE  YOUR  READERS  what  they  want— news 
delivered  with  wit,  flair  and  insight.  Award¬ 
winning  journalist,  experienced  investigative 
reporter,  finds  human  side  to  stories,  handles 
complex  issues.  Seeks  rewarding,  challenging 
position.  Prefer  Northwest,  but  flexible.  Box 
4211.  Editor  4  Publisher. 

LIFESTYLE  EDITOR.  28,  on  daily  seeks  feature 
or  reporting  job  on  Northwest  daily.  2*/5  years  in 
field  includes  hard  news  jobs.  BA.  MA.  top 
schools.  Ex-teacher.  In  Northwest  May  29-June 
14.  (815)  895-5745  pm  until  May  29,  (503) 
222-5230  after. 


YOUR  MAN  IN  CHICAGO! 

20  years  copy.  2  business  books,  editor  of 
newsletters.  31  awards  for  direct  mail  copy/ 
circulation  promotion  copy  Marketing  col¬ 
umnist.  Can  handle  camera.  Own  b/w  dar¬ 
kroom.  What  do  you  need  in  ILLINOIS.  WIS¬ 
CONSIN.  INDIANA  or  MICHIGAN’  Have  33' 
boat  and  motorhome  for  travel!  Retainer  or 
project  basis.  (312)  362-0016. 
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Shop  Talk  at  Thirty  By  Michael  J.  O’Neill 

The  power  of  the  press 


While  there  has  been  an  astonishing 
growth  in  the  power  of  the  media  over  the 
last  decade  or  so,  I  am  by  no  means  sure 
we  are  using  it  wisely.  The  tendency  has 
been  to  revel  in  the  power  and  wield  it 
freely,  rather  than  to  accept  any  corre¬ 
sponding  increase  in  responsibility. 

Indeed,  the  media  now  weigh  so  heavi¬ 
ly  in  the  scales  of  power  that  some  politic¬ 
al  scientists  fear  we  are  upsetting  the 
checks  and  balances  invented  by  our 
forefathers.  The  press’  harshly  adversa¬ 
rial  posture  toward  government  and  its 
infatuation  with  investigative  reporting, 
which  have  always  lurked  in  the  psyche 
of  American  journalists,  were  enormous¬ 
ly  intensified  by  Vietnam,  Watergate  and 
the  general  attack  on  authority  in  the 
1960s  and  1970s. 

Muckraking  has  been  overemphasized, 
tending  to  crowd  out  more  significant 
kinds  of  reporting.  If  we  had  not  been  so 
busy  chasing  corrupt  officials,  for 
instance,  we  might  not  be  guilty  of  having 
missed  some  of  the  biggest  stories  of  the 
last  half  century: 

•  The  great  migration  of  blacks  from 
the  South  to  the  industrial  cities  of  the 
North,  something  we  didn't  discover 
until  there  were  riots  in  the  streets  of 
Detroit. 

•  The  first  mincing  steps  toward  war  in 
Vietnam,  which  we  didn’t  begin  reporting 
seriously  until  our  troops  were  involved. 

•  The  women’s  liberation  movement 
and  the  massive  migration  of  women  into 
the  job  market,  a  social  revolution  that  we 
originally  dismissed  as  an  outbreak  of  bra 
burnings. 

In  some  cases,  investigative  reporting 
has  also  run  off  the  ethical  tracks. 
Individuals  and  institutions  have  been 
needlessly  hurt  when  the  lure  of  sensa¬ 
tional  headlines  has  prevailed  over  fair¬ 
ness,  balance  and  a  valid  public  purpose. 

Is  our  duty  to  inform  so  stern  that  we 
must  exile  ourselves  from  our  humanity? 
Have  we  become  so  arrogant  with  our 
power,  so  competitive  that  we  cannot 
decide  that  the  public  crime  is  not  worth 
the  private  punishment?  That  the  First 
Amendment  is  often  abused  rather  than 
served  by  those  who  would  defend  it? 

Similar  questions  need  to  be  asked 
about  our  intensely  adversarial  coverage 
of  government  because  this,  too,  is  false¬ 
ly  coloring  the  information  flowing  to  the 
public. 

The  media  have,  in  short,  made  a  con¬ 
siderable  contribution  to  the  disarray  in 

(O’Neill  is  editor  of  the  New  York  Daily 
News.  This  article  is  adapted  from  a  speech 
he  delivered  in  Chicago  at  the  annual  meet¬ 
ing  of  the  American  Society  of  Newspaper 
Editors.) 
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government  and  therefore  have  an  obliga¬ 
tion  to  set  matters  straight.  Or  at  least  to 
improve  them.  The  corrolary  of  increased 
power  is  increased  responsibility. 

We  should  begin  with  an  editorial 
philosophy  that  is  more  positive,  more 
tolerant  of  the  frailties  of  human 
institutions  and  their  leaders,  more  sensi¬ 
tive  to  the  rights  and  feelings  of 
individuals — public  officials  as  well  as 
private  citizens. 

We  should  make  peace  with  the  gov¬ 
ernment.  No  code  of  chivalry  requires  us 
to  challenge  every  official  action.  Our 
assignment  is  to  report  and  explain 
issues,  not  decide  them. 

In  the  final  analysis,  what  we  need 
most  of  all  in  our  profession  is  a  generous 
spirit,  infused  with  human  warmth,  as 
ready  to  see  good  as  to  suspect  wrong,  to 
find  hope  as  well  as  cynicism,  to  have  a 
clear  but  uncrabbed  view  of  the  world. 
We  need  to  seek  conciliation,  not  just 
conflict  so  that  society  has  a  chance  to 
solve  its  problems.  So  that  we  as  a  nation 
can  find  again  the  common  trust  and  unity 
that  we  need  to  overcome  the  great  chal¬ 
lenges  we  face  in  the  1980s. 

Papers’  honoree 
admits  career  lies 

Two  years  ago  the  Fort  Lauderdale 
(Fla.)  News  and  Sun  Sentinel  dubbed 
David  H.  Rush  as  Businessman  of  the 
Year. 

Now  the  newspapers,  in  a  page  one 
copyrighted  story  by  Dan  Lovely  and 
Peter  Sleight,  have  exposed  his  falsifica¬ 
tion  of  claims  to  being  a  military  general, 
a  Pan  American  World  Airways  pilot  and 
a  college  graduate. 

As  a  result  of  the  disclosures,  the  news¬ 
papers  reported.  Rush  resigned  as  chair¬ 
man  of  the  Federal  Reserve  Board  in  the 
South  Florida  district.  He  is  president  of 
ACR  Electronics  Inc.  in  Hollywood,  Fla. 
The  reporters  said  Rush  had  admitted  the 
lies.  “This  whole  thing,”  they  quoted 
them,  “has  been  eating  my  gut  out  for 
quite  a  while.  It’s  a  flaw  in  my  character.  I 
made  a  mistake.” 

Editor  defends  said 

Editors  of  Salinas  Californian  “re¬ 
quire”  their  reporters  to  use  the  word 
“said,”  said  city  editor  Mike  Mooney. 
“Use  of  the  word  ‘said’  is  a  conscious, 
calculated  decision.  Reporters  not  only 
run  the  risk  of  cluttering  their  stories  with 
useless  modifiers,  but  free  substitution  of 
the  word  ‘said’  may  lead  to  interpretive 
shadings  that  can  casually  alter  the  mean¬ 
ing  of  what  has  been  said,”  he  said. 


News  stories  cause 
drug  case  mistrial 

A  Manhattan  (N.Y.)  Supreme  Court 
judge  declared  a  mistrial  (May  6)  after 
jurors  said  they  had  read,  viewed,  or 
heard  news  reports  about  a  wiretapped 
conversation  linking  one  or  more  New 
York  Yankee  players  to  cocaine  use. 

The  most  prominent  report  was  a  front 
page  headline  in  the  New  York  News 
which  stated,  “Link  Yankees  In  Drug 
Use.”  Other  publications  and  broadcast 
news  stations  picked  up  the  story  and 
attributed  it  to  a  report  in  the  News. 

No  evidence 

The  following  day.  Justice  Burton 
Roberts  granted  the  motion  of  defense 
attorneys  for  five  alleged  cocaine  dealers, 
stating  that  the  taped  conversation  in 
which  the  suspect  named  a  Yankee  player 
or  players  as  users  of  the  drug  was 
“alleged,  third-source  hearsay  on  top  of 
hearsay.” 

Roberts  stated  that  the  publicity  could 
be  prejudicial  and  ruled  a  mistrial  after  all 
six  of  the  jurors  that  had  been  selected  at 
that  point  said  they  had  been  exposed  to 
the  story. 

Justice  Roberts  said  there  was  “not  a 
scintilla  of  evidence”  that  any  of  the 
defendants  in  the  case  “supplied  even  a 
stick  of  chewing  gum”  to  any  Yankee 
player. 

Overplayed 

In  dismissing  the  jury,  Roberts  told 
jurors,  “if  (the  prejudicial  news  reports) 
had  not  been  such  a  prominent  display, 
most  of  you  would  not  have  read  it.”  He 
added,  “It’s  kind  of  hard  not  to  read 
something  on  the  front  page  of  a  news¬ 
paper  which  is  about  one  of  our  favorite 
ball  teams.” 

Justice  Roberts  said  he  will  order  the 
players’  names  “bleeped  out”  when  they 
are  played  as  evidence  “to  protect 
individuals  from  the  ruination  of  their 
names  and  possible  loss  of  prestige  in  a 
community  .  .  .  where  baseball  players 
are  considered  something  akin  to  saints  to 
youngsters.” 

Jury  selection  for  a  new  trial  was 
scheduled  for  June  1  following  a  request 
by  the  defendants  attorneys  for  time  to 
allow  the  “air  to  clear.” 
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The  heat  was  on  the  station.  Their  stock  footage  illustrating  an  arson  report  showed 
her  building  blazing.  She  thought  it  made  her  look  like  an  arsonist.  So  she  sued  for 
libel.  But  the  TV.  station  won.  And  ERC  cooly  paid  their  expenses.  Because  for  just 
this  kind  of  unforeseeable  conflagration,  we  pioneered  libel  insurance  over  50  years 
ago.  And  we  keep  innovating  to  meet  your  changing  legal  needs.  Talk  to  your 
broker  about  libel  insurance  from  the  expert.  Employers  Reinsurance  Corporation. 

THISFIRETOOK 
A  YEAR  TO  PUT  OUT. 


Quotes  of  conseq  uence  * 


"We  are  terribly,  terribly  proud  of  this 
f  honor.  We  cherish  the  First  Amendment.  .  .  ^ 

and  to  me  this  is  the  most  important  honor  The  Des 
Moines  Register  has  ever  won,  including  the  1 2  Pulitzer 
Prizes  the  paper  has  won.  . ." 

Michael  G.  Gartner,  editor, 

VThe  Des  Moines  Register, 

E.W.  Scripps  Award  a 

first-place  winner 


>^"Williams'  uncanny  eyeV^ 

X for  detail  and  talk  at  the  corner'^ 
^drugstore.  .  .produced  copy  for  his 
641  readers  that  is  rarely  matched  in 
color  and  creativity  by  newspapers 
with  641,000  circulation." 

V Ernie  Pyle  Award 

judges  about  runner-up  A 

Don  Williams,  co-editor,^/ 1 
Miami  (Texas)  Chief  I 


"I  consider  this  one  of 
the  highest  professional  honors 
in  our  business." 

Robert  Wyrick, 

Newsday, 

Edward  J.  Meeman  . 

V  Award  first-place  winner  N 


/  "Brinkley  X 
i  found  the  elected  \ 

^  coroners,  many  of  \ 

'  whom  are  licensed  under-  \ 

takers,  displayed  more  ' 

interest  in  new  business  than 
in  servingtheir  communities. 

. .  .Almost  certainly,  Ken¬ 
tucky  will  change  its 
system  after  these 
disclosures.  .  ." 

Roy  W.  Howard 
Newspaper  Division 
judges  about  i 

V  runner-up  / 

Joel  Brinkley,  / 
Louisville  i 

Courier-  X 

Journal  y 


X  "  'Klan'  (a 
/  documentary  \ 

/  examination  of  the  \ 
/  resurgence  of  the  Ku  ' 
Klux  Klan)  is  an  outstand¬ 
ing  production  requiring 
courage  as  well  as 
superior  skills.  This  is  a 
program  that  should  be 
shown  all  over  America." 

Roy  W.  Howard 

V  Broadcast  Division 
judges  about 
WTHR  Television's 
winning  program  / 


/  "Kolsti's  \ 

/  cartooning  \ 

/  would  make  any  \ 
(editorial  page  morel 
forceful,  meaningful 
and  attractive." 

Charles  M. 
Schulz  Award 
judges  about 

V  winner  Paul  i 
Kolsti,  / 

Dallas  j 
Morning  / 
News  / 


yT  "One  has  the  impression 
'  that  he  is  speaking  directly  to  ^ 
you  in  plain,  persuasive  language." 

Walker  Stone  Award 
judges  about  winner 
.  Jay  Ambrose,  Rocky  Mountain  . 

News  editorial  page  editor  y 


These  are  only  a  few  of  the  comments 
that  made  the  Cincinnati  luncheon  an  event 
to  remember.  Besides  plaques  and  citations, 
winners  shared  $25,500  in  cash  prizes. 


From 

The  Scripps-Howard 
Foundation 
Awards  Luncheon 
April  1,  1982 
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